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We re-invented 
the ball separator 
building the best 
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Not all ball separators are alike. And not all of them are 
reliable. Dynamo engineers re-designed their cue ball separator 
to work with both the special Dynamo 8Y,” ball and the standard 
over sized ball. Because it operates on the weight differences 
of the balls, no adjustment is ever needed. And Dynamo 
guarantees it for the life of the table. 


The Big D pool table is more than a game. It’s a solid, secure, 
maintenance-free investment. 


Call Dynamo today for the best coin-operated pool table ever 
built. 






Dynamo Corporation 
1805 S. Great Southiwest.Parkway 
Grand Prairie, Texas 75051 
(214) 641-4286 1-800-527-6054 Telex: 7352432 


ONONSCHOE SHOHOTOMSWH) OM OD Ee 
SPECIAL NOTICE 


ourchase your used equipment from 


NEW ORLEANS NOVELTY CO. 
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International reputation for selling the UPDATE 
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all games authentic legal factory models 

GET ON OUR MAILING LIST FOR OUR 

LATEST PRICE BULLETINS OR CALL 

Rose, Eddie, or Jean for latest prices 
3030 No. Arnoult Road 


Metairie, LA 70002 * 504/888-3500 
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GO FOR 
THE GOLD! 


NOW FEATURING 
Centuri’s Track & Field 


and 


Taito’s Ice Cold Beer 


ALL THE LATEST CONVERSION KITS AVAILABLE 
(Our Prices Are Too Low To Print!) 





Pole Position II Roc ’N’ Rope Mr. Do!’s Castle Ponpoko 
Mario Bros. Mr. Do! Donkey Kong 3 Super Rider 
Mega Zone 


NEW CLOSEOUTS 


(Our Prices Are Too Low To Print!) 


Millipede oe Castles (ct) Chexx Hockey _ Krooz’r 
Millipede (ct) Dig Dug Baby Pac-Man Mario Bros. 
Xevious Cosmic Chasm Domino Man Congo Bongo 
Arabian Munchmobile Domino Man (ct) Star Trek 
Crystal Castles Gyruss Star Wars 


Guaranteed Immediate Delivery 
on these Laser Disc Games 


NFL Football by Bally Dragon’s Lair by Cinematronics 

Goal To Go by Stern Cliff Hanger by Stern 
Firefox by Atari Astron Belt by Bally 

M.A.C.H. 3 by Mylstar Cube Quest by Simutrek 


COMING SOON 


Space Age by Cinematronics 


We also carry a wide assortment of used equipment at low, low prices! 


IF YOU DON’T SEE IT, CALL: 


CENTRAL 


DISTRIBUTING COMPANY 


3814 Farnam Street, Omaha, Nebraska 68131 


402/553-5300 


UP FRONT 
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The Stoning of the 
American Media 


Kak Oi Ok Bi OO Gi OO OO OOO OO OO OOO OO OO OO OO BOO Os: 


It has been hard to stomach the stoning of the 
American media. Once afforded favorite freedom 
status, the right to observe and report on momentous 
human events, to keep the truth of them in plain and 
public view, is being roundly assailed. Americans have 
answered polls, called radio talk shows, and railed to 
each other in overwhelming agreement: President 
Reagan’s decision to disallow the American media to 
report on the American military incursion into Gre- 
nada was an honorable and glorious deed. 

Do we Americans believe the president’s excuse 
that the Grenada exercise was too dangerous for the 
press to accompany the troops? No. Do we sincerely 
believe American government officials should be able 
to do whatever they desire without it being revealed to 
the American public? Not really. 

What many Americans do believe, and they have 
eloquently voiced it since the battle blackout, is that 
the American press is not as truth seeking as the writers 
of the First Amendment supposed it always would be. 
They believe the morals of the media have decayed and 
grown biased. They feel its interpretations of events are 
dictated by the prejudices of network management, 
that it carves out news stories to fit predisposed per- 
sonal convictions, and, in general, that the media ap- 
proaches its holy task under a variety of unholy 
influences. 

In a convincing editorial of their own, Americans 
have taken the Reagan imposed information boycott as 
an occasion to lambast the media with derogatory and 
accusatory epithets. It is reminiscent of the disgust 
shown for politicians following the Nixon administra- 
tion scandals. It reveals a widespread loss of confidence 
in a profession that penetrates everyone's life, every 
day. 

| remain convinced that most newspaper and 
magazine reporters, electronic journalists, even 
network executives, are people of honor. | contend 
most media people aspire to find the truth in a situation 
so they can lay it bare for their readers or listeners. 

| suspect what Americans really don’t like is bad 
news. They are tired of unhappy findings and uncon- 
scionable events. 

But, it is the media’s job to point to the digressions 
from what is right, to highlight the abnormalities, and 
to alert the public to the abused and put the abused on 
display in the hope that the abusers don’t go 
unchecked. It is the duty of the journalist to question 
the pronouncements of the powerful, to offer a 
balance to the company line, so that no one can twist 
society to serve his intentions. 


That duty was not born at Watergate. It has been 
the charge of the nation’s press even before Joseph 
Pulitzer put it into words. The media, the father of 
modern journalism said, is “an institution that should 
always fight for progress and reform, never tolerate 
injustice or corruption. . .always fight demagogues of 
all parties. . .always oppose privileged classes and 
public plunderers, always remain devoted to the public 
welfare, always be drastically independent, never be 
afraid to attack wrong.” 

In Our Own coin-op microcosm, there are people 
who don’t like bad news, mainly because they see 
much of it as an attack on their livelihoods. The manu- 
facturers who have oversaturated our marketplace 
with dull product, the makers and operators of subter- 
fuge gambling devices or “gray area’ games, those 
who profit from games that infringe legitimate copy- 
rights—they don’t relish having their indiscretions 
hammered away at in full view of their own industry 
members. 

It is Play Meter’s intention to defend our industry 
and to serve it. Often that requires exposing the abuses 
within it. We hope that in doing so we are contributing 
to keeping the industry moving in a creditable, worthy 
direction. 

Whether America remains free from tyranny and 
Americans retain personal freedom is due to a great 
extent on whether the people can depend on an 
uninterrupted flow of firsthand reporting. Compara- 
tively, if our industry is to remain an arena for honest 
competition, publications like Play Meter will have to 
continue to take industry institutions to task, to review 
all situations honestly and objectively. It is discom- 
forting some of the time, but it is crucially important all 
of the time. 
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Mike Shaw 
Associate Editor 















Letters to 
the editor... 








Pessimist or optimist? 


Editor’s note: This letter was sent to 
Florida operators from Belam 
Florida. 

Our industry is being divided 
along a very recognizable line. 
Those on one side will certainly be 
winners and many of those on the 
other will not. Youcan choose either 
side. 

One side contains the people who 
believe our industry is collapsing, 
dying all around us. They are the 
prophets of doom, the gloom 
casters, the pessimists. They go 
around telling the banks and the 
finance companies, the newspapers, 
the TV reporters, friends, neigh- 
bors, and anyone else who will listen 
about how they are suffering in this 
industry. They let their equipment 
get stale because they don't believe 
in the industry anymore. 

I believe those people are 
partially right. If they continue to 
forecast doom and don't keep their 
equipment fresh, I believe they will 
be out of business. 

The second side contains those 
people who have made a commit- 
ment in attitude to win in this indus- 
try. They believe this industry, 
although not as bountiful as in 
recent years, is still a very good 
industry. This side believes the best 
is yet to come. 

I have noticed that the second side 
says its business is off an average of 
about 15 - 25 percent. Some have 
seen an increase in their business. 
The other side says its business is 
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off 50 percent. 

In a disturbing article in the 
Miami Herald Sunday, October 23, 
1983, many people in our industry 
were interviewed. From that article 
it would appear most of us have 
given up, rolled over, and died. It 
was upsetting to see our own 
industry people contribute to their 
condemnation by feeding the fires of 
doom. 

All of usthere at Belam have not 
rolled over and died. We still think 
this is a fun and exciting industry 


and one in which we choose to be in. 

To quote Hank Heiser of Bally 
Midwest, Livonia, Michigan, “Now 
is the time to make up your mind to 
be a winner. . .Notice I did not say 
survive, the word is.. .WIN.” 

I urge each and every member of 
this industry to speak positively 
about this industry. 

Be a winner. We are in a great 
industry. The best is yet to come. 

Robert E. Haim 
Belam Florida Corporation 
Miami, Florida 





Audio Visual 
Amusements 


Offering the finest 


new and used 
equipment 


REPRESENTING LEADING FACTORIES 
@ SALES, PARTS, SERVICE @ 


ARCADE PLANNING 
SPECIALISTS 


Every new and used video 
in stock at all times 


YOU'VE TRIED THE REST, 
NOW TRY THE BEST 


WE’RE EAGER TO SERVE 


1809 Olive Street 
St. Louis, Missour! 63103 


(314) 421-5100 


For further information, call Pete Entringer 
(collect) 
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THE MARSHFIELD 
BAN STANDS 


The U.S. Supreme Court has rejected 
an industry request to review a 
Marshfield, Massachusetts, law that 
bans coin-operated video games. 

The decision to bypass the case 
came November 28, and the next day 
Marshfield police informed mer- 
chants they had three days to remove 
the town’s 60 to 70 games. 

The decision ends the battle between 
industry lawyers and the town of Marsh- 
field that has raged since the ban on 
“all electronic amusement devices” was 
voted into effect at a June 1982 town 
meeting. At each of the previous court 
challenges, the ban was upheld. But 
each time lawyers for the Marshfield 
locations who brought the suit were 
able to keep the games in operation 
while they pursued a new hearing at a 
higher court. 

“This ends the litigation on the 
matter, but we are considering a 
legislative effort to reverse the law,” 
offered a dejected Ira Zaleznik, the 
attorney who presented the mer- 
chants’ case. He said there was little 
chance of a successful legislative 
effort. 

There was an industrywide effort to 
have Marshfield’s General By-Law No. 
48 declared unconstitutional. Zalez- 
nik’s firm, Lewin & Rosenthal, was 
joined by attorneys for the Amusement 
and Music Operators Association 
(Jenner & Block) and the National 
Coin Machine Institute. 

For the Supreme Court to hear the 
case, at least four of the nine justices 
had to agree the case posed issues 
which could substantially alter or add 
to the interpretation of the federal 


8 


principles involved, which, in this case, 
were the First and 14th Amendments to 
the Constitution. Only Justices William 
Brennan and Byron White agreed the 
industry's petition contained sufficient 
grounds for the Supreme Court's 
review. 

In the standing decision on the case, 
that of the Massachusetts Supreme 
Court, the ruling judge referred to 
video games as nothing more than 
advanced pinball machines. How- 
ever, he did note that in the future 
games might contain ‘sufficient 


communicative and expressive ele- 
ments” to earn such protection. 

Zaleznik gleans hope from that 
passage and from a new case in 
which a U.S. District Court has re- 
strained the Massachusetts city of Fall 
River from refusing to renew an 
arcade license. 

“We believe that with laser disc, 
video game technology has ad- 
vanced enough to be awarded First 
Amendment protection,” Zaleznik 
said. 

Ban supporters look at the decision 





AOE-ASI CEASE LEGAL FIRE 
IN HOPE OF A TRUCE 


On the eve of the scheduled show- 
down between industry trade shows, 
Amusement Operators Expo and 
Amusement Showcase International, 
AOE sponsors have arranged a cease- 
fire. 

On November 17, AOE co-spon- 
sors Play Meter and Conference 
Management Corporation voluntarily 
withdrew their suit against the Amuse- 
ment Game Manufacturers Associa- 
tion and the Amusement and Vending 
Machine Distributors Association. The 
suit was withdrawn “without preju- 
dice,” meaning AOE sponsors can 
later reinstate it should such action 
become necessary. 

On November 18, AOE sponsors 
were to begin arguments in the U.S. 
District Court in Alexandria, Virginia, 
that manufacturers organized under 
the AGMA umbrella were unfairly 
competing with AOE ‘84 by staging 
their own show “deliberately close to 


the previously scheduled time and 
announced location” of AOE ‘84 and 
by having “its members refuse to 
attend or support” the AOE. (Play 
Meter, December 1, 1983, p. 19) 

According to Play Meter Publisher 
Ralph C. Lally II, the suit was volun- 
tarily withdrawn after both sides 
indicated the conflict could be settled 
amicably. 

“There has never been any question 
that we will defend operator-oriented 
AOE ‘84 as staunchly as is necessary,” 
Lally said. “Nor is there any question 
that AOE ‘84 is going to be a success 
worthy of the four shows we have put 
on for the industry in the past, no 
matter how it is attacked. 

“But we will walk the last mile, and 
more, to avoid a fight that can only 
end up hurting everyone,” Lally con- 
tinued. “We all hope that the parties 
are now moving toward a fair 
solution.” e 
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MARYLAND 
STUDENT 
UNION 





Van Brook is #1 World Wide 






Keeping our Customers Number One has made Van 
Brook the Number One Leader in the Amusement & 
Casino Token Industry. No other supplier can offer you: 


¢ Immediate, same day shipment on Stock Tokens and 
Accessory Items. 

¢ Buy-Back Agreement 100% on Stock Tokens. 

¢ Special-Sized Token Wrappers. 

¢ Wide array of all necessary Signs and Stickers. 

¢ Accessory Items in stock for immediate shipment. 


* Token Mechs (Metal & Plastic, 48 different sizes 
and types). 

* Cradles & Cradle Kits. 

* Push Chutes (Complete, Single-Token & 
Double-Token), Replacement Slides. 

* English #515 Koll-Down Acceptors. 

* English 4 x 4 Replacement Cradles & Kits. 

* Klopp Token Counters. 

“Security Cash Controller 

Kwik Koin Token Dispensers. 








































Berart 








e Expert Technical Advice & Assistance, based on 
many years of experience. 

¢ Professional Artwork & Design Service at no charge. 

e Hundreds of attractive Stock Dies. 

¢ NOTES & QUOTES Promotion Booklet (up-dated 
and revised periodically). 

e Exporting Expertise -- We know the Export Market, 
and how to solve its complex problems. 

e Product Exellence -- Van Brook Standards of 
Precision and Quality Control are the highest in 
the Token Industry. 


Phone or write for catalog & samples 
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Copyright 1982 © Van Brook of Lexington, Inc. ¢ All Rights Reserved 


VAN BROOK OF LEXINGTON, INC. ¢ P.O. BOX 5044, LEX. KY. 40555 
——ames (606) 231-7100 oxa_—_ 
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as evidence of the soundness of the 
principle of home rule charter govern- 
ment that gives municipalities broad 
power to determine what they will 
allow within their borders. 

“As far as video games themselves 
are concerned, | think the town is 
equally dividec on whether or not 
they want the games,’ Marshfield 
attorney Robert Marzelli told Play 
Meter. “They just didn’t want outside 
influences trying to tell them what to 
do. I guess you'd say it’s a natural small 
town attitude. 

“I don't perceive any national 
sentiment for video game bans,” 
Marzelli continued. “The industry is not 
really damaged by this law, only by 
the publicity that resulted from 
playing it up like they did. 

“The unregulated way the games 
were being operated here caused 
concern. Just up the road, in Framing- 
ham, there’s a very nice place that 
doesn't stand for any problems. The... 
(merchants) here brought this on 
themselves.” 

Industry lawyers had hoped to tie 
the Marshfield case to another 
industry case currently before the 
Supreme Court, Aladdin’s Castle Inc. 
v. City of Mesquite. That Texas city 
wants to keep youngsters under 17 
from playing video games. The 
various court rulings in that case have 
been generally favorable to the 
industry. But like Massachusetts, Texas 
is a home rule charter state, and the 
court's refusal to deal with Marshfield 
“does not bode well for the Mesquite 
case,” Zaleznik said. € 


TOWN 
CONFUSED ON 
VIDEO RIGHTS 


After a Superior Court ruled that a 
Riverside, New Jersey, ordinance 
banning youths under 16 from playing 
coin-operated amusements is uncon- 
stitutional, the attorney charged with 
defending the ordinance complained 
about a lack of federal guidelines. 

He said the U.S. Supreme Court's 
refusal to rule on whether playing 
video games is a right guaranteed 





under the First Amendment of the 
Constitution has made writing an 
effective, defensible ordinance a 
guessing game. 

On October 21, Superior Court 
Judge Martin Haines struck down the 
Riverside ordinance, calling it ‘pat- 
ently irrational’ and a violation of 
youths’ rights under the First Amend- 
ment. 

Riverside attorney David Serlin said 
he thought the original ordinance, 
formulated in 1939 to keep youths 
away from pinball and pool parlors, 
and amended in 1982 to include 
video games, was “reasonable as far 
as discouraging truancy.” 

“The Supreme Court doesn’t seem to 
want to give us any guidelines here,” 
serlin commented. “We would like to 
be able to look to some federal 
ruling.” 

Serlin said the town would not 
appeal the ruling. Riverside officials 
will try to rewrite the ordinance to 
include some restrictions on youths 
playing games during school hours. 
Otherwise, the ordinance will not 
include age restrictions, he confirmed. 

James Letchford, the attorney for 
Joe’s Steaks which brought the suit 
against Riverside, said that due to a 
lack of a federal stance on the issue, 
“this decision gives substance to others 
who are trying to combat these kinds 
of ordinances. 

“Judge Haines is one of the most 
highly respected judges in New 
Jersey, well-versed on the law. I think 
that lends a lot of credibility to this 
decision and helps give it national 
significance.” e 


PLAY METER, January 15, 1984 











——.- #Crossbow™ by Exidy is an adventure shooting game. The player, fa 
- armed with a crossbow, is escorting a party of characters (men, women, i 
and dwarves) through various dangerous episodes. The object of thes 
game is to protect these characters from dangers lurking within each 
level and to remove obstacles impeding their progress. This is all 
accomplished by shooting a myriad of colorful targets. 


CROSSBOW’S HIGH RESOLUTION GRAPHICS SYSTEM 
DISPLAYS ALMOST 80,000 PIXELS WITH A COLOR PALETTE OF 


32,000 COLORS. 


Crossbow’s revolutionary audio subsystem includes 
over 100 separate and unique sound effects. Every tar- 
get has at least one sound associated only with it. If all of 
Crossbow’s unique sounds were “PLAYED” end-to-end it 
would take over 90 seconds to complete. 

These sounds include a veritable menagerie of animals 
(monkeys, toucans, rabbits, elephants, bats, etc.), sound 
effects (rocks, coconuts, drawbridge, icicles, etc.), back- 
ground effects (bongos, volcano rumble, river sounds), 
speech, and much more. 


390 JAVA DRIVE, SUNNYVALE, CA 94089 
TEL. (408) 734-9410 TELEX 357-499 





Neate nals ees bk er Ye! s° 4 : ek : BE SIRE Hat et Ay, ms, 
i at a SA oe ee 
7 ‘ . big Be ban he aye ek ast at a 
r a v wha 7 yf a PSE ORO TOSS 4 : r | * 
» ‘ qe es ae tS pig, Sa aa aS, or. bine OAT Syeda eet 
‘ ok eet eae — Le a teenies ates Pe NT Reet eS, gins Bite a a = 
— - peo 
j i\. L — - ° 
— 











| 


EXIDY -INC .@ 





THERE ARE EIGHT LEVELS OR SCENES — THE PARTY BEGINS WITH THREE 
MEMBERS. 





(1) DESERT (TARGETS INCLUDE (2) VILLAGE (GHOSTS, EVIL MAGI- (3) CAVE (BATS, FALLING ICICLES, (4) JONGLE (MAN-EATING 
DEADLY SCORPIONS, VdL- CIAN AND HIS FIREBALLS, ABOMINABLE SNOWMAN) PLANTS, GORILLAS, 
TURES, SNAKES, RABBITS, NASTY TOWN PEOPLE, SWAMP COCONUTS, TOUCANS, ETC.) 
AND SPIDERS.) RATS) 





(5) VOLCANO (SPEWN ROCKS, (6) BRIDGE (ROLLING ROCKS, (7) CASTLE EXTERIOR (GUARD (8) CASTLE INTERIOR (FINAL 
MOLTEN LAVA, ETC.) PTERODACTYL, FISH, FROGS, ARCHERS, ARROWS, ADVENTURE GOAL) . 
OWLS) ALLIGATORS) 


Fach scene is begun by the player choosing the colored path he wishes his party to follow. If 
the party survives, the player chooses where to go next by trial and error. The player must 
learn which colored path leads to each scene's a element of danger. The adventure 
ends when all party members are killed. 

Points are awarded for each target shot and is based on its difficulty level to be hit, bonus 
points are given at the end of each level for each surviving party member. 


Surviving certain very difficult levels also awards the player with bonus members, increasing 
the size of his party. 
Valuable treasures can be found in some scenes. 


OPERATOR OPTIONS INCLUDED COIN/CREDIT OPTIONS AND THE INITIAL PARTY 
SIZE. 








AGMA 
PROPOSALS 
‘UNREALISTIC,’ 
SAYS U.S. 
CUSTOMS 





in forming a trading company and that 
AGMA would have to avoid antitrust 
activities. He proposed, however, that 
recently enacted international trad- 
ing laws allow for a trading company, 
provided it avoids antitrust activities. 
There are industries which conduct 
such companies, he said. 

“What other industries are doing is 
setting up coalitions against piracy,” 
Hollander said. “They publicize the 
problem so that the public is aware of 
it and can avoid the pirated products, 


and they push cases toward the 
courts.” 

Manufacturers who are not AGMA 
members indicated they would not 
favor the formation of a trading 
company. They admit concern that 
foreign-made parts headed toward 
their American facilities might be 
hindered. 

“I don't think it is a practical 
solution,”” one non-AGMA manu- 
facturer who wished not to be named 
said. “If I thought they would do it, I'd 
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Proposals from the Amusement 
Game Manufacturers Association on 


GREEN DUCK CORP. 


Direct from the factory to you! 


255 S. Elm Street 
Hernando, Mississippi 38632 
(601) 368-9033 


Watch for it! 


FREE Gescriptive brochure coming 
In next month's issues. 
February ‘1st and 15th, 1984. 


ways to increase its attacks on 
international video piracy are being 
ridiculed. But a suggestion that 
manufacturers pursue criminal rather 
than civil sanctions against copiers is 
being hailed as an important policy 
shift. 

In a closed door meeting in New 
Orleans prior to the AMOA Show, 
AGMA offered anti-piracy recom- 
mendations which included setting up 
an AGMA trading company to review 
foreign made video game printed 
circuit boards and parts to determine 
if they infringe the copyrights of Ameri- 
can manufacturers. The association 
also said it would encourage US. 
Customs to increase its budget for 
copyright enforcement. 

Jerome Hollander, a U.S. Customs 
officer and spokesman for West Coast 
Customs operations, said neither of the 
AGMA proposals are realistic. “The 
logistics of setting up such an organi- 
zation is comparable to them setting 
up their own Customs department— 
not to mention the legal problems they (6 ; 
would confront. It sounds dangerously \. Wea: 
like restraint of trade.” AES 

AGMA’s Glenn Braswell said he is 
aware of the legal difficulties involved 
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March 9-11, 1984 
O'Hare Expo Center 
Chicago, Illinois 


AT LAST A REAL INTERCHANGEABLE GAME SYSTEM 


The Maaic Conversion System 
“THE GLOB” 





Details-An exciting Interchangeable Game. One of the hits of the A.M.O.A. Show. 
Doing very well on location. You owe it to yourself to try this game. 


“EEEKK” 





Details-A new exciting game - fantastic graphics - anew experience in game play. To 


“TOP SECRET” 


GAMES 3-4-5 
DUE JAN/APRIL 1984 


be released now. 
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Ask your distributor for details on this Exciting Inexpensive System 


Manufacturer 


MAGIC CONVERSION CO. 


P.O. BOX 3263, 820 ELMWOOD AVE., PROVIDENCE, RI 02907 


(401) 461-929 





THE CALENDAR 


January 19-21 
IMA 84 International Amusement 
and Vending Trade Fair, Hall 1, 
Frankfurt exhibition grounds, 
Germany 


February 3—5 


‘Music Operators of Minnesota State 


Team 8-Ball Tournament, Mankato, 


February 10-12 


South Carolina Coin Operators Asso- 
ciation annual convention and trade 
show. Carolina Inn, 937 Assembly 
St., Columbia, SC. Telephone: 
803/738-0652 
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February 17—19 
Amusement Showcase Inter- 
national, trade show and con- 
ference sponsored by the AGMA, 
Chicago's Expo Center. 


February 24—26 
Music Operators of Minnesota 
Annual State Convention, L’Hotel 
Sofitel, Minneapolis, MN 


February 26 - March 2 
Amusement Trades Exhibition 
International (ATE) 40th Show. 
Grand Hall, Olympia, London. 
Telephone: 01/228-4107. 


March 9—1 4 
Fifth Annual Amusement Operators 
Expo, O'Hare Expo Center, Chicago. 
Industry trade show and seminars 
sponsored by Play Meter magazine 
and Conference Management. 


March 29-31, April 4 
SADA ‘84, Palacio de Congresos de 
Barcelona, Barcelona, Spain. 
Contact: Interalia, $A., Diagonal, 
474, Barcelona - 6. Telephone (93) 
218-58-50. 


March 29-April 41 
1984 FAVA Trade Show, Hyoaft 


Regency Orlando, Grand Cypress 
Resort, Florida. (904) 878-3134. 


April 6-8 
Pacific Amusement Operators Show, 
Disneyland Hotel, Anaheim, Calif. For 
information contact: Terry Cunning- 
ham, (415) 325-6691. 





be nervous.” 

“I am considering buying a game 
from a Japanese manufacturer for our 
Moppet line,” explained Pat Reed, 
president of Enter-Tech. “It would 
make me uncomfortable to think that 
someone from another manufacturer 
was holding up my boards to look at 
them before they got to me.” 

The idea was also criticized by 
Richard Stern, former head of the U.S. 
Department of Justice’s Intellectual 
Property Division who has acted as 
defense attorney for several small 
American game assemblers charged 
with piracy. It could be exclusionary,” 
Stern said. “If you don't belong to the 
club (AGMA), you could be out in the 
cold. I don't think you can set up a 
vigilante committee to enforce the 
law.” 

Hollander also put aside the AGMA 
suggestion the U.S. Customs budget be 
increased. ‘I have just come out of a 
meeting about fiscal restraints,” he 
said. “We're talking about getting the 
job done on a smaller budget.” 

And Hollander contends the Cus- 
toms effort is effective. “We're making 
a lot of seizures now and developing 
some very innovative ideas.” 

AGMA also announced mdnu- 
facturers would be “‘re-directing their 
efforts away from private civil action, 
which have not been very effective,” 
toward criminal prosecution, which 
could result in jail terms for convicted 
infringers. 

Sidney Katz, a Bally/Midway attor- 
ney who has been the leading 
industry attorney in filing civil cases 
against infringers, agreed in part with 
the AGMA assessment. 

“Civil suits have not been very 
effective in stopping small assem- 
blers,” he said. “It is costly to sue, 
sometimes costly even to find the 
‘garage’ manufacturers who can 
pack up their things and move on so 
easily. Even if we catch them, judg- 
ments net almost nothing.” 

These small, “hard core” infringers 
account for most of the copy games in 
the United States, Katz said. To stop 
them, criminal sanctions would be 
more effective. 

“Civil remedies have been very 
effective in gaining recognition of the 
propriety of these copyrights,” he said. 
“We have established video game 
copyrights can be protected. Some of 
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Tired of coin-operated 
equipment that can t return 
its investment? 








‘‘ATR-serv is one 
Money-Maker whose 
earnings keep 
increasing 

month after month.’’ 


“T became an AlR-servu dealer to supple- 
ment lost revenues from my amusement 
business. But, the response has been so 
overwhelming that I'm now devoting most 
of my time to it. And, it’s really paying off!” 


W. Collier Barnett 


Star Amusements Co. 


AIR-serv is a business that— 


© Requires no costly overhead 

e Isn't a fad 

e Provides a necessary service 

e Is a cash business 

@ Requires no machine rotation 

© Has no product spoilage 

© Has low equipment depreciation 

e Requires minimal maintenance 

and 

@ Can be left for long periods of time 

and still keep making money 


Now you can join the coin-operated tire inflator 
industry, one of the fastest growing industries 
available for investment today. Get in on the 
ground floor of an industry whose growth rate 
has been phenomenal, but in a market that is 
still virtually untapped! 


The Market 


Over 100 million passenger cars alone present 
a constant demand for air. Of 180,000 gas 
stations, 120,000 have self-service, most without 
air compressors. And, of 50,000 U.S. convenience 
stores, over 50% now sell gas. At present, AIR- 
serv’ has been approved for use by 35 of the top 
50 convenience store chains and many of the 
major oil companies. 


The Program 


As an AIR-serv’ dealer, you can expecta 





return on your investment in less than one year. 
Depending on your tax bracket, that’s only 10 to 
12 uses per day, per machine! Many of our 
dealers anticipate yearly earnings of up to 
$250,000 annually in the next 3 to 5 years. 

The AlR-serv” marketing program has been 
tested and proven to be so reliable, that new 
dealers, regardless of prior business experience, 
have become extremely successful. In short, the 
AIR-serv" tire inflator is a product and concept 
that virtually sells itself. 

All AIR-serv’ dealers are given full factory 
support, including: copyrighted sales 
presentation materials, factory seminars, field 
sales training and support, national account 
development, co-op advertising, and trade show 
representation. All our efforts are geared to help 
you make your own AIR-serv’ business a 
success. 


The Opportunity 


AIR-serv’ has put it all together for you: the 
product, the program, and the opportunity for 
success. We are the leader in the industry and are 
looking for dealers who can recognize a profit- 
making opportunity when it is presented to them. 
A Regional Sales Manager is anxious to share 
with you the details of the AIR-serv’ program. 
Give us a call today and let us tell you where 
your future can be with AIR-serv’. 


Call Mr. Vetter 


1-800-328-7952 
In MN: 1-612-944-3604 


AIR-vend, Ine. ¢ 9817 Valley View Road e Eden Prairie, MN 55344 


Call us toll-free 
800-225-2 








for savings 
up to 25% 
on your next 
Token Order 


Call our toll-free number for 
immediate quotation and 
we'll prove to you that we 
will save you up to 25% on 
your next token order. 
Same day shipment on 
stock tokens and only 3-4 
week delivery on custom 
tokens. 


Design service available 
at NO COST. Call Roger 
Williams Mint for best 
service, best quality and 
lowest price. 


| 
— 
Wy 


4% Roger 
Williams 
Mint™ 


Northwest Industrial Park 
79 Walton Street, 
Attleboro, MA 02703 

*In Massachusetts, 

Call (617) 226-3310 
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the legitimate Japanese firms have 
changed a lot in the last three or four 
years, coming to respect these rights.” 

At the meeting AGMA also chided 
the trade press for not “giving 
copyright infringement actions front- 
page treatment in order to assist the 
industry in getting the message to the 
copiers that ‘the net is closing in.’ ’’ The 
trade press was not invited to the 
AGMA meeting. ® 


SMUGGLED 
VIDEOS HEAD 
TO MIDWEST 


U.S. Customs agents said they have 
identified several Midwestern buyers 
of pirated video game printed circuit 
boards smuggled from Japan. 

The names of individuals and 
companies identified as receiving the 
smuggled boards are being withheld, 
agents said, pending completion of 
the investigation. 

“The investigation is continuing,” 
U.S. Customs agent Brian Rockon told 
Play Meter. “We have identified some 
buyers but are still gathering sufficient 
evidence to file charges against 
others.” 

The discoveries came as Customs 
agents continue an investigation of 
video piracy that has already led to 
the arrest and conviction of three 
Japanese nationals. 

The nationals confessed to smug- 
gling printed circuit boards across the 
Canadian border en route to the 
Midwest destinations. Asafumi Kay- 
oda, 24, Hirofumi Kinoshita, 26, and 
Hiroyuki Hiraiwa, 32, all employees of 
NASA Trading Company of Tokyo, 
were nabbed bringing 134 printed 
circuit boards across the border at 
Blaine, Washington, July 7 (Play 
Meter, October 15, p. 15). 

All three pled guilty to criminal 
smuggling charges in October, and in 
November began serving prison 
terms. Kayoda was fined $5,000 and is 
serving a 4-month term; Kinoshita, 
$5,000 and 2 months; Hiraiwa, who 
was listed as president of NASA, $5,000 
and 6 months. 

According to Rockon, the boards 


were infringements of copyrights 
held by American manufacturers of 
Ms. Pac-Man and Galaga (Bally/ 
Midway), Gyruss (Centuri), and 
others. He said the boards were smug- 
gled into Canada first, then to the 
United States—a common route for 
pirated materials. e 


ROWE TO BUY 
PHILLIP MOSS 


Rowe International will add to its 
distribution network with the purchase 
of Phillip Moss & Company. 

The Whippany, New Jersey based 
distributor has signed a letter of intent 
to purchase the entire Phillip Moss 
assets in accordance with an agree- 
ment it has reached with Phillip Moss 
Chairwoman of the Board Bernice 
Moss. The transaction is scheduled for 
completion January 31. 

Terms of the sale were not disclosed 
and Rowe officials declined comment 
pending completion of the deal, but a 
Phillip Moss official said Rowe has 
indicated it will make no substantive 
changes in the management or oper- 
ation of the business. 

Phillip Moss is headquartered in Des 
Moines and maintains branches in 
Omaha and Kansas City. All branches 
are full service distributorships and sell 
all major coin game lines as well as 
music and vending equipment. 

Late this summer, Rowe's distrib- 
uting Vice President Jerry Gordon 
indicated Rowe was “looking to 
expand if opportunities present 
themselves.” (Play Meter, September 
1, p. 55) With the acquisition, Rowe 
outlets will number 20, the most of 
any distributing chain in the United 
States. ® 


O’DONNELL 
LEAVES BALLY 


William T. O'Donnell has left his 
position as president of Bally’s Alad- 
din’s Castle division, marking the end 
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FOR YOU 


THRRIFTY 


BUYERS 
(YOU’LL LOVE IT!) 





GAMES BY MERLIN, INC. 
3140 Polaris Suite 22 
Las Vegas, NV 89102 
(702) 362-1388 


3 Pages of Advertising 
5 Lines per page 
16 Characters 1%” high 


ONLY 


Poker: Use your skill to beat the dealer. 
BlackJack: Las Vegas style. 

Craps: ““Animated’”’ 3D dice game-Full 
set of instructions on screen. 


Slot Machine: Not just reels, but acom- 


CALL FOR plete slot machine with 4 reels and even 


a handle. 


DISTRIBUTOR PRICE Se Ser 
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“FOR THE PURE PLEASURE OF IT” 


Call for prices on our DELUXE OAK cabinet with convertible harness, as seen at 
the AMOA Show. 


Remember, when you buy “LITTLE LAS VEGAS” you are copyright safe. 


© 
1983 Tech Star Inc. Licensed to Games By Merlin, Inc. 








Bill O‘Donnell 


Maurice Ferchen 


of a long-standing association of the 
O'Donnell name with the Chicago 
coin game manufacturer. 

According to a company spokes- 
man, O'Donnell left to “pursue his own 
interests.” 

O'Donnell was with Bally since 1971, 
having served as the director of its 
European marketing effort and then 
president of the pinball division before 
his appointment to lead Aladdin’s 
Castle arcades in 1981. 

The O'Donnell name has been part 
of Bally since Bill O'Donnell Sr. began 
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work there in 1945 as a purchasing 
agent. He retired as president of the 
company in December 1979. 

O'Donnell is replaced by Maurice 
Ferchen who moves to Bally from 
Montgomery Ward where he held a 
variety of senior management posi- 
tions. Most recently, Ferchen was a 
district manager for Ward's Mid- 
western outlets. 

Ferchen inherits a network of 450 
Bally family amusement centers, 
including Aladdin's Castle locations, 
Le Mans Family Fun Centers, Pin Pan 
Alley, Pac-Man Palace, and Bally’s 
Great Escape. e 


BID FOR DOLLAR 
COIN DIFFICULT 


In a letter to the Bureau of the Mint, 
the National Coin Machine Institute 
has requested a meeting of the 
“proper authorities” in hopes it can 
convince the federal government to 
revitalize its program of minting and 
distributing the dollar coin. 

But according to U.S. Congressman 
Andy Ireland (D-Fla.), who addressed 
operators at the AMOA Exposition in 
New Orleans October 29 (see Sem- 
inar Section, p. 53), getting the gov- 
ernment to reconsider the dollar coin 
will be a “very difficult marketing 
job.” 

While NCMI hopes it can use 
industry clout to get the government to 
reconsider the Susan B. Anthony 
dollar, Rep. Ireland called the demise 
of the piece a “laughing matter.” It will 
take the Congress a long time to think 
seriously about something they con- 
sider such a “joke,”” he warned. 

“Wide use of the $1 coin is vital tothe 
future of our industry,” the NCMI 
communique reads. Many operating 
companies invested very substantial 
sums in coin acceptor equipment for 
use with the $1 coin when it was first 
minted and distributed. The sudden 
halt in minting and distribution of 
these coins has imposed severe 
penalties on our industry.” 

The letter notes that coin-operated 
equipment accounted for more than 
$20 billion in retail sales and services 


in 1982, and that the entire vending 
industry employs “hundreds of thou- 
sands of Americans.” 

Copies of the NCMI letter were also 
sent to President Reagan and Secre- 
tary of the Treasury Donald Regan. e 


AMOA 
SCRUTINIZES 
CIGARETTE 
VENDING 





Despite several objections and a 
significant number of no votes, the 
Amusement and Music Operators 
Association passed a resolution Octo- 
ber 28 to include cigarette vending 
machines as one of its concerns and 
activities. The vote came during the 
annual AMOA membership meeting, 
prior to the opening of the 1983 AMOA 
International Exposition in New 
Orleans. 

According to AMOA Executive 
Director Leo Droste, a committee of 
AMOA board members will meet to 
define the cigarette issues the AMOA 
will scrutinize. Droste added AMOA 
was in the process of gathering 
information from its members. 

While AMOA's depth of concern 
Over cigarette issues is undeter- 
mined, it is obvious AMOA will limit its 
involvement in the complex and deep 
rooted problems of the cigarette 
industry. “We will limit ourselves to 
giving attention to the problems of 
cigarette vending,” Droste offered as 
Clarification. “It only represents a 
small change in our objectives.” 

One AMOA member took the 
meeting floor to object to the inclusion 
of cigarette vending concerns, con- 
tending “it is not wise to mix our 
industry, which concerns itself mainly 
with entertaining children, with the 
image and problems presented by 
cigarettes.” 

“IT don’t Know much about it,” 
outgoing AMOA President Wesley 
Lawson answered. “I only know that 
the proposal was considered by the 
board of directors, and they suggested 
we adopt it.” 

Droste told Play Meter the initial 
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PICTURE A CHANGE 


* CONVENIENCE * RELIABILITY * 
* SAVINGS * 


EM201 _s SPECIAL FEATURES: 


Invert picture instantly by simply 
UL approved repositioning a connector. 
. FLEXIBLE MOUNTING: 
Horizontal or Vertical mounting— 
or without frame. Frame easily remov- 
° ° able, allowing chassis to be mounted 
Call Your Local Distributor oso) of eabinet, 
© 3. COMPATIBILITY PLUS+: 
Or Co ntact Us for Details Both physically and electronically 
Te CCCCCCLCCLCOSCLSCoCCCCLCCC£CCCCCCCCTCCCCC.. TT interchangeable and fully compatible 
with Electrohome and Wells-Gardner 
; ; units—at a lower cost to you. 
Eastern Micro Electronics, Inc. 4. ISOLATION TRANSFORMER: 
12D WORLD'S FAIR DRIVE A matching isolation transformer with 
SOMERSET, NJ 08873 AC cord and plug is mounted on the 
201/469-9690 @ Telex: 642284 ESTRNELEX frame. (optional) 
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WORLDS LARGEST ASSORTMENT SPARE-PARTS 


over 20.000 for amusement -and 
different items gambling games 





. % 





world wide service 
we ship all orders in less than 48 hours 


suzo Sey TRADING COMPANY BY 


ask for free catalog 250 pages information ca} 24 tel.: 0031-10 76 63 99 — telex 24392 





proposal to include cigarette vending 
in AMOA came from the National Coin 
Machine Institute. NCMI, an associa- 
tion composed primarily of the 
nation’s large amusement and ciga- 
rette operating firms, was formed in 
1983 with the intention of being a 
subgroup within AMOA. The group 
organized as a separate entity 
instead, after disagreements with 
AMOA over several issues, including 
the NCMI decision to represent 
cigarette vending. @ 





COIN-OP 
IMPORTS, 
EXPORTS DOWN 


Imports and exports of coin-oper- 
ated games fell sharply in the second 
quarter of 1983, according to a report 
from the U.S. International Trade 
Commission. 

In a study released in late October, 
the ITC showed imports of coin-op 
games were down 63 percent (from 
$45 million to $17 million) from the 
second quarter of 1982, while exports 
declined by 46 percent (from $34 
million to $19 million). 

The most dramatic declines were 
seen in the importation of games from 
Japan. US. companies bought 73 
percent less Japanese coin-op prod- 
uct in the second quarter of 1983 than 
they did during the same period in 
1982. According to the ITC report, the 
declines reflected the “diminished 
popularity of Donkey Kong," the 1982 
Nintendo hit. 


Coin game exports were more than 
offset by a 108 percent rise in exports of 
home video games (from $18 million 
to $37 million) for the second quarter. 
The Canadian market—which cut its 
coin-op game buys from U.S. manu- 
facturers more dramatically than any 
other country (from $10 million to $4 
million)—was responsible for the 
steepest rise in purchases of U.S. made 
home game machines and software 
(from $2 million to $10 million). © 











After two years as sales manager for 
Interlogic Inc., Frank Bundra has been 
promoted to vice president of the Rose- 
mont Illinois, producer and marketer of 
the Roc ‘n Rope conversion kit. Among his 
new responsibilities will be promotion of 
the company’s newest conversion, Mega 
Zone, a Konami/Interlogic cooperative 

effort 
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Marty Glazman has become vice presi- 
dent of marketing and sales for Sente 
Technologies. Glazman, formerly sales 
manager for Williams Electronics, was a 
victim of the white-collar cutbacks 
Williams made in November 





Jerry Monday has been named vice 
president of Betson Pacific Distributing. 
Monday has been with Betson since 1977 
and has managed its San Francisco office 
since 1978. In his new position, Monday 
will participate in corporate decisions 
while maintaining his role in the San 
Francisco branch office 


PLAY METER, January 15, 1984 





Mr, Do returns with an all new adventure... . 
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800—538-7548 ¢ TLX: 172 247 


408—727-4591 ¢ Toll Free Service: 
©1983 Universal USA, Inc. 


3250 Victor Street ¢ Santa Clara, CA95050 « Telephone 
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Change Games In 20 
Minutes With New Adult 
Video Game System. 


COUNTERCADE is a state-of-the-art 


countertop cabinet. It accepts interchange- 


able software so you can change games 
without changing cabinets. 

New games, called Game Brains, fit 
into the COUNTERCADE body. Modular, 
plug-in components make installing Game 
Brains easy. Each Game Brains comes with 
a new switchplate. 








COUNTERCADE also has the built-in 
capacity to use a laser disc game system 
and a voice feature. With this kind of 
flexibility, COUNTERCADE may be the last 
piece of countertop equipment you'll ever 
buy. 

COUNTERCADE weighs 30 pounds 
less than other countertop machines, has a 
360° swivel base and a 13-inch full-color 
monitor. Its high-impact plastic cabinet is 
waterproof. All readings and most 
maintenance can be done without ever 
opening the machine. 


xe 
» DIGITAL CONTROLS 


Digital Controls, Inc. ¢ 5555 Oakbrook Parkway ® Norcross, Ga. 30093 
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Variety Of Topics Makes 
FAX An Intelligent Choice. 


The FAX trivia game, licensed from 
Exidy, Inc., is generating hundreds of 


dollars a week in test locations. With 3,700 
questions, four categories, and three skill 


levels, the FAX Game Brains provides a 
never-ending challenge for players. As 
Exidy releases new sets of questions for 
FAX, Digital Controls will make them 
available for COUNTERCADE. 
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Follow Through With 


PRO SPORTS: Bowling, 
Tennis And Golf. 


The PRO SPORTS Game Brains has 
three games licensed from Data East, Inc. 
— the winning Pro Bowling, plus Pro 
Tennis and Pro Golf. Adults enjoy playing 
these three familiar, popular games. PRO 
SPORTS has exciting graphics and sound 
effects. The action is on the screen, not on 
the switchplate, to provide stimulating 
visual entertainment. 
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WATCH 


AMERICA’ S LEADER. 


We maintain the largest 
inventory of the latest, best 
money making rides in the 
marketplace. Our selection is 
unparalleled in the industry. 
Haalanteyelreucome lel crams 

most rides. 


If it's new and money making, 
Kiddie Rides U.S.A. has it 
and has it FIRST. We represent 
the leading U.S. and European 
ride manufacturers. FIRST with 
hydraulics, and consistently 
FIRST in the Children’s 
Amusement Industry. 








YOUR 


POR SY FAG 





} NV in Ferris Wheel 


KIDDIE RIDES USA. 


Best in service. Largest parts 11 years in the Children’s 
TACHA COLAYAlAMUllom LUIS AT ersts Amusement Industry. 
with 8 full time technicians to 
assist you. Call TOLL FREE 
for same day service and parts. 


We are NEVER UNDERSOLD! 
Lowest prices in the country. 
CTU Colaamelcrsiielamelelaraliarep 





KIDDIE RIDES USA” 


Kiddie Rides USA 
604 Main- Davenport IA 52803 
1-800-553-8000- TOLL FREE 





Meet Me in St. Loute 


udio Visual Amusements 

President Peter Entringer 

hosts distributor showings 
twice a year, following the major 
coin-op trade shows, the AMOA 
International Exposition in the fall 
and the AOE in the spring, to give 
his 100-plus operator customers a 
firsthand look at the industry's new 
equipment. 

The AVA show provides a com- 
fortable and entertaining way for St. 
Louis operators to review and buy 
some of the new pieces. It has also 
become a valuable evaluation tool 
for the manufacturers Entringer 
represents, a barometer of operator 
response to their latest equipment. 
Consequently, “meet me in St. 
Louie’ has become a popular theme 
for the top marketing brass of the 
industry. 

The operators who came to the 
November 19 AVA show were 
described by Entringer as “eager and 
optimistic, anxious to participate 
in the ‘boom of the next 18 months” 
he predicted will occur. “With fewer 
manufacturers, fewer distributors, 
and fewer operators, that will mean 
a boom for those of us who remain 
in business,” he said. 

But many of the operators attend- 
ing AVA’s fall showing displayed 
more confusion than confidence 
about their futures. Their confusion 
has been prominent since the 
decline in player interest in their 
video games, but it has grown lately 
because, as many perceive it, every 
manufacturer seems to have a 
different solution for the industry’s 
financial dilemma. 

“Much of this equipment has 
‘back to basics’ written all over it,” 
one operator told Play Meter. “Buta 
lot of people are saying the recovery 
will be based on new technology— 
laser or whatever—not going back 
to what used to work.” 

“Laser has been called our saviour 
by a lot of people, including manu- 
facturers who want us to buy their 
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AVA President Peter Entringer welcomes visitors to his 1983 fall 
distributor showing. 
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Entringer and Satish Bhutani pose in front of Zaccaria’s newest pinball releases, 
Time Machine and Farfalla. 
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Centurt’s Ivan Rothstein attended the show to introduce AVA's customers to the hit 
of the 1983 AMOA show. Track & Field. 
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1ew, very expensive laser disc 
games,’ another added. “But I don't 
think that just because a game has a 
laser disc player in it means it's 
going to make a lot of money. And 
with the kind of investment you 
have to make to buy one, you better 
be damn sure it’s going to make a lot 
of money before you do buy it.” 


Equipment range 

The fall's new equipment releases 
cover a vast range of types, from 
laser disc videos to pool tables. 
Bhuzac’s Satish Bhutani was high 
on what he described as a re-emerg- 
ing interest in pinballs, led, of 
course, by his Zaccaria games. So 
great is the interest, he said, he could 
not promise November orders of 
Time Machine would be filled until 
February. All the Time Machines 
Zaccaria could produce until then 
are already sold, he said. 

Making the biggest wave of all the 
new equipment was Konami/Cen- 
turi’s Track & Field. Marketed as in- 
terest in the 1984 Olympics increases, 
more is expected of Track & Field 
than any other game to come out of 
AMOA '83. According to Centuri 


CALL TOLL FREE 


800-227-5813 
IN CA 800-227-5814 
OR 408-625-5333 
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Dynamo’s President Bill Rickett stands at 
the entrance of the AVA building that still 
displays the insignia of the Wurlitzer 
company. Rickett said Dynamo’s pool table 
and foosball sales were triple what they were 
during the fall of 1982. 
marketing executive Ivan Rothstein, 
the game has produced brilliantly 
throughout extensive testing con- 
ducted since June. Track & Field isa 
“street piece, so successful because it 
is highly competitive,’ Rothstein 
said at the AVA show. “Since it can 
be played by four players, the game 

can earn a dollar per play.” 
they can clear the confusion if they 


consider each game _ individually, 
regardless of type. To exemplify, he 
pointed to Taito’s Ice Cold Beer, a 
mechanical game defying catego- 
rization. “That will be one of the 
best pieces of the fall,’ Entringer 
predicted. 

This year more manufacturing 
personnel and more equipment 
than ever before greeted the AVA 
customers that appeared at the 
downtown St. Louis showroom. 
Entringer added the Mylstar and 
Taito lines in 1983, completing his 
acquisition of crosstown rival 
Morris Novelty. AVA, once known 
as Brandt Distributing, formerly 
represented only Wurlitzer juke- 
boxes. Now, AVA handles a major- 
ity of the most prominent amuse- 
ments—with the notable exception 
of the games of the “big three” — 
Bally, Atari, and Williams. 

According to Entringer, AVA’s 
growth has been, paradoxically, the 
result of the industry's demise. 
According to the operators and 
manufacturing reps he does busi- 
ness with, his aggressive attitude 
has enabled him to prosper when 
other St. Louis distributorships 


‘Quality is Our 
Family Tradition" 


HOFFMAN & HOFFMAN 


CARMEL-BY-THE-SEA CALIFORNIA 93921-0896 
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You can count on Lynde-Ordway 
for real value. We offer a complete 
line of money handling and paper 
shredding machines designed to 
deliver solid dependability and 
economical performance. Ideal for 
Vendors, Video Game Operators, 
Banks, Schools, Laundromats, 
Churches and Municipalities. 
Downey-Johnson coin counters 


offer light-weight, portable J 
convenience in both man- By, | 
ual and electric mm ° 
models. : 
Accurate 
Kot < 



















, 600 Series Rail Sorter 
_{ (Totalizer optional) 


COMPANY NAME 
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dependability without window 
dressing...economy you can count 
on. You get solid metal construction 
and fast delivery with reliable 
service. 

Lynde-Ordway coin counters and 
sorters are available in light-weight 
desk and portable models with 

top quality construction and long 
trouble-free life. There are a number 
of options to cover almost any 
money-handling need and save you 
both time and money. 

Built in the U.S.A. with pride and 
quality and backed by more than a 
half century of integrity. 


Ss" LYNDE-ORDWAY 


Since 1925 


= COMPANY, woney HaANoLING systems 
—_ INC. SHREDDERS. CUTTERS. BALERS 


3308 W. Warner Avenue Santa Ana, California 92704 


“For complete details send for free brochure” k 
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Call Direct—(714) 957-1311 





AREA CODE NAME i 


In Calif. (800) 421-0921 Nationwide (800) 762-7057 


The Norton Co. 
Service Center 


Manufacturers of: 


e High Ball e Ten Pins 
e Happy Feet e Happy Hammer 


Servicing Midway Customers Also 


Factory Trained Technicians 
Contact: 813-963-2043 
813-963-1964 


MOLE 


Everyone loves Whac-A-Mole! 


Customers love to play, and 
you'll love the way it pays. 
Call us and let us ' 
tell you more. Max AE ao 
Bob’s Space 

Racers, Inc. 

427 15th Street 

Daytona Beach, 

Florida 32017 

Telephone: 

904-677-0761 


Manufactured in the U.S.A. 
Makers of amusement games since 1970 
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struggled or failed. “Once there 
were 10 viable distributorships tn St. 
Louis,’ Entringer recalled. “Now 
there are two.” 

Certainly there are more distribu- 
tors than AVA and Bally Midwest 
doing business in St. Louis, a city 
which continues to foster an 
excellent coin-op business climate. 
But much of the other distributors’ 
business involves non-amusement 
vending equipment. 


Large market share 

At any rate, there 1s no question 
that Entringer has garnered a large 
share of the St. Louis market. Not 
only has he added Morris custom- 
ers—Morris President Marion 
Mitchell stayed on as AVA vice 
president—but he has snared much 
of the St. Louis business of Central 
Distributing. Once located just five 
blocks from Entringer, Central has 
moved across the Mississippi River 
into Illinois to concentrate on its 
“east side’ clientele. 

Also, equipment jobbers who 
rooted in St. Louis during the heat of 
the videomania of a couple of years 
ago have discovered the quick 
money they wanted would never 
materialize, Entringer pronounced. 

“The thinning out that is going 
on now in the industry is very good 
for those who remain,’ Entringer 
said, characterizing his business as 
very good. “The carnage is healthy, 
at all levels.” 

That includes manufacturers, 
Entringer noted, struggling through 
their worst of times. “There will bea 
shift in power among manufac- 
turers, he began. “Any manufac- 
turer who makes a viable product 
can be in business today. Operators 
haven't quit buying equipment, they 
have quit buying a// equipment. The 
problem is the big manufacturers 
have been building equipment for 
arcades, ignoring the fact that street 
operators are still the vast majority 
of their business.” 

It must be noted that Entringer’s 
remarks are made in deference to 
the manufacturers he represents 
and are critical of those he doesn’t, 
but those remarks still hold 
credibility in light of his success. 
Even in difficult times, AVA _ has 
prospered. 

“We have had our best summer 
ever,’ Entringer boasted, giving 
credit to the equipment of manu- 


facturers like Nintendo—(Entrin- 
ger predicts Nintendo will emerge 
soon as the industry's leading manu- 
facturer.)—and Cinematronics, 
which has produced not only the 
first laser disc coin-op game in 
Dragon's Lair but the laser game 
that continues to top earnings 
charts. 

Entringer also extends credit for 
keeping his business good to Cen- 
turi and Universal. They have pro- 
vided equipment designed for 
today’s street operator, Entringer 
pointed out. 


Conversions 

This equipment includes con- 
version kits, an equipment type that 
was soundly dismissed by Entringer 
as ‘unprofitable to sell” the last time 
Play Meter visited an AVA showing 
after AOE '83. 

“Ive changed my attitude because 
the kits have changed,” Entringer 
said, holding his ground. "The type 
of kits now being produced are top 
games. The development of better 
kits has been pioneered by Ninten- 
do; now Taito, Universal, and others 
are putting viable games into kit 
form. I now believe that the bulk of 
our business in the foreseeable 
future will be kits.” 

The manufacturers who do 
business with Entringer and the 
operators who are his most faithful 
customers, praise his aggressive, 
involved attitude. “He sells a lot of 
our games,’ Universal's Bill Cra- 
vens simply said. 

Apparently, Entringer does much 
more. During recent difficult times, 
he worked vigorously to keep 
several of his operators in business. 
Entringer said the past two years 
have made him more cautious, care- 
ful to determine if the operators he 
will deal with are financially sound. 

The operators he maintains are 
not ‘price buyers,’ he said. They 
stick with Entringer because they 
know he ts in their corner. 

“| have their support because they 
know I will not compete with 
them,” Entringer said, acknowl- 
edging he operates no routes. “A 
good, responsible distributor cannot 
be an operator because when the 
good games come in, he gets them 
first and at a better price. | promised 
my operators that if they stayed 
with me, I wouldn't compete with 
them.” ° 
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JACK’S AMUSEMENT 
COMPANY 


has two locations ready to serve you! 


* ARKANSAS * * TEXAS * 
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310 Strong Highway 4019 Avenue ‘A’ 
El Dorado, Arkansas 71730 Lubbock, Texas 79404 
501/863-5600 806/762-6283 
Jack Ethridge, President In Texas, call toll-free: 800/692-4208 






Mel Harp, General Manager 


FOR FACTORY-AUTHORIZED 
SALES & SERVICE, 
CALL JACK’S! 


“We're large enough to serve you & small enough to appreciate you.” 











Little Casinos New 
Voice Option, Desiree, 
Sweetens The Pot. 


Digital Controls creates Desirée, 
a sultry, sexy voice that sweet talks 
customers as they play Little Casino 
I and II. 

Desirée does more than just talk. 
She makes money. Customers’ desire to 
hear what she'll say next encourages 
them to keep playing. The voice of 
Desirée is recorded on ROM voice 
memory for life-like reproduction. 
Seventy-five different phrases heighten 
player interest throughout the games. 

Standard equipment on new Little 
‘ Casino II, Desirée is offered as retro-fit 
», .. enhancement for Little Casinos already 
«! in the field. The voice option shows 
Digital Controls’ commitment to extend 
the earning capacity of its games. 






















DIGITAL CONTROLS 
4 Digital Controls, Inc. 

4 5555 Oakbrook Parkway 

: Norcross, Ga. 30093 
(404) 441-3332/Telex #543642 
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Virginia Operators 


Celebrate Their Silver Jubilee 





irginia operators gathered in 

V Richmond for the 25th 

annual state association 

convention, October 7-8, to discuss 

legislative problems, “gray area’ 

equipment, and to recognize associ- 
ation members. 

Ed Shell, president of the Amuse- 
ment and Music Operators of 
Virginia (AMOV), explained the 
legislative problems Virginia has 
faced. “In the last year, Virginia has 
been besieged by five different bills 
that would have taken the ceiling off 
the amounts a city and county could 
charge for license and gross receipts 


By Valerie Cognevich 


taxes. 

Virginia now has no state tax. 
Cities and counties are allowed to 
charge up to $200 for an operator's 
license (regardless of the number of 
games) and up to 36 cents per $100 
on gross receipts. However, very 
few cities or counties charge the 
maximum allowed. 

To defeat these detrimental bills, 
AMOV hired a lobbyist who worked 
in the vending business and is 
familiar with the industry. All five 
bills were defeated. 

‘Gray area’ games were discussed 
at a general membership meeting. 


In Virginia, gambling is illegal, but 
gray area games are apparently legal 
if there are no payouts. In address- 
ing the gray area problem, Herb 
Beitel, president of the National 
Coin Machine Institute, told AMOV 
members that NCMI is working on 
a set of guidelines on the gray area 
issue. 

‘Someone needs to do it,” Schell 
said. “I just hope they can success- 
fully come up with something that 
will be a standard for operators.” 

Association members found time 
to recognize each other. The Silver 
Jubilee Celebration was highlighted 





Attendees focused attention on laser games. 
Here, an operator plays Bega's Battle by Data East. 
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M.A.C.H. 3, Mylstar’s new laser game, was played 
by about everyone at the show. 
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Dick McCannell of Eastern Distributors Cliff Hanger, one of Stern’s laser games, 
takes a break by Centuri’s Aztarac. arew crowds who had some good comments on the game. 





; . : 
Z-% + 
“1 ae 
ma \ ’ 
(tig ms. 
) ‘, . a . 
$ a t5: 
4 - 
° + 


Zo! : oo 5a a : Eo 
Larry Berke, of Bally, stops briefly to have his photo taken A banquet was held celebrating Virginia’s 2) years 
by Bally’s Astron Belt. Jim Reaves is absorbedin playing the game. as a successful state association. 
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Ed Shell of Wometco and president of the AMOV surveys 


the show by Gottlieb’s Ready - Aim - Fire. Shell reported 
attendance at 362 for the Silver Anniversary event. 


Jim Frye (left) of Brady Distributing and Larry Simmons 
of Digital Controls share a few highlights of the show. 
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ABINET MUNROE DIST. CO. 
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Ray Hild, (from left) Doug Schudel, Bruce Hoffman, and 
Alex Goldstein pose by Bowl from G Manufacturing. 


by numerous prizes, wrapped in 
silver anniversary paper, given out 
at the banquet. Prizes included TV 
sets, conversion kits, games, and 
other items. 

The Virginia show, scheduled 
only weeks before the AMOA Show 
which was held in New Orleans, 
gave manufacturers one last oppor- 
tunity to get feedback from opera- 
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This show was Bob Lentz’s (right) final appearance 
as a representative of Stern. He joined NSM and represented 
NSM at the AMOA. Bob Breither (left), formerly a consultant 


tors on their latest equipment. 
Mylstar had M.A.C.H. 3. It was 
pleased with attendees’ comments 
and said it would be one of the better 
lasers at AMOA. It seems Mylstar 
was correct in that assumption as 
operators at AMOA agreed that 
M.A.C.H. 3 was one of the better 
lasers. 

Centuri showed A zterac, and after 


at Stern, was made sales director before the AMOA. 
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Brian Duke (left) of Universal demonstrates Mr. Do!’'s Castle 
to Nick Corsaro. The conversion has signs of being almost 


as successful as Mr. Do!. 
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consulting test results and listening 
to operators’ comments, decided not 
to exhibit Aztarac at the AMOA 
Show. 

Taito, having shown Ice Cold 
Beer at the North Carolina show, 
again exhibited it at AMOV. And 
once again, and at AMOA, it 
received overwhelming response 
from operators. e 
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Morty Hyatt and Joel Smeyne of General Vending 
with U.S. Billiards’ Video Sound. 
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ON YOUR MARK, 
GET SET... 

















Everyone is a winner with this dynamic new 
game. Track & Field adds new meaning to 
the word competitive. You'll see it on the 
players’ faces. What's most important, you'll 
see it in the coin box. 


It's been a long time since the coin-operated 
amusement industry has seen a game with 
such universal broad-based appeal. Don’t be 
left in the starting blocks. You, too, can win 
with Konami/Centuri Track & Field. 























LAN YOU QUALIFY? 


Konami/Centuri Track & Field is 
a color raster scan game that 
features six popular events: 
100-Meter Dash, Long Jump, 
Javelin, 110-Meter Hurdles, 
Hammer Throw and High 
Jump. 


In each event, the player must 
qualify against a pre- 
determined time or distance 

in order to proceed to the 

next event. If not, the competi- 
tion IS Over. 


Konami/Centuri Track & Field 
can be played individually or 
simultaneously by up to four 
people. Play will continue, 
however, even if a contestant 
has been eliminated. 


The control panel features run 
and jump buttons. The game is 
personalized by the entry of 
each player's name at the be- 
ginning of the contest. 














The classic track and field 
event. A contest of raw speed. 
The player uses only the run 
control during this event, but 
must be careful not to jump the 
gun. Three flying starts lead 

to disqualification. 


* c simio 

x jst try 
2no TRY 
SRD TRY 


The combination of speed and 
power. By building speed with 
the run button, the player 
must time his takeoff precisely. 
You get three attempts to 





qualify, fouls count as a-turn. 
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Once again, the player must 
build sufficient speed with the 
run button and release the 
Javelin at the proper angle in 
order to qualify. 
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aor ' 


rp MRE 
1M 40 2144 MLK} 
LAA Seo 123045 MLK 


Speed + Timing + Agility. 
Each missed hurdle seriously 
affects your overall 
performance. 
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The muscle event. A touch of 
the run button begins the 
power building centrifugal 
motion. The release of the 
hammer must be exact. 
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The event that separates the 
men from the boys. The angle 
of your jump Is critical. It can, 
however, be changed several 
times in mid-air. 


¢ Voice synthesis announces 
Starts, fouls and qualifying 
times. 

¢ High score initial registration 
of up to 200 names. 

¢ Speed, Time and Angle 
displays. 


Comes complete with 19-inch 
monitor and a detachable 
elevation base. 


Upright 
Height 73" 185.4 cm. 
Width 28" 11.7 OM. 
Length 32" 81.3 cm. 
Weight 330 Ibs. 149.7 kg. 
Cocktail Table 
Height 3912" 100. cm. 
or 30" 76. cm. 
Width 2594" 65.4 cm. 
Length 40" 101.6 cm. 
Weight 250 Ibs. 111.5 kg. 
Konami/centuri. 
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Copyright 1983, Konami 
Industries Company, Ltd. 
All rights reserved. 


CENTURI, INC. 

245 West 74th Place 
Hialeah, Florida 33014 
Phone: 305-558-5200 
Telex: 803694 ANSB Centuri 
Cable CENTURI 


CeNntluri. 


We're Inventing What The Future Will Bring 


STATE UPDATE 
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NCMI: The. National Coin Ma- 
chine Institute has established an 
emergency shotline to. provide 
assistance to Operators in legislative 
and public relations activities. The 
toll-free number is 1-800-327-7724. 
In Florida, Alaska, and Hawaii, the 
number is 305/561-0886. 

“Emergency calls-will be handled 
by the appropriate staff person to 
provide prompt counsel and.assis- 
tance. We will call on our experts 
and sources within the industry to 
respond with counsel and sugges- 
tions for action,” said Herb Beitel, 
NCMI managing director. 

In other association news, in a 
letter to Donna Pope, director 
Bureau of the Mint, NCMI pointed 
out the need for the availability and 
usage of the $1-coin and the critical 
need for an effective dollar coin 
program by the government. 

“The sudden collapse of the dollar 
coin program was a severe blow to 
the vending industry and others,” 
Beitel, said. “It is our hope that an 
early meeting with the Treasury can 
develop an effective program to 
bring the dollar coin back to life.” 


FLORIDA:The Florida Amuse- 
ment/Vending Association (FAVA) 
has made an official stand and 
statement on “gray area” games for 
the first time. 

The statement follows: 

“Tt 1s the consensus of the Florida 
Amusement/ Vending Association, 
Inc., a corporation for non-profit 
chartered inthéstate of Florida, that 
we aS an association oppose games 
of chance that offer rewards for 
anything other thamskill.”’ 

For several months FAVA has 
researched information and has 
been on the verge of making a public 
stand on the subject. Members of the 
executive committee of FAVA met 
with Howard M. Rasmussen, 
director of the Division of Alcoholic 
Beverages and Tobacco, to discuss 
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this area of the music and"games 


the same committee pon the slot 


industry. Rasmussen stated that héwemachine bill. 


would stand by Florida statutesand 
do whatever it; takes to eliminate 
illegal games from the state, 
The September 15, 1983, Play 
Meter issue on gray area games was 
used to help familiarize the execu- 
tive committee and the board of 
directors with nationwide happen- 


ings ON gray area games. 


ILLINOIS: Alex McConnell, pres- 
ident of the Illinois Coin Machine 
Operators Association, recently 
announced the employment of 
professional management to handle 
day-to-day staff services for the 
association. 

Arthur W. Seeds was named 
executive vice» president and will 
provide management leadership for 
ICMOA to implement constructive 
and financially valuable programs 
for members. 


MICHIGAN: A bill to legalize slot 
machines remains stalled in the 
House State Affairs Committee. 
Because of opposition by State 
Affairs Committee Chairman Joe 
Young Jr., Representative Tom 
Scott has also introduced a resolu- 
tion asking for a special legislative 
study committee to look at the 
possibility of legalization of slot 
machines. 

Another issue brewing in Michi- 
gan is the gray area games situation, 
and the problem has not been 


resolved. The Liquor Control. 
Commission’s appeal of an earlier 


decision has not been heard. The 
commission plans legislation to 
specifically ban the machines from 
licensed locations should) the appeal 
be losts, . 

Another bill, which also legalizes 
gray area games, is scheduled for 
passage by the Senate. If itis sent to 
the House, it likely will be sent to 


NEW JERSEY: The Cedar Grove 
City Couneil approved a measure to 
hire a professional planner, as, paft 
of Township attorney Stuart R. 
Koenig's preparation of an ordi- 
nafice,to deal comprehensively with 
video arcades. Koenig. told the 
governing body that recent court 
decisions have established video 
arcades as legitimate businesses. He 
envisions an ordinance.that would 
restrict video arcades so that they 
would not be offensive to the public. 


OHIO: This year state Representa- 
tive Edward J. Orlett, persuaded by 
Gerald Austin and~Paul Tipps 
(lobbyists in Ohio), sponsored a bill 
to legalize video lottery machines in 
Ohio. Austin’s client was IGT, a 
manufacturer of video games. 
Apparently IGT wanted to build a 
factory in Ohio but could not legally 
make the machines in the state. 
The bill failed when the,Ohio 
Music and Amusement Association 
and Director Paul Corey lobbied 
that IGT’s games would financially 
hurt association members. Corey’s 
major argument. was that the bill 
might legalize slot machines. Ohio 
has long been publicly against gam- 
bling including gray area games. 


PENNSYLVANIA: Owners and 
operators of video poker machines 
at legitimate Crawford County 
businesses had. to bring those 
machines into compliance with a 
Supreme Court ruling by November 
1 lorrisk criminal gambling charges 
and forfeiture of the games. This 
ruling said that the. games, simu- 
lating elements of five-card poker, 
were automatically gambling de- 
vices per se if they contain a knock- 
off switch or if any payoff¢is 
made. e 
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antasy...[magination...Offering 
customers something extra 


special is what animated 


characters are all about. 

ShowBiz and Pizza Time Theatre 
were the first companies offering a 
combination of computer charac- 
ters, food, and games, and they are 
extremely successful businesses. 


ae 





Daniel and the Dixie Diggers play Dixieland jazz in larger locations. 


to Life 


By Valerie Cognevich 


However, that successful combi- 
nation is possible and within the 
reach of smaller arcades or arcade/ 
restaurant locations. Drawing 
people into a location is an 
Operator's top priority. Who could 
resist the beckoning of the lifelike 
and life-size animated figures of 
Mark Twain or Ruacdac, an extra- 





Bringing Fantasy 


terrestrial character who looks like 
he just stepped out of a video game? 

Arcades that once flourished on 
video games alone have been 
severely hurt, and operators striving 
to survive are looking for alterna- 
tives besides just displaying games. 
Offering food is one alternative. 
Animation is another. And combin- 
ing all three, food, games, and 
animated characters, is one way 
Operators can revitalize their 
business. 

“Animation is within reach for 
those who truly want something 
unique,’ said Ray Phillips of Crystal 
Palace in Clearfield, Utah. “I am 
mystified that some game rooms 
haven't seen a new game recently. I 
can t understand the complacency— 
people are not willing to put money 
back into the business.” 

Sally Animation is probably one 
of the better known animation 
companies. Specializing in individ- 
ual animated character packages and 
multi-character, multi-stage shows, 
Sally Animation offers a variety of 
themes, ranging from country- 
western to Dixieland jazz, tailored 
to fit the needs of any size or type of 
arcade. 


Animation possibilities 

For smaller locations, Sally’s line 
of individual reprogrammable 
characters act as traffic builders, 
attention getters, and promoters. 
Ruacdac is an example of one of the 
individual characters. Costumed in 
metallic black and gold, Ruacdac 
“thinks” and “speaks” with the aid 
of hundreds of blinking red and 
green LED lights. His ‘space 
accented” voice can greet customers 
via a pre-recorded cassette or “live” 
by a hidden microphone with 
synchronized mouth movements. 
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At only 65 pounds, Ruacdac 1s 
portable for exhibitions or radio/ 
TV promotions and is operational 
by plugging him into any electrical 
outlet. 

Designed specifically for small to 
medium locations, The Entertainers 
are Sally's line of computer- 
operated single character packages. 
They sing, play an instrument and 
tell jokes, and have expanded 
movements. Many have probably 
become familiar with Colonel 
Beaufort T. Beauregard III, usually 
doing his act at many of the trade 
and state association shows. Dressed 
in a Confederate uniform, Colonel 
Beauregard plays the banjo and 
sings old favorites such as ‘“Camp- 
town Races” and “Sweet Georgia 
Brown.’ 

And for the larger locations, 
Sally's multi-character, multi-stage 
show packages can build a world of 
fantasy animation. Showboat, Sally’s 
three-stage show (or available in 
one and two stages), features 
Dixieland jazz by Daniel and the 
Dixie Diggers, a five-member 
hound dog band on center stage. On 
an adjoining stage, Mark Twain is 
the showboat host and storyteller. 
Twain spins tall tales of life on the 
mighty Mississippi. Betty B. Birth- 
day and Wally Wish celebrate 
birthdays in the magical birthday 
kitchen. Both the host and birthday 
character stages rotate to provide 
stage space for special holiday 
guests. 

“We felt there was a need to 
provide entertainment that adults 
could appreciate and enjoy as well as 
children,” noted John Wood, vice 
president of Sally Animation. 
“Everyone is fascinated by the 
animated characters, especially the 
band members and Mark Twain, 
who has the ability to stand and sit.” 
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Colonel Beaufort T. Beauregard III 
plays the banjo and sings. 





An animated character can draw people 
into locations and give them new life. 


If an operator is looking to 
franchise, Sally has produced 
animated character shows for many 
of the rapidly expanding franchise 
entertaiment, video/ food locations. 








Two such shows are The Enchanted 
Castle and John Phillip Tuba’s Ice 
Cream in the Park. 


Safari Sam 

Neil Voss is an operator who 
opened an arcade several years ago 
that was successful in the video 
boom years. In the past year, like 
many operators, he faced the 
decision of “where to go from here.” 
He said he had several choices 
including closing, selling the 
business as it was, or diversifying it. 
“We did great back in the boom 
years but had drifted into the throws 
of mediocrity here last year,” Voss 
said. “I decided that I liked the 
business, wanted to stay in it, but 
realized that my arcade needed some 
revitalizing. You can’t just attract 
people with video games anymore.” 

Inspired by Colonel Beauregard at 
the Florida State Association Show, 
Voss found an answer. “I went 
basically with the Colonal Beaure- 
gard character but had it custom 
modified for the theme of the arcade 
called Safari Sam’s Game Preserve. I 
called my character Safari Sam. I 
know that if I would not have made 
the changes, which also included 
adding food, I would not be here 
today. This came out much better 
than I even dreamed about and I’m 
the type that likes to do things right 
and have no regrets down the road.” 

Voss also recommended combin- 
ing food with the animation. “It 
would make a little more sense to go 
with food without animation than it 
would to go with animation and no 
food.” ® 
(Ed. Note: Neil Voss, of Safari 
Sam's Game Preserve in Largo, 
Florida, said he will relate his 
experience with Safari Sam with 
anyone contemplating animation. 


Call him at (813) 581-7652.) 
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Hanson Distributing Helps 
Operators Slay Laser 
Apprehensions 











early 100 operators and 

technicians from six states 

attended a laser disc service 
seminar given by Hanson Distrib- 
uting of Bloomington, Minnesota, 
and Cinematronics. 

Rusty Gieske, head technician and 
laser specialist for Hanson, con- 
ducted the seminar assisted by John 
McNeil, supervisor of technical 
support for Cinematronics. Gieske 
attended the Cinematronics laser 
disc service seminar this summer. 

The first half of Hanson’s two- 
part seminar covered basics on 
location maintenance and trouble- 
shooting of Dragon’s Lair and the 
Pioneer laser disc players used in 
them. Gieske and McNeil discussed 
the do’s and don'ts of the games and 
players, emphasizing the don'ts. 
Cleaning, accessing boards and 
fuses, and diagnosing simple 
problems were a few of the things 
covered in this section. 


. 


attended the seminar. 
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Rusty Gieske talks to the nearly 100 operators who 





The second half was aimed 
primarily at the technicians in the 
group. Gieske and McNeil concen- 
trated on the mechanics and elec- 
tronics of the laser disc player in 
detail. Although this half demon- 
strated the complexity of the disc 
players, operators learned some- 
thing useful about the lasers. 

“The seminar gave me the 
necessary information to handle the 
small problems confidently, but it 
also gave me a lot of respect for the 
complexity of the machines so that I 
realize my limitations in servicing 
them,” stated Dale Lund, service- 
man for Theisen Vending, a Min- 
neapolis company. 

Gieske and McNeil did not 
encourage the operators or their 
service people to attempt to work on 
the players themselves, but rather 
hoped the seminar would enable 
them to handle the minor problems 
themselves and to give good, 








John McNed (left) of Cinematronics and Rusty Gieske 
of Hanson point out features on the laser player. 


accurate symptoms when calling for 
service assistance. 


Successful turnout 

“We were very pleased with the 
turnout,’ said Kirk McKennon, vice 
president of Hanson Distributing. 
“We were very eager to dispel the 
rumors floating around concerning 
service problems on the Dragon’s 
Lair machines. We've sold quite a 
few of these games now, and we've 
found that service problems are not 
an inherent problem in the game, 
but more often a result of mis- 
handling by the operator. Before a 
laser game leaves our warehouse, we 
check each one and make sure the 
operator understands the impor- 
tance of locking down the disc player 
and taking the necessary precau- 
tions whenever the game is moved. 
The operator is learning that these 
games cannot be treated like a reg- 
ular video game.” 
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Se> Pinball Merchandising 


MARKIMIZE PROFIT 
POTENTIAL 


FOR AN INDUSTRY STAPLE 


he industry is going back to 

basics, and there’s nothing 

more basic than pinball,” Tom 
Nieman of Bally Manufacturing said, 
addressing an overcrowded roomful 
of operators at an AMOA pinball 
merchandising seminar. 

“The fact that this many people 
(more than 90) came to a seminar 
on pins shows that they are looking 
for something after videos,’ Nie- 
man suggested. 

Nieman moderated a four- 
member panel which included 
Sharon Harris of Stan Harris and 
Co. in Philadelphia, Williams mar- 
keting representative, Joe Kamin- 
kow, Jack Hubka, Mylstar marketing 
manager, and Bernie Powers, vice 
president of operations at Aladdin’s 
Castle. 


\y 


Tom Nieman 
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By Dawn Adorno 


In his introduction, Nieman indi- 
cated that ‘the time is right for a 
resurgence of pinball,’ quoting 
passages from Play Meter which 
contend that young players may 
constitute a new pinball market. 

“Pinball has survived for 50 years 
and has consistently responded to 
the marketplace by changing its 
face,’ Nieman noted. Pinball, he 
added, is one of the products always 
regarded as an industry staple. “Will 
technology leapfrog pinball, or can 
technology be maximized for pin- 
ball?” he asked. 

“We are ina fashion industry, and 
must provide players with popular 
product. We've just come through 
the video game cycle which brought 
other product lines almost to a 
standstill, but there are rumors of a 


Jack Hubka 


resurgence of pinball,” he said. 


Legislative problems 

Sharon Harris, the second speak- 
er, outlined the history of pinball 
legislation and discussed current 
operator efforts to minimize pin 
regulations. 

“We are right in the middle of 
financial and ethical quicksand,” 
Harris explained, giving recent 
examples of proposed adverse legis- 
lation, specifically in Pennsylvania. 
“We must analyze our past successes 
and failures so that we don’t make 
the same mistakes.” 

A crackdown on games in the 
1930s, Harris noted, led to pinball 
taxation. The ’40s saw the issues of 
free games and knock-off switches 
addressed in court cases. And in the 





Joe Kaminkow 
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‘SOs, she added, “Bally became 
embroiled in a court case with 
bingo-type games.” Philadelphia, 
she noted, was one of the few major 
cities where pins were legal. Finally 
by the 1970s, pinball bans were 
lifted. 

“We have numerous problems 
confronting us,’ Harris said. 
Operators in Pennsylvania, she 
explained, are staging a massive 
community program to contact 
representatives and senators to 
sponsor a bill. “We must work with 
the law and use it,’’ Harris 
emphasized, “rather than attempt 
to dodge it. 

“We have an industry that we can 
be very proud of which offers a lot of 
alternatives for fun,’ she said. “But 
we also have some negative public- 
ity from the past to overcome.” 


Pins reflect society 

“We must reaffirm our commit- 
ment to pinball,’ Joe Kaminkow 
stressed. Exceptional pins, he said, 
can provide a good return on invest- 
ment. A good pinball, he noted, 
which averages between $150 and 
$200 weekly, will pay for itself in six 
months. ‘A pinball can have a peak 
life of two years and then there is a 
home market to sell it to,” he stated. 

Kaminkow noted that pinball has 
always mirrored what has been pop- 
ular or topical in society. “In 1932,” 
he explained, ‘pins began to grow in 
popularity and took topical names 
like World’s Fairand World’s Series. 
The backglasses show how preva- 
lent pins are in our society. 1977- 
1979 were good years for games, and 
videos were mirrored in Space 
Invaders, Joust, and Defender pin- 
balls. 

“Today pinball is really back,” 
Kaminkow asserted. “Not in the 
numbers it was three years ago,’ he 
continued, “but the home pin 
market is strong, and people are 
turning back to pins in street loca- 
tions because they are bored with 
videos.”’ 


Pinball maintenance 

“If performed on a regular basis, 
maintenance will ensure long loca- 
tion life for pins,’ Jack Hubka 
explained. Hubka emphasized that 
maintenance begins with the pinball 
being set up on location. Adjust- 
ments of the cabinet and playfield 
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Ladies and Gentlemen, introducing 
your new champion... SUPERBALL 


Your new champ is in tip-top shape and 

ready to knock out all challengers. 
SUPERBALL is strong enough to go the 
distance and tough enough to finish the fight. 


Just try SUPERBALL . . you'll never want 
any other game in your corner. 
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@3 YEAR ELECTRONIC CIRCUIT BOARD 
REPLACEMENT GUARANTEE 


Superball should never be down a day but if by 
chance it is, our plug in circuit board system allows 
our knowledgable technicians to diagnose the 
problem over the phone and have your 
replacement board shipped out for delivery that 
very same day. 
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(914) 769-0435 
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assembly are important, he main- 
tained, because “the angle of the 
playfield is most important in deter- 
mining how well the game plays.” 
In making decisions about the 
difficulty levels of the games, Hubka 
suggested that operators go with the 
factory settings because they are ina 
conservative mode. “This ensures 
higher earnings and shorter play 
time,’ he stated. “We also recom- 
mend that you go with the factory 
settings on replay levels as well. 
Start out with three balls for a quar- 
ter unless the competition in the 
area determines otherwise.” 
Regular maintenance, Hubka 
said, should include keeping the 
outside cabinet and backglass free of 
cigarette burns and spilled drinks 
and keeping the playfield area clean. 
“Nobody wants to play a filthy 
machine,’ he reminded operators. 
“Any cleaner on the market does a 
good job. Use a soft cloth and liquid 
wax once a month for the playfield. 
Clean all channels in the games and 
don’t forget the ball roll-up section. 
“The self-test program,’ Hubka 
indicated, “will check all lights for 
you. Replace anything that’s burned 


















of america inc. 


RENAULT 


autorovo kiddie rides 


out, and fix anything that’s not 
working properly Also run the self- 
test on coils to ensure they are 
working correctly.” 





Merchandising pins 

According to Bernie Powers of 
Aladdin’s Castle, one of the most 
important things a street operator 
has to do is make his product visible 
to his clientele. “Make the product 
inviting so they will want to come 
up to it and spend their money on 
it,’ he suggested. 

Trying to get the best position for 
the pieces on location is important 
in marketing pinballs, he said. “You 
have to look at our industry as a 


FORGET EVERYTHING YOU EVER HEARD ABOUT KIDDIE RIDES UNTIL NOW 
| AUTOROVO IS NOW AVAILABLE FOR 
U.S.CUSTOMERS 


successful in Europe for 15 years 


400B Lansdown Road, P.O. Box 907, Fredericksburg, Virginia, 


hydraulic rides, animals, trains, 
cars etc. all equipped with solid 
state board with proven reliability 
during this years 

rides are now available from 

our plant in Virginia 

CONTACT US NOW 

for free documentation and find 
out why operators with experience 
appreciate our products 


whole. Within each location, you’re 
in a macro-marketplace. When you 
see a downturn in revenue because 
clientele has become bored with the 
product, rotate your equipment. 

“If I notice that machines at the 
far end of a location are earning a 
large sum of money, that tells me I 
need more of a certain type of equip- 
ment. It also tells me which 
machines are no longer earning 
money and that I have to put some- 
thing else in their place.” 

Powers also revealed that his 
studies over the past year show that 
the video game life cycle is just over 
12 months. On the other hand, he 
said, pins traditionally have a little 
longer life cycle than video games. 
“Today, because of some good 
quality pins produced in the last few 
years, we calculate the useful life of 
pins to be 24 months. Operators 
have a much longer period of time to 
recoup their investments on pins,” 
he explained. 

“Pinball won't outearn the new 
laser disc games,’ Powers admitted, 
“but a year from now, a pin will still 
be on location whereas the laser will 
have ended its life cycle.” e 
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Zip Code: 22404-0907 Telephone: (703) 373-2853 Benny Vos, President 





In Europe: autorovo automaten, P.O. Box 123, 7642 AC Wierden, Holland 
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JUST LIKE YOU... 


America’s most consulted news sources rely on 
Play Meter as their source for current and 


accurate information on the coin-op industry... 
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= fj WASHINGTON POST & 
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P.O. Box 24170, New Orleans, La. 70184 
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“Worth its weight in golal’’ 


March 9-44, 1984 
O'Hare Expo Center 
Chicago, Illinois 


an experience that any game owner or operator should attena!” 


‘Super learning experience!” 
‘Excellent! Encore! Encore!” 


‘It’s necessary that people in an industry meet at con verien and exchange ideas.” 


ATTEND THE INDUSTRY EVENT 


Night has fallen on the “sunshine operators,” 
— those entrepreneurs who got into the coin-op 


SEMINARS/WORKSHOPS 


Randy Fromm, Randy Fromm’s Arcade Schools; 
Raymond S. Hibarger, President, Hanson 





business thinking video games held the key to 
quick riches. 


At last, the industry is returning to the hands of the 
professional amusement machine businessmen. 
But video game saturation has created new 
pitfalls for today’s operator. . 


Distributing Co.; 


Richard Priesmeyer & Charles Ross, Innovative 
Management Consultants; 

Jim Sneed, Electronics Division, Kurz-Kasch, Inc.:; 
Richard E. George, President, Roy George Music 


& Vending Corp.; 


Dan Kinlaw, President, Tarheel Vending Co.; and 





; AOE ‘84 is meeting that challenge by offering new 
nuts-and-bolts seminars, as well as up-to-date 


Service Co. 


versions of the cream of AOE ‘83's seminar 


package. Speakers include such industry 


leaders as | 


_ Jon Daugherty, President, United Artists Theater 


and Amusements, |Inc.; 


Arcade game Mix and Traffic 
Flow 
— Internal Cash Controls 
Raster Scan Monitors 
X-Y Monitors 
Laser Discs — Special Servicing 
Promotion and Advertising for 
— Joday’s Amusement Centers 
Computerizing Your Route 
Accounting System 
When Considering the Use of a 
Computer: What to do Next? 
Tokens — Changing the Way 
America Plays 
Maintaining and Managing the 
Arcade 


Bob Hasson, Director, Coin Machine Sales & 


Plan your personal seminar schedule — mix and 
~ match — the choice is yours. Prices held at last 
year’s low rate! Below are just some of the 


valuable sessions available. 


Arcade Construction 

Troubleshooting for the 
Conventional Video Game 
System 

How Much Does Your Banker 
Really Need to Know? 

Arcade Profit Analysis 

Street Location Profit Analysis 


~ Return on Investment Analysis 


Depreciation and its Impact on 
the Amusement Operator 

Cigarette Merchandising 

Signature Analysis/ 
Microprocessor | 

— Troubleshooting Simplified 





The Used Game: Is There Life 
After Death? 

Location Relations: Playing the 
Part 

Arcade Economics: A Blueprint 
for Survival 


Cash Flow Management & Its 


Effects on the Operator 
How to Evaluate Through 
Effective Management of 
Your Current Business, and 
Plan for Future Growth 


FREE EXHIBITION 


services. New products will also be previewed. 
industry — over 500 booths! You'll see leading AOE ‘84 has more new product introductions than 
manufacturers, suppliers, and distributors any other show! | 

demonstrating their latestequipmentand | ° 


EXHIBITION HOURS ARE: 

Friday, March 9 10:30 a.m. - 4:00 p.m. 
Saturday, March 10 10:30 a.m. - 6:30 p.m. 
Sunday, March 14 10:30 a.m. - 4:00 p.m, 


Please note: Children under 18 will not be admitted 
except on Sunday, March 11 at 2:00. 


AOE ‘84 has the largest Exhibition in the 


EXHIBITORS 


| Following are just some of the exhibitors you'll see at AOE ‘84: 


ABC Warehouse-Happy Sign Division 
Amusement Emporium, inc. 

A-4 Ash Tray Company 

Acme Premium Supply Corporation 
Alr-Vend, Inc. 

Alway Electronic Components 

Alter Enterprises, inc. 

Americade Amusements, Inc. 
American Lock Company 
Amusement Technology, inc. 
Arachnid, Inc. 

Ardac, Inc. 

Automated Production Equipment Corporation 
Auto Rovo/Canada Lid. 

Bhuzac International, inc. 

The Blo-Scope Company 

Bob's Space Racers, Inc. 

Brandt, inc. 

Business Bullders Promo & Marketing Services 
Canadian Coin Box Magazine 
Carousel International Corporation 
Chicago Lock Company 
Cinematronics, Inc. 

Compunetic Devices 

Coin Acceptors, Inc. 

Coin Controls, inc. 


Coin Mechanisms, Inc. 
Convertible Video Systems Ltd. 
Creative Engineering, Inc. 

D & R Industries 

Destron, Inc. 

Digimed 

Digital Controls, Inc. 

Don Taylor Sales 

Dynamo Corporation 

Eastern Micro Electronics 
Electro-Sport, Inc. 

Enter-Tech 

Exidy, Inc. 

The Game Exchange, Inc. 
Game Connection International 
Gametecniks Division 

Game Technology — 

Gold Medal Products Company 
Mylstar Electronics, Inc. 

Green Duck Corporation 
Greyhound Electronics, Inc. 
Hoffman International 

House of Cards, Inc. 

IDA, Inc. 

Innovative Concepts in Entertainment 
Innovative Industries, Inc. 


sponsored by Play Meter Magazine, 
the leading publication in the coin-operated 
amusement industry with a circulation of over 


13,000. 


Intrepid Marketing, Inc. 

Imperial international 

Kiddie Rides USA 

Konami, Inc. 

Kurz-Kasch Electronics 
Lowen-America, Inc. 

M. Kramer Manufacturing Company 
Marantz Plano Company, Inc. 
Meltec, Inc. 

Merit Industries, Inc. 

Miracle Recreation Equipment Company 
Movie Hut, Inc./Wright Group 
National Ticket Company 
Nichibutsu USA Corporation 
Nicole Manufacturing 

Nintendo of America 

Nomac Ltd. 

The Norton Company, Inc. 

North American Amusement 
Northeast Venture Group, Inc. 
Omaco Enterprises, Inc. | 
Penn-Ray Sutra Corporation 
Products International 

Publishers for Conventions, Inc. 
R.J. Newborough & Company, Inc. 
The Robot Factory 


Roger Williams Mint 

Ron Care Corporation 

Rowe International 

Sally industries, Inc. 

Scan Coin, Inc. 

Sente Technologies 

Show Games 

Skee-Ball, Inc. 

SNK Electronics Corporation 
Standard Change-Makers, Inc. 
Status Game Corporation 
Super Ball, Inc. 

Tech Vend Marketing 

Tommy Lift Gate Manufacturing Company 
TSK Electronics Corporation 
The Valley Company 

Van Brook of Lexington, Inc. 
Vending International Corporation 
Venture Line, Inc. 

Video Music International, Inc. 
Wildcat Chemical Company 
Wico Corporation 

Williams Electronics, Inc. 

World Wide Press, Inc. 
Zampera, Inc. 

Zany Animated Productions 


Managed by Conference Management 
Corporation, a leader in the professional 
management of trade shows, responsible for 
producing over 30 conferences, in 15 different 
industries annually. 
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anufacturers and politically 
M astute operators should 

lead efforts to solve the 
coin-op industry's internal and 
external image problems, said 
Sandra Pesmen, an AMOA seminar 
speaker and features editor of 
Crain’s Chicago Business. 

Pesmen presented a seminar 
titled “Public Relations/Seminar 
Workshop,” but Play Meter con- 
tacted Pesmen after the show to 
discuss her seminar and industry 
issues. The seminar was attended by 
only approximately 20 people, but 
there was much audience participa- 
tion in the way of questions and 
anecdotes. 

One operator at the seminar said 
he has attended many workshops 
over the years, but this was the first 
time a speaker had motivated him to 
act, to take more responsibility in 
promoting and protecting his indus- 
try. 

Before analyzing the industry’s 
image problems, Pesmen defined 
public relations for the attendees: 
“Every person, place, or thing has an 
image, a way in which it is perceived 
by the public. Every person, place, or 
thing has an image of the way that it 
would like to be perceived by the 
public. The purpose of public rela- 
tions is to make those two images 
one and the same.” 

Pesmen terms the image prob- 


Public Relations Workshop 
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lems as ‘severe.’ The external 


image problem pits the industry 
against the public. Pesmen likened 
this dilemma to “Music Man's” Pro- 
fessor Hill saying there’s trouble in 
River City and waving a wand with- 
out producing any facts. “I have an 
arsenal of (newspaper) clippings 
which show the public thinks that 
there are still tremendous profits to 
be made in this business. Legislators 
from the top down are wielding 
impossible taxes on small operators 


SOLVING INDUSTRY PROBLEMS 


who are going belly up because they 
cant even meet their rental and 
purchase costs,” she explained. 

The public also believes that coin- 
Op games turn youths into gangsters 
or delinquents, Pesmen added. 

The second image dilemma is 
within the industry. There is a dis- 
torted image between operators and 
their suppliers, or distributors and 
manufacturers, Pesmen said. 

She backs up her analysis of the 
industry's internal problem with 
research from business publications 
from the past two years. She said 
articles indicate the manufacturers 
broke industry rules. “The manu- 
facturers have broken the gentle- 
mens rules that this industry’s 
played by for 40 years.” Pesmen 
believes some of the errors the 
manufacturers made include their 
buying arcades, competing with 
Operators, and raising prices “until 
most of them (operators) were 
choked out of business.” 

Can there be a solution to these 
hard feelings that have developed 
over the past years? Can manufac- 
turers, distributors, and operators 
communicate? “We're friendly now 
with China because Russia is 
looming. We got friendly with 
Russia when Germany was after us,” 
Pesmen responded. “Now, when 
we re in deep and serious trouble in 
the industry, is the time of emer- 





Since the industry 1s in serious trouble, manufacturers, distributors, 
and operators can sit down, make peace, and work together. 
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gency when they certainly can sit 
down and make peace and work 
together.” 


Meet for solutions 

Pesmen proposes meetings as the 
first solution to the industry's 
communication problem and its 
image problem with the public. 

She proposes that the manufac- 
turers and their equipment develop- 
ment personnel and independent 
distributors meet with operators 
(‘someone who is out in the 
trenches and knows what's going 
on’) to discuss game development 
and pricing. “They have to want to 
listen to each other,” she said. “Let 
the operators in the streets and in 
the trenches give them input as to 
what is needed by way of new 
games.’ 

Pesmen pointed to laser disc 
games as one example of bad 
communication. She said that many 
operators she knows (Her husband 
has been an operator for 13 years.) 
believed «lasers weren't going to 
benefit the industry because they are 
too expensive and need to be set at 
50-cent play. 

“They couldn't afford to buy 
them, they couldn't afford to put 
them in, and the kids couldn’t afford 
to play them,” she explained. 

And while they are at the bargain- 
ing table, industry personnel should 
discuss “realistic” prices. Major USS. 
companies have learned that vol- 
ume selling can offset lower product 
prices, she added. 

Who should arrange this meeting 
to thrash out internal problems in 
the industry? Pesmen feels the 
responsibility belongs to the large 
manufacturers because they're the 
only industry members who can 
afford to take on the project. “Either 
they (manufacturers) are going to 
take over the entire industry and the 
Operators are just going to quit, or 
an industry can be saved on three 
levels. But the guys on the top have 
to help the guys on the bottom.” 


Apologies are a start 

Pesmen said that Atari and Bally’s 
recent apologies for producing low- 
earning games are a Start to solving 
internal problems, but she warns 
that the apologies are only a little 
water On a very big fire. “They need 
to put their money where their 
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mouth is,” she said. “What good 
does an apology do to a guy whojust 
went bankrupt or can't pay his 
bills?” 

Manufacturers must activate 
change, she stressed. “You can't ask 
these guys going out of business to 
take charge of such a movement— 
nobody will listen to them. If the 
guys without power and money call 
a meeting, they are still at square 
one afterward.” 

A meeting is also part of the 
solution for the industry vs. the 
public situation and the all-too- 
common legislative problems. 
Pesmen suggests the meeting be set 
at an industrywide event, such as a 
trade show, and be attended by 
people who have successfully fought 
legislative problems. “We sit down 
with them and we ask them how 
they did it. They give us their game 
plan. We are then able to write it 
down, and distribute that to top 
people in every city,’ Pesmen said. 

A major dilemma coin-op indus- 
try members and state associations 
confront is that they spend much 
time putting out brushfires instead 
of preventing the fire, she explain- 
ed. Pesmen advocates that a com- 
mittee direct efforts to stem legis- 
lation throughout the year instead of 
the night before an anti-industry bill 
is up for vote. She believes state 
association funds need to be 
channeled into advertising, public 
relations, and marketing pro- 
grams—''to make peace where there 
is NO war.” 


Solve the problems 

In summary, Pesmen said the 
industry must first solve its external 
image problem so people will play 
the equipment; second, solve the 
“false-money” problems so legisla- 
tors won t tax industry members out 
of business, and third, solve the 
communication problem between 
operators and suppliers. “You can't 
write releases to get people to come 
to your place until all these other 
things are taken care of,’ she said. 

“There's no industry without 
problems. I see people turn indus- 
tries around with professional, 
excellent marketing programs. It’s 
not an impossible dream. But it has 
to start with the people who are ina 
position to do something about 
it. e 
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ore than 100 people at- 
tended this year’s state 
association meeting. As at 


previous meetings, it was moder- 
ated by Russell Mawdsley of 
Russell-Hall, who is also the presi- 
dent of the Coin Machine Operators 
of New England and past president 
of the AMOA. Three major topics 
were discussed: an apprenticeship 
education program, planning a con- 
vention, and funding an association. 
Before the general membership 
meeting, Leo Droste, executive 
director of AMOA, met with 
directors of various associations to 
discuss how the AMOA can help 
state associations. Droste noted that 
there are still a number of unorga- 
nized areas and proposed that 
AMOA would work on a manual on 
“How To Organize an Association’ 
and requested state associations to 
participate in the project. 


Apprenticeship program 
Joe Phillips, president of the Wis- 
consin Amusement and Music 
Operators association, talked about 
an apprenticeship program that has 
been successful in Wisconsin. 
Phillips pointed out that Wis- 
consin has been the only state so far 
to certify coin machine repair 
people. The apprenticeship pro- 
gram has been in effect in the state 
for several years. The state pays for 
the instruction, which is a big 
benefit to the program. There has 
been support from Bally Midwest in 
donations of equipment and repre- 
sentatives from the various manu- 
facturers have volunteered help. 
Those who want to enter the 
business are required to complete a 
three-year program of 6,000 hours. 
Phillips said that the coin-op 
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industry has to get more profes- 
sional and this program helps get 
well-trained people into the areas 
they are needed. 

Phillips outlined how to get 
involved in the apprenticeship 
program: 

1 Survey your membership for a 
need and an interest in such a 
program. 

2 Contact your state agency (In 
Wisconsin it is the Division of 
Apprenticeship.) to decide the 
feasibility of this program. 

3 Form a committee to set guide- 
lines and requirements. 

4 Inquire if the state will provide 
facilities and/or teachers. 


Your convention 

Bob Rhinehart, executive director 
for the Florida Amusement Vend- 
ing Association since 1968, pre- 
sented guidelines for getting the 
maximum out of a state convention. 








A convention assembles people 
for a common purpose, he said. 
Therefore, before planning a con- 
vention, find out what its purpose ts, 
ensure that purpose is outlined in 
the bylaws, and then plan the con- 
vention according to the bylaws. 

An association's bylaws should 
cover the election of officers, a 
finance report, signing contracts, 
etc. So the convention should 
include all of these events. You can- 
not think of a convention as just a 
party, Rhinehart said. The bylaws 
should be spelled out with the 
objectives and goals, but they do not 
need to be complicated. After an 
association has determined its pur- 
pose, then the following should be 
considered: 

1 Site selection—the site must 
serve the convention's purpose 
and association’s needs. Figure 
out what people want (golf?). 
It can be held in the same city 
year after year, but people can 
get bored so it may be better to 
rotate the show. 

2 Be aware of the cost to the indi- 
vidual—you have to serve 
everyone so you should remem- 
ber that everyone can’t afford 
an expensive hotel. Check for 
room rates, food costs, and 
travel accessibility. 

3 Be a convention of no sur- 
prises! Make it as easy as 
possible. Confusion at regis- 
tration causes negative feel- 
ings. Check out the hotel before 
the convention. 

4 Have a theme—it makes it 
easier to choose entertainment, 
food, etc. A theme makes mem- 
bers believe that the show is 
special and they feel comrade- 
ship. Talk to the chef about 
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preparing special dishes. You 
may be surprised at how wil- 
ling he will be to display some 
culinary creativity—it sure 
beats roast beef and potatoes. 
Work force—have members 
of the association promote 
membership, collect tickets, 
and greet people. Designate 
special badges or ribbons to 
denote workers’ positions and 
show leadership. Most mem- 
bers will be willing to help. 
Get to business—fulfill the by- 
laws. Be...prefessional. Have 
materials ready for elections. 
The financial report is not 
secret but open to all members. 
Schedule a time for business 
when the majority of members 
can participate. The best mem- 
bers are the best informed. 
Have something for every- 
one—have something mem- 
bers can benefit from. This 
includes seminars, exhibits, 
and technical instruction. 
These are ways of getting 
people to the convention. 

Tie in allied activities—if 
something special is happen- 
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ing in the city of the show, try 
to plan the show at the same 
time. Again, this promotes 
good attendance. 

9 If your state faces a crisis (legis- 
lation), then advertise it. Ad- 
vertise who will be at the show 
to address the crisis such as a 
state representative. You can 
get press coverage if you havea 
legislator or authority. 


Funding beyond dues 

Jack Herner of Mello-Tone,a 
director of AMOA and president of 
the Coin Machine Industries of New 
England, spoke to the group on 
funding a state association beyond 
its dues. 

In Marshfield, Massachusetts, 5 
costs have been enormous due to the 
age-ban lawsuit so the association 
has been inventive in acquiring 
funds. Here are some fund raising 
programs that were successful for 
the association that may help other 
groups: 

1 Decal program. It is manda- 
tory for members of the state 
association to pay $10 extra for 
a decal when purchasing a new 
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game. If a member buys a used 
game, the decal costs $5. Dis- 
tributors collect this fee and 
forward it to the association. 
Some operators pass the cost 
on to the location. This pro- 
vides a continuous cash flow for 
the association. The cost is not 
prohibitive to operators, and 
the program has greatly helped 
the association. 

Dinner dance. The association 
sponsors a dinner dance charg- 
ing each person $100. The 
dance is very elaborate and 
features a seven course meal 
and a great band. The associa- 
tion made a worthwhile profit 
on this. 

Auctions. The association is 
just starting this project. In this 
auction the association takes 
the first $50, and the equip- 
ment owner gets the rest of the 
money. If not sold, some of the 
equipment will be donated to 
boys’ clubs or other worthy 
charities which will also create 
goodwill. Three hundred pieces 
of equipment is planned for the 
first auction. e 
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MOA Exposition attendees 
A found several opportunities 
to gauge U.S. congressmen’'s 

perceptions of the coin-op industry. 
One of those opportunities came in 
a Saturday, October 29 seminar 
titled “Risk Taking and Entrepre- 
neurship,” a look at coin game oper- 
tors as small businessmen, pre- 
sented by U.S. Representative Andy 
Ireland, a Florida Democrat. 

Ireland, a_ self-professed fiscal 
conservative, told the seminar 
audience that the “economic condi- 
tion of America is currently sound,’ 
and should stay that way, barring 
military or political tumult, a 
weakening of the United States’ 
present strong fiscal policy, or 
increased foreign competition. 

“Historically, small businessmen 
have built the Western world,” 
Ireland, a former banker who is 
chairman of the Subcommittee on 
Small Business Problems, told oper- 
ators. They are the risk takers.” 

Because small businesses provide 
half of all American jobs, generate 
six times more new job oppor- 
tunities than big businesses, and 
create more than 60 percent of all 
technological innovation, Ireland 
proposed, “this country needs a 


sustaining national policy to sup- 
port or unshackle small business.” 

That policy, he suggested, should 
center around reforming tax laws 
which make small businessmen 
carry an unproportionate amount of 
the nation’s tax burden while many 
large companies pay little or no 
taxes. 


ACRS 


When a seminar attendee charac- 
terized recent changes to tax laws on 
equipment depreciation (Operators 
calculate taxes under the Acceler- 
ated Cost Recovery System.) as 
detrimental to coin operators, 
Ireland called it “a severe and classic 
problem.” 

There were several other inqui- 
ries from the audience, including 
one from an operator who worked 
on developing his own video game 
as early as 1965. 

“The government made a signif- 
icant investment in research and 
development between 1957 and 
1967,” said Tom Bollman of Pride 
Enterprises of Huntsville, Alabama. 
“But it has abandoned those of us 
who are making aneffort to advance 
technology. Everyone wonders how 
the Japanese can be so technolog- 


Risk Taking and Entrepreneurship 


SMALL BUSINESS 
DOES MORE, GETS LESS 





ically successful. Well, the Japanese 
government is putting up five times 
the money America is to support 
research and development.” 

Ireland did not point to any active 
congressional efforts to answer any 
of the several industry dilemmas 
posed by operators during the 
session. He could only suggest that 
operators and their customers make 
their wants and needs known to 
federal officials. 

“People more than money’”’ 
influence congressional decisions, 
he suggested. “You should use the 
unique set up of location-oriented 
(businesses) to get all those people 
tO move on some topics.’ 


Contact representatives 

When an issue of concern to the 
industry arises, Ireland suggested 
operators should “spend a little time 
with each location to get each to 
contact his (congressional) repre- 
sentatives.” 

Ireland said much of the legisla- 
tion favorable to big businessmen 
and unfavorable to small business- 
men has been passed because “small 
business doesn't have the pull of big 
business, big labor, big govern- 
ment.” 6 





small businessmen carry an unproportionate amount of the nation’s tax on 





burden while many large companies pay little or no taxes. 
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CUSTOMIZE YOUR 
COMPUTER T0 





YOUR BUSINESS 


f you have more than 100 ma- 

chines and are not counting your 

money, you really need acomput- 
er, Ted Furkin of Allstar Music in 
Springfield, Illinois, explained to 
attendees at an AMOA seminar 
titled “Are You Computerizing for 
the Right Reasons?” 

Furkin, Manley Lawson of Law- 
son Music Co. Inc., in Winter 
Haven, Florida, and Paul Borchardt 
of Borchardt’s Coin Machines Inc. in 
Amarillo, Texas, comprised the 
panel that addressed more than 60 
attendees. The speakers expressed 
surprise at the large early Sunday 
morning turnout, one that seems to 
indicate that more operators are 
considering the use of computers in 
their businesses. 

Lawson opened the session by 
citing an AMOA survey revealing 
that 94 percent of all operators who 
are AMOA members have fewer 
than 500 machines. “This discussion 
is directed toward them and not the 
large operators and distributors 
because the decision making process 
is different for them,’ Lawson said. 

“If you have more than 250 
machines,’ he continued, “it is 
necessary, almost mandatory, that 
you look at a computer.” 


Set a goal 

Whether you are considering a 
computer to monitor cash control, 
to achieve maximum return on 
investment on your machines, or to 
run your business more efficiently, 
the panel emphasized that opera- 
tors should set a goal before making 
an initial purchase. 

“We went to a computer because 
we wanted cash/revenue control,” 
Borchardt explained. “We pur- 
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chased software programs to handle 
payroll, depreciation, accounting, 
etc. Our business had grown so 
much that my wife and I couldn't 
handle it ourselves,’ he added. 

Additionally, Borchardt’s com- 
puter enabled him to keep financial 
records and to give his servicemen 
specific routes. The computer aided 
him in accounting for his techni- 
cians’ stops and in recording the 
amount of time the serviceman 
spent on each call. “We also needed 
a record on each piece of equipment 
for our own analysis,’ Borchardt 
said. 

Manley Lawson invested in a 
computer for similar reasons. 
“When I took over the management 
of the company, I wasn’t too familiar 
with the day-to-day operation,” he 
noted. “Decisions are made every 
day on rotating equipment. It was 
difficult for me to look at collection 
tickets and decide if a location was a 
good or bad one. I couldn’t remem- 


ber every machine, and I needed a 
standardized way to measure each 
location.” 

Lawson, interested in the control 
that a computer offers, used his 
computer to set up a memory to tell 
him where each machine is and to 
measure each location’s earnings. 

“I no longer had to base decisions 
on how I felt that morning or by 
looking at the collection tickets. We 
use the computer readings to make 
those judgments,” he said. “In the 
first year we had the computer, our 
profits increased fivefold.” 

“The computer tells us exactly 
what amount should be there in the 
coin box,” Furkin asserted. “We use 
it to give a list of every game, its 
year-to-date earnings, return on 
investment, etc.” 


Buying software 

Figuring out what aspect of your 
business will benefit from the use of 
a computer ts essential in determin- 
ing what kinds of software to buy. 
And software, the panel agreed, is 
the most important element to 
consider. 

“Don't tailor your business to the 
computer; tailor your computer to 
your business,’ panel members 
stressed. Because each operator 
manages his business differently, he 
should consider his specific needs 
before purchasing computer soft- 
ware. 

“Td like to dispel the idea that it is 
possible to go to a computer store, 
pick out a computer you like, take it 
home, plug it in, and start to work,” 
Lawson said. “It doesn’t work that 
way. 

Operators need to write down 
everything they want their com- 
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Its more than just a game... 


Everyone is looking for the next ‘Big Game’’—the 


one that is going to fill up the coin boxes and save their 
business. 

The trouble is that no one game Is going to save 
their business. 

What is needed is a total re-think that makes 
economic sense and brings back profitability. Sente 
Technologies has a plan that can do this; it is called the 
SENTE SYSTEM and we think it can guarantee future 
growth and stability. 


The SENTE SYSTEM 
takes the Game Industry seriously. 
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Basically the SENTE SYSTEM is a simple idea 
(the best ideas always are!), and It comes in two parts. 

A new game concept and... 

a new business concept. 

Let's look at the game concept first. We call it 
the SAC SYSTEM™ The letters stand for “Sente Arcade 
Computer.’ Here's how it works... 


The Game Frame 
This will be the best designed, best constructed 
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piece of hardware in the business. Solid metal construction 
with molded propylene skin, a skin that is burn, impact 
and stain-resistant. The screen is adjustable from the hori- 
zontal to the near vertical. Acoustical panels surround 

the most unique audio system on any video game today. 
The player gets the sensation of actually being part of 

the game! Strong, impactful graphics on the exterior flag 
down customers. 

The whole idea is to construct a “Game Frame’ 
that will look good, function well and continue to attract 
business for years!!! That's right, years. And heres the 
reason why. 


The Software Concept 


The SENTE SYSTEM will have interchangeable 
cartridges, interchangeable control panels and Game 
Frame graphics that can completely change a game in 
less than 15 minutes! 

The process is simple and reliable. Everything an 
operator needs to change a software package comes In 
a Sente SAC PAC™ In no more than 15 minutes you can 
have a brand-new game setup. 

New cartridges will be made available to users of 
the SENTE SYSTEM a minimum of four times a year. Each 
of these games will be developed by the leading designers 
in the Industry and users of the system will have the option 
of retaining “Hit Game’ cartridges for as long as they like. 

This leads to the second and even more important 
part of the SENTE SYSTEM. 


The Business Concept 


Buying video games has become one of the highest 
risk investments an operator makes! Because the whole 
unit must be purchased every time. 

With game prices climbing and game life expectancy 
shortening at ever increasing rates, operators are finding It 
more difficult to recoup the sizeable new game investment. 
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As long as operators are faced with having to buy whole 
game units, the situation will get progressively worse. 
The SENTE SYSTEM is the only logical solution. 


The Operator/Distributor System 
You pay a one-time cost for the Game Frame. 
Then, you pay a low weekly rental for the software. You 
get a minimum of four new software options a year. You 
can rotate the software packages between Game Frames. 
Forget the headache of trade-ins or game resale. 
In those areas where games are taxed on a per game basis 
every year, you Only have to pay this tax on the Game 
Frame, once, yet the software options give you a minimum 
of four games a year! 


How you can win with Sente 

In recent months the trade reports have highlighted 
several facts we've all become increasingly aware of since 
the ‘Boom’ times of the early eighties. 

Wed like to spell out Some of these problems and 
then show you how the SENTE SYSTEM provides the 
perfect solution to each and every one! 


Problem One— Complete game purchase offers high 
risk investment with no guarantees. 


Solution—The SENTE SYSTEM reduces risk and gives 
you more choice with higher profit potential. 


Problem Two—The average game life expectancy is 
now down to 26 weeks, making It difficult, if not impossible 
in many cases, to recoup the cost of agame. 










Solution —You pay a one-time cost for the Game 
Frame and then alow weekly rental fee for the software. 





Problem Three— Game rotation and purchase means 
high costs. Game prices are going up. Financing is more 
and more expensive. 


Solution —With the SENTE SYSTEM you rotate the 
software, not the game. 


Problem Four— Only “Hit Games’ have a long life and 
there are very few hit games. 


Solution—The SENTE SYSTEM gives you four software 
options a year. That offers you an average life cycle of 12 
to 16 weeks, and more opportunities for higher earnings. 


Problem Five—Low or nonexistent trade-in value. 
Being left with worthless games. 


Solution —With the SENTE SYSTEM, we guarantee 


you anew, exciting software package every 12 to 16 weeks. 


You change the software, not the Game Frame. 


Problem Six— Games are too expensive and getting 
more so all the time. 


Solution — After the initial Game 
Frame purchase, software rental is very, 
very low. And at your option you can 
change It four times a year. 


Allin all, what the SENTE SYSTEM 
means to the Industry is that the days 
of high risk, high investment and uncer- 
tain return are over. The days of stable 
profitability are back. 

It is the only logical way for the 
Industry to go. 


The SENTE SYSTEM takes 
the games business seriously. 


Where the Future exists... 





Technologies 


461 South Milpitas Blvd. Milpitas, CA 95035 408 945-2000 





Your future is at ASI 


The industry's top manufacturers will unveil their ASI will also feature an educational program 
1984 spring lines at the first Amusement Showcase — which will be unsurpassed in terms of the timely 
International, giving you the chance to get a and comprehensive information it will offer. 


preview of the new innovations which will spell 


future profits for you. The Expocenter/Chicago will serve as the site for 


the Showcase, an excellent facility, conveniently 


Planned and organized by the people who earn —_ located in downtown Chicago, across the street 
their livings in the coin-operated amusement from the Merchandise Mart. Not only is it easy to 
industry, the Showcase has been carefully reach, it offers access to many of Chicago’s most 


designed to meet your unique needs. You can be popular attractions. 
certain it will serve as an ideal arena in which to 


: ; The A ae 
meet the most imaginative suppliers and to learn at Re vol Gee ic shay teleadionnen a 5 
about their outstanding developments. ShowIlll ohio 


Here’s what ASI has to offer: 


Top suppliers Convenient locations & dates Memorable social events Exciting attractions 
Timely seminars Economical rates Name entertainment AND MUCH MORE! 
Outstanding facilities Valuable prizes Special airfares 


ee NONMN RT  g  R S S SE E YL RE SE Tp are 
The Exhibitors | 


Among the suppliers who will be exhibiting their products and services at ASI are: 


Atari, Inc. Exidy, Inc. Nintendo of America Stern Electronics 

Bally Mfg. Corp. Game Plan, Inc. Omaco Enterprises, Inc. Taito America Corp. 

Centuri, Inc. | Greyhound Electronics, Inc. Penn-Ray Sutra Corp. Tech Vend Marketing 

Coin Acceptors, Inc. House of Cards, Inc. R.H. Belam Company, Inc. Universal U.SA., Inc. 

Coin Controls, Inc. Konami, Inc. Rock-Ola Mfg. Corp. U.S. Billiards, Inc. 

Data East, Inc. | Loewen America, Inc. Roger Williams Mint The Valley Company 

Destron, Inc. Logitec Corp. Rowe International, Inc. Venture Line, Inc. 

Dynamo Corp. Mylstar Electronics Sente Video Music International, Inc. 
Electro-Sport, Inc. Namco-America, Inc. Simutrek, Inc. Wells Gardner Elect. 
Entertainment Enterprises, Ltd. Nichibutsu U.S.A. Corp. Standard Metal Typer Wico Corporation 
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The Coin-Operated : MAIL COUPON 
Amusement Industry’s , TODAY FOR 
Premier Marketplace REGISTRATION 
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SHOWCASE wrest 
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4300-L Lincoln Avenue 
Rolling Meadows, IL 60008 
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puter to do and then take this list 
when shopping for a computer, 
Borchardt added. “The system will 
expand as the company grows. We 
looked at some custom programs at 
the trade shows, but we couldn't find 
exactly what we wanted. We had to 
make changes to custom fit our 
business,” he explained. 

An operator attending the semi- 
nar suggested purchasing the 
software before the hardware. Panel 
members cautioned that although 
some programs are more easily 
transferred, most programs are not 
adaptable to all computers. “The 
more efficient the program 1s,” 
Borchardt noted, ‘the more likely it 
needs a particular type of hard- 
ware. 

“Look at what other operators are 
doing,’ Lawson recommended. 
“The AMOA office maintains a file 
of surveys of people who have had 
computers installed. Many of these 
people are happy to explain to you 
what they re doing.” 

As your business changes, your 
computer needs change as well, the 
panel stated. Although many 
packages are available, the panel 
advised operators to ask computer 
salesmen before making a package 
purchase how easy it is to make 
changes, how to get someone to 
make changes, and how much they 
will cost. “Hardware salesmen try to 
convince you that a package will do 
anything you want now and in the 
future, but that’s not true,’ Lawson 
maintained. 

“What's expensive is the soft- 
ware,’ Borchardt emphasized. 
“Make sure what you buy is what you 
want.” 


Service and supplies 
“Another important thing to look 
at is service,’ Furkin said. “Make 
sure that the company you buy your 
computer from has service backup.” 
“You need support for your 
system, Borchardt agreed. “Wheth- 
er it's an in-house supplier or some- 
body you hire under contract, you'll 
need someone who can fix the 
computer after you have it installed. 
“Also be sure that you can locally 
obtain supplies—like single and 
multiform paper and ink tapes,” 
Borchardt suggested. “And of 
course, remember to keep yourself 
and any of your staff who will be 
Operating the computer informed.” ¢ 
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Designed for 
e Mini Compact Pickups 
e ¥% Ton to 1 Ton Trucks 
\,  @ Pick-ups and Walk-in Vans 
\, © 1 Ton Stake Beds & 
; Van Bodies 
33" 
Depth 
Platform 


Model 64 

Fleetside Chevrolet, All GMC 
Fleetside, Ford and Dodge with 64 
to 65 inch opening, International 
wide box 1969 and later. 


WOODBINE MFG. 


WOODBINE, IOWA 51579 PHONE (712) 647-2050 


Distributing ©. 
For 31 years The Dependable Supplier to the Coin Machine Industry, 
with Quality Parts and Supplies at the Lowest Possible Prices. For. . . 
e VIDEO ...e INTEGRATED CIRCUITS ... e PHONOGRAPH 


e AMUSEMENT GAMES ... e SOCCER & POOL TABLES 
e ELECTRONIC SUPPLIES .. .e VENDING MACHINES 





“We Guarantee Satisfactory Service” 
PARTS CATALOG AVAILABLE UPON REQUEST. 


PARTS DIVISION ...1040 Boulevard S.E. 
Atlanta, Georgia 30312 
Phone 404-622-4401 


Toll Free Phone... 1-800-241-1346 (except in Georgia) 
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In this article, I will briefly review 
the games at the AMOA Show that 
are not laser based. I will use my new 
Return On Investment Rating Scale, 
which first appeared in the Decem- 
ber 31, 1983, issue of Play Meter 
(p. 78), in all future articles. These 
ratings for the short reviews are 
based on my initial reaction. At the 
time of this writing, these games 
were not yet available. When the 
games come out, I will more care- 
fully analyze them and give a full 
review. 

The Return On Investment 
(ROI) Rating Scale: 

10 A fantastic investment. Move 
over Pac-Man. 

9 Great investment. Should earn 
well and hold its value. 

8 A good bet. Should pay off for 
you. 

7 Not bad. Are you willing to take 
a chance? 

6 Slightly above average. Only a 
good investment in a high 
volume location. 

5 Just average. Better be ready to 
rotate quickly. 

4 Below average. Closeout around 
the corner. 

3 Pretty bad. I’m not buying any. 

2 Don’t waste your money. Move 
over Gravitar. 

1 Terrible. Not even worth play- 
ing. 

0 They've got to be kidding. Buy 
pesos instead. 


Conversions 


Pole Position 2 - Atari 
The enhancement kit adds three 
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Critiquing AMOA Show 
Conversions, Dedicated Games 


new tracks to the original game. 
Each of the new tracks adds new 
twists and turns along with different 
scenery in the background. The 
crash scene is greatly improved— 
instead of a car burning up, the car 
actually blows up into pieces which 
fly across the screen. I’m glad Atari 
had the sense to release it as a kit 
instead of a new dedicated game. 
The kit is high-priced, but it looks 
like it will increase earnings con- 
siderably. 
Rating: 9 


Donkey Kong 3 - Nintendo 

It seems Nintendo is offering 
another professional looking con- 
version for Donkey Kong. When 
converted, Donkey Kong 3 looks 
just like a brand new game. So much 
for the idea that conversions mean 
inferior games. Donkey Kong 3 
introduces a new character named 
Stanley, and he tries to spray 
Donkey Kong up the vine. It has 
three scenes, but they are not as 
different from each other as they 
were in the two earlier Donkey 
Kong games. If it’s reasonably 
priced like Mario Bros., it will be a 
good investment. 

Rating: 8 


Junior Pac-Man - Bally 
Another Pac-Man game? Yes, but 
it’s certainly more of a change than 
Pac-Man Plus. It has seven different 
mazes with horizontal scrolling, 
making the playfield twice as big as 
in the earlier Pac-Man games. More 
energizer dots are available for 
eating, and the floating rack indi- 
cators are there as in Ms. Pac-Man. 





The kit includes a logic board, 
marquee, monitor overlay glass, 
control panel overlay, and front 
cabinet overlay. The theme of Pac- 
Man is pretty well worn out so 
unless the kit is reasonably priced it 
will not be worth it. It will definitely 
help Pac-Man a lot more than Pac- 
Man Plus did. 
Rating: Depends on the price. 


Dinosaurs - Eastern Micro 
Electronics 
The player is represented as a 
man uncovering dinosaur skeletons. 
The game is entertaining to play and 
cute. While it is not going to be a top 
game, it can be a good rotation piece. 
Rating: 6 
Popper 
(Kevin McIntyre at Magic Conver- 
sion has information on Popper.) 
The basic game play is similar to 
QO*bert in that the player jumps 
from pentagon to pentagon to 
change the color. There are some 
different features to make it some- 
what changed. The sound effects are 
not as good as O*bert’s. 
Rating: 5 


Dacholer - Nichibutsu 


This is a very cute game with good 
background music. The game wasn’t 
finished at the time of the show, but 
it looks like it has some promise. 


Skelagon - Nichibutsu 
This game seems to be similar to 
Defender in basic game play. The 
Defender theme is completely worn 
out now, and this game does not 
stand a chance. 
Rating: 1 
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Mega Zone - Konami 

With several differences, the 
game play is somewhat similar to 
Xevious. It seems like another 
shoot-’em-up game, but I did not 
have enough time to really get into it 
to see if there is something different 
to it. My rating could be changed 
when I have more time to analyze 
the game. 


Rating: 5 
Marvin's Maze - SNK 
Corporation 


The game play is somewhat 
similar to Atari's Crystal Castles. 
The graphics aren't as good nor are 
the sound effects, but it is a con- 
version, not a dedicated game. This 
game was not completed at the time 
of the show. | 

Rating: 6 


Eggs - Universal 

The play is cute, but it’s slow- 
paced. It obviously isn’t as good as 
Mr. Dol’s Castle and should have a 
much lower price. It probably won't 
make money for long, so it will be 
necessary to rotate it a lot. 

Rating: 4 


Hoccer - Eastern Micro 

The player is a hockey player and 
the object is to run the enemies into 
the wall to destroy them. It almost 
looks like the player is killing off the 
opponents in a hockey game. There 
are other features to the game 
to make it interesting. One feature 
lets the player choose one of three 
difficulty levels when starting the 
game. 


Rating: 6 


Mr. Dols Castle - Universal 
The game play, for the most part, 
is different from Mr. Do/. The Mr. 
Do! character is still there as well as 
the extra feature, but in a different 
way. The graphics and sound effects 
are good. It looks like another 
winner from Universal. 
Rating: 9 
Stinger - Venture Line 
With some variations, the game 
play is on the Xevious theme. One 
change is that the game moves from 
left to right instead of up and down. 
Rating: 4 
Ambush - Venture Line 
The game starts off with a plane 
taking off from a runway. It is 
difficult to master, but then the play 
turns into another space shoot-’em- 
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up game. 


Rating: 3 


Dedicated Games 


Blaster - Williams 

This is basically a space shoot- 
‘em-up with good graphics and 
sound effects. Williams is really 
missing the boat with this game. It 
refuses to release it as a conversion, 
yet it will mever sell very many 
Blasters as dedicated games. If 
Williams only offered it as a conver- 
sion for Defender, it would sell a lot 
of kits. I guess Atari will beat 
Williams out on a conversion for 
Defender. The game may be good, 
but not good enough to buy for more 
than $2,000. Look for this game as a 
closeout. 

Rating: as a complete game 3. If 
Williams wises up and offers it as a 
conversion, make that ROI rating an 
8 


Phozon - Namco 
(It is not licensed yet.) 

The game play is based on 
chemistry and matching the shape 
in the middle of the screen with the 
player's molecules. It is a very color- 
ful and challenging game with a 
different twist. I hope someone 
offers it as a conversion because, as a 
complete game, it won't make it in 
today’s market. 

Rating: I cannot rate it until | 
know if a conversion will be avail- 
able. 


Major Havoc - Atari 

The game has several phases of 
play. One part is shoot-’em-up and 
the other part involves a maze. As a 
dedicated game, it has no chance and 
expect it as a closeout. If Atari were 
smart, it would have designed it so 
that it could be offered as a conver- 
sion for Tempest, since it uses an 
XY monitor. Since this game uses a 
higher resolution monitor than 
Tempest did, I think it’s too late to 
do it now. 

Rating: 2 


Great Guns - Stern 

The graphics are excellent with 
nine different scenes. The game 
ends when all the bullets are used. 
Extra bullets can be earned by skill- 
ful shooting. I wonder if a gun game 
will make money anymore. I don’t 
know the cost of the game so I 
cannot give it an ROI rating. 
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Situation 
Control... 











Things that are in today, will 
be out tomorrow. If you 
want to be well informed 
concerning the complete 
world of automats you have 
no other choice but to goto 


Frankfurt! 


5. International amusement 
and vending trade fair 





Messegelande Frankfurt/M. 


19. - 21.1.1984 


SW AW bel Ea 


Information from Fair Management IMA 


ola HECKMANN GMBH 


Messen + Ausstellungen 
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Kapellenstr. 47 - D-6200 Wiesbaden 
Tel. 06121/524071 - Telex 4186518 





TX-1 - Atari 

It looks like an elaborate Pole 
Position. TX-1 uses three monitors 
to give the effect of passing objects, 
and it has tunnels and other obsta- 
cles. The sound comes from behind 
and in front of the player to give a 
realistic passing effect. 

Rating: It depends on the price. 


Bouncer - Entertainment 


Sciences 

The graphics are excellent. It is 
almost comparable with a laser disc 
game. Entertainment Sciences uses 
a high-resolution monitor and a 
very powerful computer with more 
memory than any other game. It also 
has full speech capability. The game 
play is somewhat repetitious, as the 
player is a bouncer in a bar and has 
to kick out the bad people so they do 
not disturb the regular customers. 

The bad thing is that the game is 
going to cost around $4,000. As a 
dedicated game, it would not be 
worth it but Entertainment Sciences 
Says it is going to offer two conver- 
sions a year for the cabinet. Being a 
new company, it is difficult to say if 
it will follow through with plans or 
even stay in business. I do think the 
game is Overpriced and wish it were 
lower because the concept of a 
powerful computer and new pro- 
grams every 6 months ts a good one. 

Rating: 7 


Crossbow - Exidy 

Game play is centered around a 
crossbow gun, and the play contin- 
ues as long as you keep the enemies 
from killing off your friends. The 
graphics are excellent and very 
colorful. It would be a good game at a 
regular price, but Exidy wants to 
charge at least $1,000 more than the 
standard price. The manufacturers 
have to realize that the operators 
will not make any profit if the good 
games are so high priced. Why 
should we buy them if there is no 
money in it for us? 

Rating: 4. It is a good game but 
overpriced, making the ROI look 
below average. 


Complete Review 


Track & Field - Konami/- 
Centuri 

Play: The player or players, 
there can be up to four, compete 
against either each other or the 
computer in six different Olympic- 
type events. There is a minimum 
achievement in each event to qualify 
for the next event. 

Controls: There is a set of 
buttons for two players to run and 
jump at the same time. In the run- 
ning event, the faster the two but- 
tons are hit the faster the man runs. 
This makes it necessary to pound on 
the buttons to make your man run 
fast. This will mean problems with 
the wires breaking and switches 
wearing out. It would help to use 
flexible wire made for vibration on 
these switches to help reduce the 
service problems. 

Graphics: The graphics are 
excellent. The picture is very 
detailed and the images are sharp 
and clear. Konami did a nice job 
with this game. 

Sound: Fantastic. The sound 
effects greatly enhance the game, 
along with easy-to-understand 
female and male voices telling the 
score. 

Originality: Having different 
track and field events is an original 
idea. It is certainly different than the 
other sports games based on base- 
ball, football, or basketball. 

Opinion: The timing for this 
game is right, especially for 
Operators in the Los Angeles area 
since the Olympics will be there this 
year. Everything on the game, from 
the graphics to the sound effects, is 
very well done. Without question, 


this was the best standard priced 


dedicated game at the show. It’s also 
the only one in its class worth 


considering. Too bad Centuri didn’t 
offer it as a conversion. If it did, it 
would blow away all the other con- 
versions. | wonder how many 
dedicated games will sell in this soft 
market. 

Rating: 8. If Konami/Centuri 
ever releases it aS a conversion, it 
will be a definite 10. . 





The manufacturers have to realize that the 
operators will not make any profit if the 
good games are so high priced. 
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MOST EXCITING VIDEO. . . 
PINBALL’S RETURN. . . 





VIDEO JUKEBOX’S APPEAL 


There was a sense of wonder and 

awe at seeing one machine after 
another waiting to be played. Mirco 
exhibited a solid-state pin called 
Spirit of ’76, and Allied Leisure 
showed off its hybrid Dyn ’O Mite. 
Together, these two models were 
examples of what lurked around the 
corner. 

Video games attempted to make a 
mini-comeback, and highlights 
included a wealth of racing/driving 
games, as well as gun and sports 
themes, while arcade attractions 
continued to borrow on old concepts 
and play action. 

The atmosphere was rather low- 
keyed and almost friendly on the 
floor as visitors passed from one 
booth to the next. The industry 
hadn't experienced widespread 
public attention yet, and it was, 
more or less, business as usual— 
similar to what had transpired for 
decades. No one on that floor could 
have dreamed what would follow 
and how different the industry 
would become due to new tech- 
nologies and big business getting 
involved. 

Today the results are apparent. 
The coin-op industry has become 
big business with major corpora- 
tions involved as holding companies 
for so many of the manufacturers. 
Gone are the days of good-natured 
competition where — everybody 
seemed to share so much in common 
with the fellow next door. In fact, 
the general mood was almost like 
that of a country club where each 
member paid dues and then became 
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if attended my first MOA in 1975. 


a part of the activities. 


Industry changes 

In 1983 all that has changed. The 
neighbor-like feelings have been 
replaced by cautious business 
practices and an unwritten credo 
that everyone looks out for himself. 
The slump caused much of this, but 
so too has the appearance of 
licensing agreements and further 
media exposure. Suddenly, any game 
has the potential for bringing in big 
bucks if it can sustain some popu- 
larity and catches the eye of a home 
game/software company. 

There's even the possibility of 
other adaptations such as toys, 
apparel, knickknacks, or a Saturday 
morning cartoon show. These 
circumstances contributed much to 
the conditions at the 35th annual 
AMOA convention held at the end 
of October in New Orleans. 

For me, at least, it was strange to 
be down south in warm weather 
attending this event, rather than 
making my way through Outer 
Drive traffic in windy Chicago. 
Initially, the show seemed to be less 
frantic and crowded compared to the 
Second City affairs. 

Added to this was a noticeable 
lack of excitement on the show 
floor. It was as if everyone were 
more somber and low-keyed this 
time around. Only on the last day of 
the show, when I ran into Eddie 
Boasberg at the Atari booth, did I 
find someone who said the conven- 
tion had been “exciting, with so 
much interesting equipment on 
display.” 


By Roger CG. Sharpe 


But this seemed to be a minority 
opinion. Many others either walked 
with boycott signs or talked about an 
ominous lawsuit threatening to split 
apart the industry. 


Diverse product 

Putting everything in perspec- 
tive, what struck me the most, 
overall, was the diversity of product 
on display. For far too long the only 
game in town seemed to be video, 
video, and more video. This single- 
minded assault wouldn’t have been 
so bad, even for a pinball fan like 
myself, if the models introduced 
only had shown variations in game 
play and design. 

But this year there was a variety of 
product, possibly due to the few 
companies willing to deviate from 
the norm and gain some success in 
the process—Stern with Mazer 
Blazer, ICE’s Chexx, Zaccaria’s 
return to these shores with a couple 
of loaded pinball machines, and 
others. The trend seemed to 
encourage more imaginative mod- 
els, and the AMOA had a fair share 
on display. 

In fact, one of my personal high- 
lights was in looking at how broad 
the category of coin-operated 
amusements has become. All the 
kiddie rides aside, which seem to be 
growing in number and design, a 
wealth of machines were available 
that probably wouldn’t have been 
attempted just a year or two ago. 

Up there near the top of the list 
has to be Taito’s Ice Cold Beer. Here 
is a throwback to the mechanical 
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novelties of the 20s and ’30s, amply 
updated with digital displays and 
musical accompaniment as players 
try to guide little ball bearings into 
specific holes that dot the upright 
board. 





Zeke’s Peak is the arcade version 
of Tastto’s Ice Cold Beer. 


It’s pure, no-frills entertainment 
that should find a good audience as a 
bar piece and on college campuses. 
The uniqueness of this creation and 
its appeal are a credit to Taito and 
the company’s willingness to break 
away from tradition. 

Attention also must be paid to 
Williams and its innovative Rat 
Race, which takes the concept of the 
old labyrinths and incorporates 
challenges on a single joystick- 
controlled machine that’s ripe for 
one-player action, but will make it or 
break it as a head-to-head piece. 

Following on the strength of 
Chexx, there were a number of 
imitations and variations, while ICE 
brought us a little head-to-head 
boxing machine called Smaxx. You 
then had to only walk around the 
convention to see a selection of 
Skee-balls. 

But the former arcade attraction 
which showed surprising resur- 
gence was the gun games. From 
Ninja Gun to Stern’s Great Guns, 
this type of machine appears to be 
enjoying a rebirth in interest of 
sorts. However, the fact that so 
many gun games were in attendance 
should offer a clue that there might 
be a ready, willing, and able market 
waiting to be tapped. 
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Pinball’s return 

As for that other long time coin- 
op staple—pinball—the testament 
to its return could be found, most 
impressively, at the Zaccaria corner 
where Farfalla and Time Machine 
brought new meaning to what a 
fully loaded design can be. Brightly 
colored with a host of cosmetic 
effects, one could only marvel at the 
double-level playfield design and the 
rising or sinking playfield that were 
anything but austere. 


This company has to have some 
impact in the United States for 
pinball-starved players and those 
just now trying flipper machines. 


Williams showed off the ex- 
tremely appealing Firepower II 
with all its fine touches and fast- 
paced action. It vastly improves 
upon the original in terms of layout 
and play. Over at Gottlieb (aka 
Mylstar), Ready - Aim - Fire! was 
displayed, but it falls short of 
the mark and left me asking why 
Rack ’em Up, an infinitely better 
game, wasn't on the floor. 

Bally rounded out the flipper 
game options with a follow-up to 
Baby Pac-Man called Granny and 
the Gators. This pin/vid definitely 
emphasizes the video portion of 
play far more than Baby Pac-Man 
and might not balance everything 
off as well as it could. However, X’s 
G O’s did bring back a basic pinball 
theme from the old days with a fairly 
straightforward layout that shouldn't 
be too intimidating for the novice 
player. 

One exhibit I can’t pass up, 
because there was some personal 
satisfaction in seeing it, was Game 
Plan's booth. There was Sharp- 
shooter II with some new artwork 
and sound effects, but the same 
basic, solid action I'll always 
remember. It looks to be a poten- 
tially strong performer for today’s 
players. 

Anyway you look at it, pinball 
seems to have turned the corner as a 
viable piece that can earn its share of 
the market for those looking for 
more physical interactive coin-op 
entertainment. 


Laser review 
Speaking of interactivity, laser 
games were in attendance as many 


companies attempted to further the 
notion that this format, indeed, 
offers a vast amount of potential. 
The problem in viewing this cate- 
gory as the messiah and panacea 
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Stern’s Cliff Hanger incorporates 
animation and looked to be a 
novel effort. 


that will lead the industry out of its 
woes, is that the application of the 


technology is stillin its infancy. This 
was apparent from the games that 
didn’t make it to the show floor, 
including Atari's Firefox and Laser 
Disc Computer System's Pitchman, 
but also in the other games that 
were displayed. 


Cinematronics continues to ride 
on the success of Dragon’s Lair 
although there were rumblings of 
the next game, Space Ace, as well as 
a possible follow-up sequel to 
Dragon’s Lair which will feature 
Dirk the Daring in a different story- 
line. Animation was also the direc- 
tion taken by Stern's Cliff Hanger 
which looked to be a novel effort, 
complete with operator-adjustable 
screen displays that tell players what 
they should have done in order to 
not lose a life. Another addition to 
this genre was the surprise showing 
of Centuri’s (through Konam1) 
Badlands which was a response and 
timing game complete with an Old 
West scenario. 


Over at Data East, Bega’s Battle 
showed off the combination of 
background animation along with 
PC images on screen for an interest- 
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ing twist that offers some potential. 
And then there were the other lasers 
such as Bally's Astron Belt which 
looked to have undergone substan- 
tial changes since last year. Mean- 
while, Mylstar couldn't help but be 
pleased by the response and initial 
reports of M.A.C.H. 3 with its live- 
action footage and video image 
marriage. 

Funai was off in the back, but 
those who passed had to be impres- 
sed by its Interstellar Laser Fantasy 
being projected on a big-screen 
television. A relative newcomer to 
the scene was Simutrek with an 
imaginative cabinet design and 
screen displays for Cube Quest that 
brought to life some eye-catching 
visuals. 

Taito, meanwhile, got on track 
with its Laser Grand Prix racing 
game. It adds a new dimension to 
the Fuji Speedway which must be 
becoming one of the more recog- 
nizable and famous tracks around. 

Williams should have a winner 
with Star Rider. Although this 
machine was far from complete, the 
package and impressiveness ‘of the 
graphics can't be ignored for what 
they represent as a breakthrough in 
the use of technology. 

Finally there was Stern again with 
a secondeffort called Goal to Go that 
brings live action football to coin- 


op. 
Videos 


Rounding off the major attrac- 
tions on the show floor were a host 
of conversion kits to update old 
videos. An array of manufacturers 
offered a range of options and selec- 
tions that either borrowed on old 
themes or introduced some nuances 
that might be worthwhile for 
today’s troubled operator. 

In terms of more conventional 
videos, the most exciting introduc- 
tion had to be Centuri/Konami’s 
Track & Field. These two companies 
have had great success, and they may 
have teamed up for their most 
promising effort to date. With a 
booth that featured a one-track 
mind of Track & Fields in a variety 
of cabinet styles, the one constant 
was the play action. The game 
features six Olympic events and 
head-to-head competition that will 
give players a taste of more physical 
video action. 

Not since Atari's trak-ball sensa- 
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Astron Belt (above) featured several 
changes since last year. Many were 
impressed with Funat’s Interstellar. 





The Fuji Speedway is highlighted in 
Laser Grand Prix. 


tion Football, have I seen a game 
that demands such involvement by 
the player. It's a test of stamina, 
timing, and good coordination. The 
graphics and sound effects are 
excellent, and the promotional 
package Centuri has put together, 
complete with trophies, is some- 
thing which should be commended 
for its eye to detail. 

Elsewhere on the show floor, the 
sensitivity to improved graphics 
was probably best exemplified by 
the 3-D cartoon animation of 
Bouncer from Entertainment Sci- 
ences and Exidy’s Crossbow. Devel- 
oped by a new company, Bouncer’s 
visuals were due to state-of-the-art 
technological applications and new 
system hardware that produced 
more than 500 images on screen. 

As for Exidy, which is enjoying its 
10th anniversary in this crazy 
business, Crossbow was a far cry 
from Death Race. Eight screens are 
filled with a variety of colors and 
extremely realistically rendered 
settings that should mark this 
shooting game as a notable devia- 
tion from the ordinary. 

Other visually special models 
included TX-1 from Atari via 
Namco. This trip/e monitor racing 
game was a sight to behold, and it 
will be interesting to see the 
response to the surprisingly good 
enhancements found on Pole 
Position 2. Bally’s Discs of Tron, 
although no longer a newcomer, is 
still an arrestingly appealing 
machine with its distinctive cabinet 
environment and strong, dimen- 
sionalized graphics. 

In addition, Williams showed off 
Blaster in a few different cabinet 
designs. This is a fast-paced 
shooting and flying game that 
boasts very colorful graphic images 
on screen and an almost limitless 
storyline that promises a real treat 
something like wave 8,000. (Seri- 
ously, it’s only wave 30.) Even a kit 
like Marvin’s Maze from SNK 
Electronics wasn't too bad visually, 
although it did combine themes 
from a couple of games of more 
recent vintage. 


Something for everyone 
With this editionof the AMOA, it 
truthfully could be said that there was 
something for almost everyone and 
every taste. The array of kiddie rides 
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TX-1’s triple monitor aroused interest. TX-1 is from Atari via Namco. 


continues to be more imaginative 
each succeeding year as does the 
diversity in novelty equipment, with 
everything from the most modern 
bowling machines to shooting 
galleries and attractions such as Mr. 
Muscle and Mr. Jolt. 

If jukebox manufacturers have 
searched for a broader audience 
during the past few years, the 
inclusion of sights, as well as sounds, 
have probably helped this coin-op 
staple turn a corner in its growth. 
The result is a greater proliferation 





SNK’s Marvin's Maze combines themes from recent games. 
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of models which incorporate some 
video entertainment, on the order of 
MTV. And, in terms of innovatively 
styled cabinets, it was almost 
impossible to ignore the white 
countenance of the model from 
Laser Disc Computer Systems. 
Finally, adding fuel to the fire that 
coin-op is a multifaceted industry, 
was the appearance of High-Tech 
Entertainment's booth. This Mun- 
cie, Indiana-based company dis- 
played its Micro Coin coin-operated 
computers, which could eventually 


oy pli 


¢ 


become an extremely important 
component part of future design 
development. The possibilities with 
this type of concept are limitless as 
society becomes more computer- 
oriented. 

All signs point to a much 
improved 1984 as the industry 
seems ready to venture into new 
areas and upgrade basic equipment 
and formats for an audience waiting 
to be enticed and allured back with 
inventive creations that span all 
areas of design. ® 
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Super-Bow! from U.S. Billiards proves there 1s diversity 
in novelty equipment. 


PLAY METER, January 15, 1984 


CONVERSIONS MEAN DOLLARS 
FOR YOU 








Eagle Conversions is the original conversion company and for as little as 
$550.00, you can have a completely new game. 


Eagle Conversion kits include the following items: 


1. Printed Circuit Board 

. Complete wiring harness 

. Colorful plastic header 

. Front panel, oversized so that you can tailor it to your size 
. Middle plastic 


New power supply io handle the more complex boards 
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. Transformers 

The above is mounted on a platform with knobs, speakers and counters. 

(See back of page for illustration) 

All you need is a monitor. 

CALL FOR INFORMATION: 
(401) 751-5438 


Just tear off and mail. 


We are currently 
running: 


GLOB 
ESPIAL 
ACK-ACK 
POPPER 
WAR OF BUGS 
POKER 
LADY BUG 
CRAZY MAZEY 
and others... 
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EAGLE CONVERSIONS 


Px EAGLE SI, BLDG, 45 
PROVIDENCE, RI 02908 


THE EAGLE HAS LANDED 
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THE DO IT YOURSELF CONVERSION 
ONLY FROM EAGLE. 





lf You Would Like More 


So complete you could attach it toa 
monitor and immediately play a game. 
Put it into an old cabinet and in 

30 minutes you have a new exciting 
piece for your route. 
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Update Your Old Game Now. 


So Simple A Novice Could Install It. 


All Graphics Supplied 


Your converted game must look good, so Eagle supplies all front panel 
decals and beautiful 6 color middles and marquee’s with each kit. These 
are easily cut to fit your existing machine. 


THE EXPERTS IN OUR SERVICE DEPARTMENT ARE READY TO HELP YOU ANYTIME. 
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DIP SWITCH ADJUSTMENT 
REMOVES HANGING SCENE 


the 1983 AMOA Show held 

some interesting surprises. 
There was, of course, an abundance 
of laser disc games. One was highly 
sophisticated, one was incredibly 
silly, and the others ran the gamut 
between the two. 

Also on display at the exhibition 
were high-resolution graphics, 
kiddie computers, and various types 
of test equipment. 


I f you looked carefully enough, 


The Laser Discs 
The laser disc video games have 
evolved into three subspecies. The 
cartoon game asks the player to 
make a series of decisions via joy- 
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By Randy Fromm 


stick and button to enable a cartoon 
hero to survive a seemingly never 
ending onslaught of threatened 
mayhem. In Cinematronics’ Drag- 
on’s Latr, the hero fights his way to 
Save a princess from the clutches of a 
dragon. Konami's Badlands pits a 
wild west hero (the player) against 
snakes and gunslingers. 

Cliff Hanger from Stern is just 
like the Japanese cartoons that kids 
watch on Saturday morning—you 
never quite know what the heck is 
going on! Like the others, Ciiff 
Hanger requires that the player 
move the joystick or depress an 
action button to correspond with the 
activities on the screen. Unlike the 
others, however, Cliff Hanger 
responds to a missed or incorrect 
move with a message on the screen 
indicating “You should have moved 
left!’, “You should have moved 
down!”, or a similar message to 
indicate to the player what the 
correct move should have been. 

Also unlike the others, C/iiff 
Hanger sports the most gruesome, 
repulsive, and unnerving “death 
sequence’ to date: a spectre of a body 
as it drops from a gallows above 
pulling back to reveal the ghastly 
apparition of the lifeless corpse as it 
swings gently at the end of the 
hangman’s noose. Operators with 
routes on this side of Transylvania 
will be pleased to know that the 
hanging sequence can be eliminated 
with an option switch on the control 
board. 


A TECHNICAL LOOK 
AT ANIOA 1983 





A second type of laser disc game is 
an interactive system that uses 
computer generated graphics (at 
least one of which is controlled by 
the player) that interact with the 
background scene generated by the 
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This particularly gruesome death scene 
in Stern’s Cliff Hanger can be elimt- 
nated with an option switch on the 
control board. 
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Jim Sneed of Kurz-Kasch demonstrates 
the use of signature analysis for 
troubleshooting logic boards. 
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Taito’s Laser Grand Prix puts computer 
generated cars ona laser disc 
video track. 





Bega's Battle zs an example of a back- 
ground generator type of laser. 
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laser disc. The first such game was 
Sega's Astron Belt which debuted at 
an earlier show and has now been 
released for production by Bally. In 


Astron Belt, the player pilots a 
computer generated spacecraft 


through a dogfight with enemy craft 
and between the walls of a steep 
canyon. (The canyon illusion was 
created by using a blowtorch to cut a 
trench in a large, rotating disc made 
of Styrofoam. The camera was then 
lowered into the trench as the disc 
revolved around it.) 

Mylstar's M.A.C.H. 3 and Taito’s 
Laser Grand Prix are similar 
systems with different themes. In 
the interactive system, the computer 
keeps track of the laser disc display 
by means of digital information that 
is encoded in one of the two sound- 
tracks on the disc. As the video 
information on the disc ts displayed, 
the information on the audio track is 
fed into the game’s computer so it 
can determine hits and misses. 

The undisputed champion of the 
interactive video disc system is 
Williams Electronics’ Star Rider. 
The Williams’ system uses two 
microprocessors to control the laser 
disc player and to generate addi- 
tional screen graphics. The system 
also uses a technique known as 


‘scrolling’ to allow changes in the 


perspective of the roadway in 
response to steering. Unlike the 
other games (stuck with unalterable 
images contained on the disc), the 
hardware system in Star Rider 
manipulates the images to enhance 
the illusion of realism. I'll give you 
more on this system as information 
becomes available. 

Finally, there is the laughable 
“background video” laser disc game. 
In this type of system, the images 
displayed by the video disc player 
have absolutely nothing to do with 
the actual play of the game itself. 
The sole purpose of the laser disc is 
to provide a high resolution 
background for the computer 
generated graphics that are actually 
the game itself. 

In their haste to jump into the 
laser disc arena, the manufacturers 
have forgotten that, above all, the 
game has to be good in order for the 
operators to make a return on their 
investment. A silly game is no less 
ridiculous with the addition of a 
laser disc background generator. In 
fact, Simutrek’s Cube Quest is touted 








High-resolution graphics are featured 
in Exidy’s Crossbow. 





Data East’s “visible video game” shows 
the simplicity of its convertible system. 


— BADLANDS 
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Konami's Badlands ts a cartoon 
western drama with snakes and 
bad guys. 
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Daniel Schoen of Products Interna- 
tional presented the "Huntron 
Tracker” unit. 





The undisputed champion of the inter- 
active video disc system is Star Rider. 





Just what the industry needs—a cheap, 
fun, and mechanical game. (Hooray for 
Taito!) 
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for its ability to function as a viable, 
money-making entity even when 
the laser disc player has failed! If it’s 
that good, why use a video disc 
system at all? Bega’s Battle from 
Data East is another example of the 
background generator type of laser 
disc video game. 


High-Resolution Graphics 

Another outstanding develop- 
ment may have gone unnoticed by 
many who attended the show. 
Bouncer from Entertainment Sci- 
ences features the highest resolution 
graphics found to date in a 
commercial video game. Using a full 
megabyte (one million bytes) of 
memory, four microprocessors, and 
a new, high-resolution monitor 
from Electrohome, Bouncer sports a 
resolution of 512 x 384. That gives 
the programmers more than 196,000 
individual picture elements (pixels) 
that can be separately illuminated to 
create the images of the game. The 
high-resolution monitor has a band- 
width of 25 megahertz! 

Along the same lines, Exidy has 
released a high-resolution graphics 
video called Crossbow, which is 
promoted as a “mass memory’ 
game. However, all current raster 
scan videos are technically mass- 
memory, and Crossbow uses a 
conventional medium-resolution 
monitor to display the images of the 
game. The images are extraordi- 


narily good in Crossbow, and the 
industry does need a viable “rifle” 
game. Crossbow fills the bill nicely. 


Technical Support 

Technicians looking for easier 
and faster ways to repair logic 
boards found some support at Kurz- 
Kasch. The Dayton, Ohio, manufac- 
turer displayed a wide variety of test 
equipment including logic probes, 
power supplies, PROM duplicators, 
and its signature analysis system. Of 
special note are two new “firmware 
accessories’ that are used in con- 
junction with the signature analysis 
system. The NOP and intelligent 
NOP accessories are plugged in 
place of the microprocessor and are 
used to exorcise all of the peripheral 
devices of the system for testing 
with the analyzer. This creates a 
standard set of signatures for all 
systems, regardless of what the 
actual game might be! 

To make things even easier, Jim 
Sneed Jr. of Kurz-Kasch prepared a 
manual that lists all of the standard 
Signatures so that the technician 
need only compare the listed 
signatures to those obtained from 
the unit under test. If a device's 
input signatures check out good but 
the output signatures are different 
from those listed, then the device is 
probably bad. Of course a loaded 
output will also show as defective so 





Data East displayed its current stable of interchangeable games. 
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Outputs must be isolated to verify a 
bad device. This is true of all trouble- 
shooting techniques. 

On display at Products Interna- 
tional was a wide variety of tools and 
test equipment for board repair 
including the Huntron Tracker. The 
Tracker looks like a small oscillo- 
scope and is used to test all types of 
electronic components. The Tracker 
has a couple of advantages over 
other types of test equipment in that 
all testing is performed with the 
power to the board turned off and 
components can be tested individ- 
ually for quality without the neces- 


sity of having a schematic for the 
unit under test. Look for a more 
detailed review of this unit at a later 
date. 

Automated Production Equip- 
ment Corp. showed its range of 
repair aids including the model 
PRS-475. This unit does everything 
necessary for repairing printed 
circuit boards including soldering, 
desoldering, and thermal wire- 
stripping. It also includes a preci- 
sion, rotary tool for grinding, 
cutting, and deburring printed 
circuit boards. This is quite useful 
when a section of the board becomes 


damaged or burned. 

Additional features include re- 
flow soldering that heats com- 
ponent leads by passing current 
through them (4 volts at up to 8 
amps) and a supply of heated, 
pressurized air that is useful for 
blowing solder from holes and 
shrinking “heat shrinkable” tubing. 
The heated air supply is also ideal 
for isolating component failures 
that are thermally intermittent. 
When a marginal component is 
blasted with the 1000° stream of air 
from the unit, thermal problems 
show up quickly! ® 























~~ 
Le 


* ATARI 
* MIDWAY * STERN * BALLY * 


January 14 
Charlotte 
Metrolina Fairgrounds 
7100 Stateville Road 
Charlotte, NC 


We specialize in the sale of ' 
aoistributor overstock, operator 


PRESENTED BY 


100’S 


= WILLIAMS * 


March 10 
Pittsburgh 
Conley's Motor Inn 
3550 William Penn Hwy. 
Pittsburgh, PA 


~ USeO 


iqQuigation ar 


303/440-9999 


Qame: 


Ve D-< 


AUCTIONS 


IIIIIIIIIIIIITITITITITITTTTTTTTTiTiTiiiiTiriiririiirirrriririrririrrri Tit oa 


Nationa AAmusement Game Auction 
STHE INDUSTRY AUCTION LEADER? 


OF THE LATEST GAMES 


TAITO * SEGA * 
NINTENDO * 


UPCOMING AUCTIONS 





> OY auUCTtTIOM 


?/ 


NAGA 1919 14th St., Suite #405, Boulder, CO 80302 NAGA 


Que to 


i«K Trevose S lS SlrorsS 





PLAY METER, January 15, 1984 











By 
Frank “The Crank’ 
Seninsky 











| 








t's now four weeks since the AMOA Show, and | 

can not offer you any revised opinions on what the 

hot games are. With these additional weeks of 
nationwide test reports, I still stick with my original 
picks. 

The best dedicated video game ts still Track & Field 
by Konami/Centuri; the top conversion kits I’ve been 
working with are Elevator Action by Taito, Mr. Do's 
Castle by Universal, and a ‘sleeper’ by Interlogic 
called Mega Zone. (I'm also getting Time Pilot, Pole 
Position 2, Junior Pac-Man, and Donkey Kong 3.) 


Mega Zone: A Conversion 
Worth Considering 





Mega Zone was created by Konami Industries of 
Japan, the originator of some pretty good games: 
Time Pilot, Gyruss, Super Cobra, Roc '’n Rope, and 
Track & Field. 

I've received six different test reports (independent 
of Interlogic), and Mega Zone 1s right up there, just 
below the decent laser games, Star Wars, Pole 
Position, and Elevator Action. If you're like me, you 
don’t put much credence in test reports because the 
circumstances can sometimes be very misleading. I’m 
more interested in which games will fit into my route, 


Figure 1 Mega Zone general wiring diagram 
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game plan, and budget. Extremely good test reports 
on a game initially get my attention to take a serious 
look at a game. 

Mega Zone is a fast-paced, challenging game that 
can be likened to Atari's Xevious is some respects. 
There is much more scrolling up the screen in Mega 
Zone than in Xevitous; as players must overcome 
enemies and barricades as they advance to destroy the 
Command Tower. 

The kit comes with the PC board and RF cage (FCC 
required), wiring harnesses, marquee overlay, left and 
right cabinet side graphics, a 10 millimeter thick suede 
lexan control panel overlay (like those on Williams’ 
games), two sets of control button decals, an 
instruction decal, an eight-way Wico joystick, and 
manuals with schematics. Any vertically mounted 
rastar scan monitor game can be used for the 
conversion. 

A special hard vinyl destructible acrylic material is 
now being used for the marquee and panel decals. 
Once these decals are bonded on (They take 48 hours 
to completely bond.), they cannot be peeled off. 
Players or passersby can chip away at the edges of the 
decals and take small pieces off at a time but will soon 
be discouraged from continuing. If you should need an 
extra button decal or are doing a cocktail conversion, 
also note there are two sets of button decals. 

Figure 1 shows the edge connector and general 
wiring diagram. This wiring is almost exactly the 
same as that on Roc ’n Rope except that it’s even 
simpler. Mega Zone does not require a -5 volts as 
does Roc ’n Rope. Pins B3 and A6 are not used on 
Mega Zone. These were the Flash” buttons on Roc ’n 
Rope. 

I noted that the RF cage is secured by two screws 
making it quite easy to get to the board for service. I’ve 
seen cages that are held on by too many screws, 
making it time consuming to repair the game. The kit 
comes in a full-sized box, big enough so that the decals 
and lexan overlay are packaged in a flat position. 
These decal materials have a memory and if rolled or 
folded will not go back to their original form without 
showing a crease or bend. 

Figure 2 shows the bonus, difficulty level, and 
number of players’ settings on Mega Zone. The board 
comes set at normal difficulty levels but should be 
adjusted according to what type of players you have. 
There are 48 possible combinations of settings. 


Hints on Mega Zone Conversions 

Choose a power supply that is rated for around 5.0 
amps at +5 volts and between 1 to 2 amps at the +12 
volt section. When setting the +5 volts, measure this 
voltage at the PC board because you will probably have 
a slight drop from the power supply to the board due 
to wire resistance and the resistance of your 
connections. 

Remember, the appearance of the cabinet is always 
a factor in what a game earns. Of course a bad game in 
a good cabinet will still not earn, but a good game in an 


Mega Zone 
bonus, difficulty, and player settings 


ODIP 2 SW SET 
1. THE NUMBER OF PLAYER 
NUMBER 
3 


2. SWITCH FOR CHANGE OF TABLE OR 
UPLIGHT 


YPE 
using | /0 for lor 2player 


[ONT [wr tran fest 1 70 Tater nly 


OFF OFF] 2,001 70,000_| 70, 000 
PORE TON 2.000 1.000 a. 
COFF{30,000_—|~ $0, 000—|~ 90, 000— 


4, DIFFICULTY OF THE GAME 


SY obrtotet —> ERE geLTY — 


$end 
DIFFICULT 


‘ON TOF FA 
VERY DIFFICULT 


9. MUSIC IN ATTRACTIVE MODE 





The level of difficulty of this game was set as it is by KONAMI, 

on the ground of meeting the average player's skill. 

Therefore the level should remain as it is, and if there should 

ale saad to alter it, it should be done with enough cons- 
tion, 


Figure 2 





attractive cabinet will earn more than that same good 
game in a shabby cabinet. 

To save time, a hair dryer can aid in removing old 
stick-on graphics from a panel or cabinet. The heat 
from the dryer will “rubberize” the adhesive so most 
of the material will peel off. Soaking the remaining 
gummy adhesive with acetone and rubbing with a 
towel or cloth will give you a clean surface to work 
with. (Don't use acetone on surfaces with flat paint as 
it may remove some of the paint). 

Stick-on decals will bond to your surface if you take 
the following steps: spray the already cleaned area 
where the decal is to be applied with Windex. Remove 
the decal backing and place the decal over the bubbled 
area. Using a soft, dampened sponge, begin in the 
center and slowly push to the outside areas. Press out 
the excess foam until the entire decal looks smooth. 
Let the decal sit for about 24 hours. Your decals will 
stay on longer than if you had just pressed them on 
without the Windex. 

By the time you read this article, I will have my own 
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test reports on Mega Zone, as well as a few others. I 
like the professional manner in which Interlogic puts 
together its kits. Mega Zone looks like it will be 
around a while so there’s little chance that purchasing 
one could be a bad investment. I think Mega Zone is 
one of the best conversion kits presently around. 


Service Tips 

1. Bill Sebourne of Santa Cruz Sea Side Co. tells of a 
common problem that he had with his Dragon’s Lair. 
The game will have distorted video or no video at all, a 
loud hum, and/or no game play (lockup). After much 
searching, Sebourne found a short in one of his coin 
door lamp socket terminals. 


This is a very common problem on many video 
games. Often coin door wires (from lamps, slam 
switches, or just from the wiring harnesses) will 
become shorted to ground because they become pinch- 
ed at one of the coin door edges. Whenever you see 
“garbage” on the screen, check these wires. It’s also a 
good idea to go over all the coin door wires every time 
you do a collection. It only takes a few seconds and may 
save you a serious service call. 


2. Mr. Dol’s Castle—You need a coin meter! | 
forgot to mention in my previous review that the coin 
switch circuit needs a coin meter or it will not time 
correctly. The coin meter is not shown on the sche- 
matic, but you must wire one into the coin switch 
circuit. I've gotten more than a dozen calls this week 
regarding this problem. Most of you were lucky in that 
you either chose a game that already has a coin meter 
or just put one into the circuit out of habit. 


3. One of the most practical tips was phoned in to 
me by Larry Ginsburg of Gem Vending, Straten 
Island, New York. Ginsburg knew he would catch my 
attention with a way to stop a plastic attraction panel 
(marquee) from breaking when punched by a frus- 
trated player. 


Ginsburg suggests putting Scotch nylon-reinforced 
packing tape, in a single layer, tightly across the back 
of all plastic (or safety glass) marquees. The 6-inch 
width tape is the best. The tape is transparent so the 
attraction light will shine through,and no one will be 
able to see the tape. After applying the tape, punch the 
marquee. It really makes it rigid. Ginsburg claims that 
since he’s done this, he hasn't found a broken 
marquee. That’s not to say that marquees cannot be 
stolen but, at any rate, the tip is appreciated. It’s 
inexpensive and, if it saves you a few bucks on new 
marquees, all the better. 


Don't be ashamed of any tips you have. The readers 
find them useful. 


You can reach me at Alpha-Omega Amusements & 
Sales, 3 Coral St., Edison, NJ 08837, (201) 738-1800. 
Call or write if you need any more information or just 
want to chat. Who knows, maybe I'll even save you 
some time or money. 

As always. . .keep cranking. 8 
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LASER DISC 


GAMES 
USED 
At Low Prices 


DRAGON’S LAIR 
MACH Ill 


CLIFF HANGER 
BEGA’S BATTLE 


The 
Game Exchange 


1289 ALUM CREEK DRIVE 
COLUMBUS, OHIO 43209 


(614) 258-2933 


TOLL FREE 
OUTSIDE OHIO 


800-258-0110 


IN OHIO 
800-258-1514 


Sponsored by Play Meter Magazine 
Managed by Conference Management Corporation 


INDUSTRY EVENT 


FOR: amusement Suppliers 
Distributors Manufacturers 


Be a part of the largest Exhibit Hall in the 
industry. Well over 500 booths. AOE ’84 is sure 
to be the best show ever — attracting thou- 
sands of large volume buyers, qualified deci- 
sion-makers. Meet these potential customers 
face-to-face as you “show off” your products 
and services. 


Don't miss this opportunity to be a part of the 
most successful industry Event... Call Lisa 
Ryan TODAY to reserve your exhibit space. 


(203) 852-0500 
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Editor’s Note: Play Meter has 
featured AMOA Show reviews from 
technicians and game critics. Here 1s 
an operator’s opinion to round out 
our show coverage. Look for a 
players’ review of the AMOA 1n a 
future issue. 


T oward the end of this annual 
AMOA Show, for the first 
time held in beautiful and 
warm New Orleans, I was asked by 
this trade publication to submit my 
list of the top 10 machines. My 
initial reaction was that I would 
have a difficult time deciding on 
more than five favorites that I feel 
will become the hits of ‘84. 

During the flight back to the Big 
Apple, most of the conversation 
among the many operators and 
distributors aboard centered on the 
following points: (not necessarily in 
the correct order of importance) 
“Why does the AMOA have to be in 
Chicago? It’s always cold and windy 
in Chicago at this time of the year. 
Let's come back to New Orleans.” “I 
must have gained 5 pounds.” “Did 
you try breakfast at Brennan's?” ‘It 
must be amateur night for flight 
attendants (Eastern Airlines).’’ 
“Seems like attendance was off, or 
maybe everyone went sightseeing.” 
“Looked like a Gambling and Arcade 
show.’ 

Back home in New York with 
Willie Tari, my partner, we re- 
viewed the show. The manufac- 
turers sales brochures were given a 
careful examination. We both 
agreed that any list on the top 10 
machines would include a lot of 
“cross pollination.” After all, most 
of the equipment was for either 
arcade, tavern, or street (non- 
tavern?) locations. Since 98 percent 
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of our locations are street locations, 
we attempted the top 10 from our 
point of view. We soon realized that 
there simply was no way this list 
could honestly be constructed. 
Possibly naming the top 5 twice 
would produce a top 10 list. 
Needless to say, the two top 
games were 1. “Large Empty Box’ 
by Sente and 2. “Disappearing Act’ 
by Nolan Bushnell. I can hardly wait 
until December 9. Of course Firefox 
by Atari could have been a big hit— 
if it only worked. Maybe the factory 





The only laser 
game having a 
socially redeeming 


value, or any value, 
is M.A.C.H. 3 
by Mylstar. 


now knows what it feels like to place 
a game on location and find out it 
doesn’t work. 


Equipment rating 

All kidding aside, the most 
important piece of equipment was 
Junior Pac-Man by Bally/Midway. 
This conversion will breathe new 
life into our Pac-Man and Ms. Pac- 
Man games. With more than 50 
percent of our route invested in 
the former and latter, the cash boxes 
will overflow once again. My per- 





sonal thanks to Bally/Midway for 
this excellent conversion. 

Number 2 on our list would have 
to be Pole Position 2, either as a 
dedicated game or as a conversion. 
Our own games have become just a 
little tired. This four-track conver- 
sion is just what the doctor ordered. 
We hope the price of the conversion 
will be reasonable. 

Number 3 could be Crossbow by 
Exidy. We haven't seen a good rifle 
game in many moons. This one 
should earn for a long time. While 
not a true street piece, our route will 
easily absorb a few. I doubt if most of 
our customers will ever see it. There 
seems to be a little problem in 
keeping the crossbow on the game. 
A new type of casting is in the works 
and should solve this problem. This 
excellent rifle is a little overpriced. 

Number 4, but in the same cate- 
gory, is Great Guns by Stern—also 
an excellent rifle game. The 
problem for the street operator is 
the size—it’s a twin rifle. By the 
way, it will fit through all doorways 
as the width is just 30 inches. I 
understand recoil effect is being 
added to the rifles before shipment 
begins. Should be super-great in 
arcades. 

Number 5 and the only laser 
game having socially redeeming 
value, or any value, is M.A.C.H. 3 by 
Mylstar (Gottlieb). A few uprights 
on our route will go a long way. (By 
the way, our standard commission 
for laser games is as follows: First 
$300 per week to operator, second 
$300 per week to location, then 
50/50. Mr. Location Owner, if you 
don't like it, call someone else. I have 
to make a profit, and profit is not a 
four-letter word.) As with all lasers, 
this one has its problems. I'll hold 
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back our order for a few more weeks, 
and hopefully the bugs will be 
ironed out. The cockpit model and 
arcades were made for each other. 

Number 6, Ice Cold Beer, a/k/a 
Zeke’s Peak by Taito, could be the 
surprise of the show. A return to 
older electromechanical concepts 
was evident throughout the show. It 
seems the factories are looking to 
some of the old penny arcade games. 
While primarily a tavern game, it 
should do well in all types of 
locations. Taito is back-ordered so 
be patient; it’s worth the wait. 

Number 7, Track & Field by 
Konami/Centuri. While I initially 
didn’t understand the game, it could 
be a big hit. Here again, it seems that 
the factory is back-ordered. I'll try a 
few in my better locations and 
document their acceptability based 
upon the cash box. It is our policy to 
let the cash box talk. Our opinions 
are almost meaningless. If we don’t 
listen to the cash box, what should 
we listen to? 

Numbers 8, 9, and 10. Sorry, but 
that's the end of my buying list. 
There was one other device that did 
hold my attention for a long period 
of time—a laser disc video poker 
(countertop) product of Digital 
Controls, which primarily manu- 
factures countertop games. This 
excellent display, featuring Mike 
Macke (president of Digital Con- 
trols) and the band of cutthroats in 
the Red Eye Saloon, is truly the best 
concept ever shown using a laser 
disc. While we are totally in opposi- 
tion to ‘gray area games, this 
device is acceptable. It can not be 
converted to credits, a knock-off 
button, or any other type of 
gambling payback. It is a pure 
amusement game, and it is very 
amusing. 


‘Gray area’ games 

While I have your undivided 
attention, let me say a few things 
about “gray area’ games. This has 
been one of the low points in the 
history of the AMOA. The officers 
and directors are misguided. This 
pure gambling activity should not be 
allowed to be displayed in this trade 
show. Hold a gambling equipment 
show in Las Vegas or Atlantic City. 
When the investigations start, you 
will cause the coin-op amusement 
industry to be painted with the same 
black brush as yourself. The public 
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reception of our industry has been 
improving for several years. You 
will, and have, set it back to the 
picture of the '30s. All of your good 
work is going down the drain. Is this 
what I pay dues for? 

The net result of this show was to 
give us the feeling of a highly profit- 
able 1984. If you ask me for the 
theme of the show, in 10 words or 
less, it would have to be “Less is 
More.” Yes, we will purchase less. 
Less models, less quantity, and less 
price (in some cases). We should be 
earning more profit. These new 


DESI 


games should have more longevity. 
More good conversions were shown 
than ever before. More profit will be 
earned from less investment. It 
certainly demonstrated that there 
will be less buying pressure this 
coming year. And of course, there 
seemed to be fewer operators, which 
can only mean more market share 
for those remaining. « 
(Your comments are welcome. Mail 
them to Steve Hochman, president, 
Crown Vending Corporation, 111- 
59 44th Ave., P.O. Box 19, Corona, 
New York 11368.) 





With the Bases Loaded in Video Markets, 
Your Game Plan Could Use a New Pitch 


The competitive technology in elec- 
tronic video products has begun to 
saturate the market, and you may be feel- 
ing the pinch. If so, we ve got a product 
that can put you on first base with new 
and existing customers, and help you get 
more mileage from your sales calls. It's 
the remarkable SUPERSCAN 
display console from Superscope, a ver- 
satile, self-contained information system 
that s economical and easy to use. 
Whether sold or leased, the 
SUPERSCAN console can effectively 
meet your customers merchandising 
needs and virtually eliminate the expense 
of throwaway signage. 

The name of the game is communica- 
tion, whether it's advertising, promotions, 
point-of-sale merchandising or information 
vital to the business. Anything your 
customer needs to tell his clients can be 
said best with a SUPERSCAN console, 
and its eye-catching graphics can work for 
him 24 hours a day. 

The SUPERSCAN console is the most 
advanced self-contained system on the 
market. It s completely portable and can 
be used anywhere, even on the wall. Our 


easy-to-use built-in keyboard allows it to 
be programmed, corrected or updated on 
the spot. Messages can be stored and in- 
put via magnetic tape, using a portable 
cassette recorder. We also provide fac- 
tory reprogrammable plug-in memory 
modules which can contain permanent 
messages of up to 200 words. 

The SUPERSCAN console can be 
your ticket to a brand new ball game in 
your vending operations. It's backed by a 
two-year limited warranty (the longest in 
the industry), and if anything ever goes 
wrong, we ll repair or replace it. We also 
offer technical assistance and custom 
programming through our toll free 
WATS line. 

In today s crowded market, the 
SUPERSCAN display console can give 
you a winning edge. It offers the most 
features and the greatest flexibility at a 
price far below that of comparable 
systems. Give us a call (toll-free 
1-800-458-7023) and let us show you 
what a hit the SUPERSCAN console can 


make in your business. 


SUPERSCAN <or2cv. 


MARANTZ PIANO COMPANY, INC. 
Box 460 ¢ Morganton, North Carolina 28655 * (704) 437-7135 
SUPERSCAN is a trademark owned by SUPERSCOPE, INC.., for its visual display components. MARANTZ is a 


subsidiary of Superscope, Inc., a NYSE company. 


1982 Marantz Piano Co. 
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Keep Confrontation 








Within Industry 


By Roger C. Sharpe 


t's Friday evening, October 28th. 

The first day of the 35th annual 

AMOA convention is _ history 
and, instead of going to the 
Williams’ suite or the Bally/ Midway 
festivities or gathering with friends, 
~-I_am in my hotel room writing this 
piece because the very existence of 
the coin-op industry, as we know it, 
is in jeopardy. 

I have often been outspoken 
regarding issues. which I saw as 
being dangerous to the well-being of 
the coin-op industry. Realizing that 
mere words usually mean a lack of 
impact in this business, since every- 
thing seems to be so cash and direct- 
action based, I don’t want to be 
thought of as one who always cries 
wolf at the slightest sign of trouble. 
I'm not an alarmist, but I do react 
when events happen before my eyes. 

I inject this preamble because so 
many may have forgotten, or not 
been around, when I put myself on 
the firing line to support the 
industry through uncertain times. I 
did this without any personal gain or 
ambition to capitalize on this role. I 
testified in the New York City case 
in 1976 to legalize the operation of 
pinball machines after their more 
than three-decade absence. I trav- 
eled to Columbus, Ohio, as an out- 
side industry expert witness on 
behalf of local operators, distrib- 
utors, and manufacturers when the 
games were once again called in 
question. I also testified in a New 
Jersey case and became involved 
with other cases nationwide. 

I was willing to lend my acquired 
expertise and knowledge because I 
understood what hardships the coin- 
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op business had to endure to survive. 
It was unfair, and as a fan of the 
products, I couldn't allow myself to 
fade into the woodwork and dis- 
appear. I knew there was some role | 
could play and I did so willingly and 
was grateful for the chance. 


Industry faces problem 

Now I need to speak out again, 
this time on the AOE and the 
AGMA-sponsored ASI and confron- 
tations between industry members. 
There was tension on the show floor 
as some seemed to be bracing for the 
upcoming battle. 

Before I go any further, it’s 
important to put matters in a proper 
perspective from what I have 
witnessed over the years. In the old 
days, business had always been cut 
and dry. This isn’t to suggest that 
competition wasn't as fierce, but 
comradery existed between the 
principal members of the industry. 
Most businessmen had begun in the 
industry at the same time, nurtured 
the business, and had mutual 
admiration for each other. 

But payout games dramatically 
changed things and relationships. 
Some fervently believed in the need 
for this type of machine, while 
others had reservations about their 
place in the coin-op community. 
Public sentiment quickly turned 
against these creations as well as the 
people responsible for their exis- 
tence. 

The result was an issue of guilt- 
by-association for an entire industry 
along with the albatross of a less 
than pristine image which has never 
been eliminated. This is true 





although the industry today has very 
little similarity compared to what it 
once was, especially in light of how 
far the business has come from 
those crude beginnings given new 
technologies and more new people 
in the industry. 

In looking back, the Korpan case 
might well be considered a turning 
point in 1956. The Korpan case 
went before the Supreme Court fora 
decision regarding the differentia- 
tion between novelty pin games and 
bingo machines. 

The reason for the action was the 
imposition of a tax on gaming 
equipment and conventional pin 
games. To keep pinball’s classifi- 
cation separate from bingo ma- 
chines, there was a split in the 
industry with manufacturers and 
other members of the coin-op world 
taking sides. And although more 
than 25 years have passed, along 
with many of the individuals who 
were then active, the bad blood has 
never disappeared. 


Industry press 

When it came to the industry 
press, the same type of ‘choosing 
sides’ has always existed, although I 
could never (and still don’t) under- 
stand why. When I first became 
involved in this business as an 
impartial, outside observer, I was 
writing, simultaneously, for all three 
major publications. 

This across-the-board contribu- 
tion continued until I began review- 
ing and rating games for Play Meter. 
Suddenly the prevailing attitude 
seemed to be that I was more closely 
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associated with Play Meter and that 
some choices had to be made if I 
wanted to continue to have a voice in 
the press. 

For a variety of reasons, and one 
in particular, I remained with Play 
Meter as an independent, long-dis- 
tance correspondent. And when 
Ralph Lally received incredible 
pressure against my Critic's 
Corner’ column, he remained 
steadfast in his belief of its value. 
Never before had the industry had a 
reviewer who might say something 
less than positive about a new 
model. 

For some reason, the majority of 
people who manufacture or sell 
coin-op machines have never 
accepted and have always scorned 
those who might be less than enthu- 
Siastic Or supportive of each new 
product or endeavor. There still 
remains today an aversion to anyone 
who rocks the boat by giving objec- 
tive, personal commentary that 
strays from what some individuals 
want and expect to hear. 

But it was this event which, 
maybe, best describes what I can see 
as a very personalized approach to 
editorial subject matter by a 
magazine's publisher. Not that this 
involvement is so remarkably 
different from many other publica- 
tions in different fields. Hugh 
Hefner defined, refined, and molded 
Playboy into what he wanted and 
what it has become today. Malcolm 
Forbes and his views, as well as his 
singular approach to life and busi- 
ness, can be seen regularly on the 
pages of his magazine, Forbes. And 
the list goes on. 


Magazine's policy 

You have to accept the fact that 
every industry publication (or 
consumer one for that matter) is 
shaped and influenced by its 
publisher. You may not always agree 
with what any publication has to say, 
but the decision is ultimately up to 
those who call the shots. It’s no 
different for the manufacturers, 
distributors, jobbers, reps, opera- 
tors, and even players. Everyone has 
his personal or corporate style, and 
each person who runs a business has 
only himself to answer to when 
push comes to shove. 

The same thing holds true for 
Ralph Lally and his magazine Play 
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Meter. Obviously not everyone has 
always agreed with the way Lally has 
directed editorial content or some of 
the policies of his publication. 
However, it is, after all, his business 
and his decision if there is some- 
thing he believes in and wants to air 
on these pages. There are no value 
judgments here as to whether he’s 
right or wrong in what he does, only 
the recognition and awareness that 
it's his choice. 

When Lally and Play Meter took a 
stand against what was commonly 
known as ‘gray area’ games, it was 
his right to do so. Many viewed this 
action as some type of flagrant dis- 
crimination and censorship. But I 
remember when a company dis- 
played a pinball machine which 
featured a series of graphically 
explicit nude shots automatically 
appearing in the middle of the play- 
field. The reaction at the time was 
immediate with the game suddenly 
having a piece of cardboard placed 
over the female spread shots. The 
company faded from view. 


Distressing situation 

But here we come to an issue that 
threatens to rip apart this industry. 
And since I am not directly or 
indirectly involved with the whys 
and wherefores, let alone the pro- 
ceedings leading up to this point, 
there’s no denying how distressed I 
am by its potential and implications. 
This issue could continue unhindered 
without every industry member 
getting involved and having a say in 
what will determine the future fate 
of coin-op as well as how, and if, it is 
to conduct its business. 

In four years the AOE has gained 
considerable stature as a viable and 
even needed springtime trade show. 
It allows manufacturers to display 
follow-up, as well as modified equip- 
ment, from the AMOA and tends 
to establish a design direction for 
the following months. In addition, 
the AOE has solidified the value of 
seminars and conferences to the 
degree that similar activities are 
now a staple part of the fall AMOA 
extravaganza. 

On the surface it would appear 
that the industry has grown large 
enough so that these two events can 
coexist. In fact, not only has this 
become the case, but both trade 
shows balance each other so that 





¢ BALL BEARING & ROLLER 
ACTION 

¢ PLASTIC KNOB PERMANENTLY 
ATTACHED TO THE SHAFT 

¢ CAN BE CHANGED FROM 
4-WAY TO 8-WAY IN SECONDS 

° FACTORY ADJUSTED 
EXTREMELY ACCURATE 

¢ HEAVY DUTY LEAF SWITCHES 
WITH GOLD FLASHED 
CONTACT POINTS 

¢ HARDENED STEEL, IT WILL 
QUTLAST ANY JOYSTICK ON 
THE MARKET 


We know that once you have tried 
our joystick, you will go nuts over it. 
So we would like to make you an 
offer that you can’t refuse. 

Simply, buy one, at our regular price 
and get the second one absolutely free. 


Monroe Electronics Co. 
355 DENTON AVE., NEW HYDE PARK. N.Y. 11049 


PLEASE RUSH ME 516-248-8911 
MONROE DELUXE JOYSTICK AT $29.95 
SECOND ONE FREE 2-4-8 WAY 


_ MONROE REGULAR JOYSTICK AT $15.95 
SECOND ONE FREE 2-4-8 WAY 


SEND TO: 
NAMEOR 
COMPANY 


ADDRESS 





I 


TEL. 
SEND C.0.D.1 CHECK ENCLOSED (0 
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there is a bit more stability to 
product releases and a keener sense 
of seasonal trends in the industry. 
So, amply supported and comple- 
mented by state conventions held 
during the year, the coin-op industry 
was blessed with two established, 
major domestic trade shows, not to 
mention shows in Europe or the 
Orient. 

If anything, a summertime 
exposition might be considered as 
lacking. This period of the year is 
notorious for being a transitional 
stage and could be immeasurably 
aided by some event which show- 
cased available equipment as well as 
early fall models. However, this has 
not happened, leaving an appreci- 
able void. 


AGMA’s development 

Instead, the AGMA was devel- 
oped. It was created to gather major 
manufacturers in a united front to 
set industry policies, standards, and 
procedures for dealing with the out- 
side world’s intangibles. The 
AGMA was formed to be a single, 
forceful voice representing the best 
interests of the industry. 


The 
SO rle(o-ne mins 
Sreoaneons 


... when the game is on the line, 
they want to play it on a Valley! 


... why Valley tables are 
[Tos (Te Mel Bisl-me)iileile] miele) (-. 
fo) Mal folemrolelialelanl- alc 


including: 


@ BC ALL-AMERICAN 
CHAMPIONSHIPS 


@ mike Bartie enterprises 
WORLD PRO-AM 
AND CLASSIC 


@ miter vite Beer 
WORLD SERIES OF 
TAVERN POOL 


@ vattey 


8-BALL LEAGUE 
CHAMPIONSHIPS 


® PLUS .. . many local and regional tournaments and exhibitions 


in the United States, Canada, and overseas 





THANK YOU AMOA OPERATORS! 

... for naming Valley’s Cougar 
Cheyenne ‘“‘most popular pool table’ 
- Second straight year! 


Subsidiary 
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Las Vegas, Nevada, 1982 
Las Vegas, Nevada, 1983 


Rochester, Minnesota, 1981 
Reno, Nevada, 1982 
Milwaukee, Wisconsin, 1983 


THE VALLEY COMPANY 


And, it should be added, much 
goodwill has already been done by 
the AGMA since its inception—not 
the least of which has been the 
ability to bring major manufacturers 
together for a common good. 

But something must have hap- 
pened along the way, the motiva- 
tions and rationale behind which I 
am still uncertain about, that 
questions the integrity of the 
AGMA and whether it does have the 
industry's best interests at heart. 

When I first heard that the 
AGMA was planning to stage its 
own trade show, my immediate 
reaction was that here was an 
organization that felt the way I did 
and was sensitive to the cyclical 
nature of the industry and that it was 
going to fill that mid-year gap with 
an event. There would be three 
major trade shows evenly spaced 
throughout the year and all would 
benefit as a result. 

Then I discovered that, no, the 
AGMA was going to run a conven- 
tion in February, only a few short 
months after AMOA, barely a 
month after ATE, and a matter of 
weeks before the AOE. I was 


Rochester, Minnesota, 1979 
Colorado Springs, Colorado, 1980 
Detroit, Michigan, 1983 


Las Vegas, Nevada, 1981 


a 


P.O. Box 656, Bay City, Ml 48707 * (517) 892-4536 
Sales “Hot Line” (800) 248-2837 » TELEX NO. 234218 


amazed, couldn't understand why 
this situation would, or could, have 
developed, and still marvel at the 
blatancy of the announcement and 
plans. 

I became aware of a series of 
meetings and offers by the AGMA 
to buy the AOE. Whatever the terms 
were is not my concern nor even the 
issue. The AOE had endured, 
changed, and earned its right to 
survive. Apparently Play Meter is 
thrust into the middle with the 
potential loss of advertising reve- 
nues being a wedge to possibly 
influence any decisions or agree- 
ments. 


Potential danger 

And so we have reached the point 
of lawsuits and countersuits with 
only the principals aware of all the 
charges and countercharges. It’s not 
my intent to pass judgment for 
either side, but rather to raise ques- 
tions and concern that this issue 
threatens to become an all too 
enticing weapon for some overly 
ambitious politician looking for a 
situation that offers considerable 
media interest. 


YOUR LASER-DISC 
HEADQUARTERS 
IN THE SOUTH 


Call us for delivery on all the 
new exciting games at the 
AMOA—especially those hot 
new laser-disc Sensations! 


Now also stocking a complete line 
of conversion kits. 


BIRMINGHAM 
VENDING COMPANY 


540 2nd Avenue North 
Birmingham, AL 35204 


205/324-/526 
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By the same token, municipalities 
and areas where coin-op s existence 
and operation is tenuous, at best, 
could be the first to feel the effects of 
protracted litigation that might well 
turn ugly due to personal passions 
running high. 

If this weren't enough, add to the 
potential dangers the fact that there 
are intrepid reporters who are 
looking for that next, great expose’. 
With coin-op coverage having 
already been done to death, a legal 
battle could be just the ammunition 
for a new angle of media attention 
that we all know the industry 
doesn't need. 

The biggest problem with all this 
is the fact that any confrontations 
between industry members had 
previously been contained within 
this private world. There was always 
the good sense to work it out in the 
quiet of a back room, rather than 
parading any dirty linen to the out- 
side world. In all honesty, it’s no one 
else's business. But suddenly we 
have a situation where, from what I 
was told at the AMOA, the outside 
world has already been given some 
advance word about what is taking 
place. 

This is an unbelievably short- 
sighted and potentially fatal mistake 
which must be halted before it does 
any more damage. Whatever the 
outcome or nature of the battle 
ahead, there still needs to be 
restraint and common sense as to 
what the ramifications might be if 
the public were to get a story and 
then distort it. All the parties 
involved must be forced to abide by a 
general news media blackout until 
the issues are solved. There's no 
other alternative, and it scares me 
to think what might occur if any of 
us lose sight of the less-than-stable 
existence of coin-op in the country 
today. Not everyone has been won 
over; some still wait for the chance 
to attack and bring an end to the 
business. 

It would be tragic, after having 
endured so much and coming so far, 
if an internal struggle were to be the 
basis for the outside world to make 
all the decisions or compromises 
only a forgone conclusion. Let's not 
forget that the survival of the 
industry is the most important 
thing. Without it, nothing else really 
matters. ® 
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yYoucaN QWN YOUR 
PHONE! 


—A NEW CONCEPT FOR 
TODAY’S MARKET 


Any high-traffic area can make you 
money! Average return on investment 
is 3 months. Simple to install—just 
plug into any modular outlet. 





e 25¢ Per Call 


e Stainless Steel 
Cabinet 


e 1 Year Factory 
Warranty 


For Further 
Information, Call or Write— 


| MATRIX MARKETING CORP. 





$59 PER THOUSAND DELIVERED 
yx 25 DELUXE TOYS IN EQUAL MIX 
+ MULTICOLOR, SNAP-LOCK SHELLS 
vx ACCURATE COUNT OF FILLED EGGS 
+ FAST & FRIENDLY SERVICE 


CALL US COLLECT TODAY! 


> > a> a>. a> a a ae ae ae ae ae ae ae ae a a ae ae a ae a a a a a a ae 


CLIP THIS COUPON: 
& SEND FOR FREE : 





LIMIT 1 SAMPLE OFFER PER CUSTOMER 
, > a ae ae ae ae ae ae ae ae ae ee ae ae ae ae ae ae a a a a a a a a ae 


INNOVATIVE INDUSTRIES, INC. 
Highway 71A South 
Carthage, Missouri 64836 
(417) 358-6891 


“NEST OF EGGS” ~« 





81 





Let the 





Konami/Centuri’s Track & Field 
is a color raster scan game that 
features six events including the 
100-meter dash, long jump, javelin, 
110-meter hurdles, hammer throw, 
and high jump. 

In each event the player must 
qualify against a predetermined 
time or distance to proceed to the 
next event. If he does not qualify, the 
competition ends. 

The player uses only the run 
control during the 100-meter dash 
event, but must be careful not to 
jump the gun. Three flying starts 
lead to disqualification. The long 
jump is a combination of speed and 
power. By building speed with the 
run button, the player must time his 
takeoff precisely. 

For the javelin throw, the player 
must once again build sufficient 
speed with the run button and 
release the javelin at the proper 
angle in order to qualify. Speed, 
timing, and agility are important in 
the 110-meter hurdles. Each missed 
hurdle seriously affects the player's 
overall performance. 

A touch of the run button begins 
the power building centrifugal 
motion for the hammer throw. The 
release of the hammer must be 
exact. Finally, the high jump is the 
event in which the angle of the jump 
is critical. 

Track & Field can be played 
individually or simultaneously by up 
to four players. 

The control panel features run 
and jump buttons, and voice syn- 
thesis announces starts, fouls, and 
qualifying times. 

Track & Field is available in 
upright and cocktail table models. 
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Monitor 
your health 


Tech Vend Marketing of Nor- 
cross, Georgia, manufacturer of the 
Pulse Meter I heart rate monitor 
vending machine, introduces the 
Mint-Clinic, a computerized blood 
pressure and heart rate monitor. 

Designed as a compact free-play 
or vending unit, Mzni-Clinic takes 
up little space and generates a high 
profit return per square foot, com- 
pany officials claim. 

Mint-Clinic takes blood pressure 
and pulse rate readings from the 
consumer's wrist. The computerized 
voice welcomes customers and tells 
them their blood pressure and heart 
rate. 
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Plasma display 


The Industrial Products Division of 
Industrial Electronic Engineers Inc. 
(IEE) has available a 6-line x 40-char- 
acter alphanumeric DC plasma display 
module. 

This display uses a 200-column scan, 
which provides a better duty cycle than 
the previous 280-column design. Like 
, tacessor, this new ARGUS MPX, 
Model 9+.2-03-240N, requires +S VDC 
for logic, and unregulated +11 to 20VDC 
for its internal display power supply. 
No external high voltage supply need be 
provided by the system designer. 

ARGUS MPX is a family of mini- 
mum-logic alphanumeric displays, 
employing DC plasma flat panel tech- 
nology to conserve space. The 0.21” 
(5.4mm) high, neon-orange characters 
are formed using a 5 x 7 dot matrix for 
legibility. These modules require serial 
dot refresh data from the host system, 
but full-logic ARGUS AIM Modules 
(with an integral microprocessor-based 
controller) which accept parallel ASCII 
data are also available. 

Panel dimensions are 11.0” (279.4mm) 
W x 4.3” (109.2mm) H * 1.7” (43.2mm) 
maximum thickness. Total power 
required is typically 22 W. 

For additional information, contact 
John Sutton, product marketing spe- 
cialist, Industrial Products Division, 
IEE, 7740 Lemona Ave., Van Nuys, CA 
91405. Telephone: 213/787-0311, ext. 
299% 


PLAY METER, January 15, 1984 


Co-molding the insulating housing 
from two different nylon materials 
gives Ultra-Fast Plus fully insulated 
Faston receptacles from AMP Inc. the 
added feature of wire support. 

Company officials claim the rear 
portion of the pre-insulated assembly is 
a premium grade nylon which has mini- 
mal spring-back after it is crimped to 
conform to the insulated wire. 

The main portion of the terminal's 
insulation shell is molded 6/6 nylon to 
withstand the high pressures of wire 
crimping. No knit line exists between 
the two materials. The result is a fully 
insulated receptacle with increased wire 
protection—especially valuable in 
environments where vibration is a con- 
cern. 

Electromechanical performance is 
equal to similar uninsulated Faston 
terminals and allows dense contact pop- 
ulations even in 600 volt applications. 

These .187” and .250” tin-plated 
copper alloy receptacles mate with a 
variety of tabs including those with 
shoulders. Solid and stranded wire, 22- 
14 AWG, are terminated through a 
system of guided funnel entry and wire 
stop. The color coded translucent hous- 
ings allow a visual inspection of the wire 
crimp. Strip mounted assemblies are 
compatible with hand, semi-automatic, 
and fully automatic lead making equip- 


ment. 





Co-molded housing Pees further information, contact 


MP Incorporated, Harrisburg, PA 
17105. Telephone: 717/564-0100. 





Message display 


The Scan-O-Matic electronic message 
display, from Turn-O-Matic, is an 
indoor electronic message display. Scan- 
O-Matic can be used to announce 
specials, new items, and events. 

The new Scan-O-Matic features two 
size displays—33” and 66” long, a 
larger 2,500 character memory, more 
dramatic display modes, and a message 
library. Up to 30 different messages, 
canned graphics, automatic centering, 
and full editing capabilities are also 
available. 

Scan-O-Matic I is 33” long, has 2” 
high characters, and an oak case. Includ- 
ing all new features and a keyboard, 
Scan-O-Matic I costs $1,796 complete. 
Scan-O-Matic II is 66” long, has 4%” 
high characters, and an oak case. Includ- 
ing most features and a keyboard, Scan- 
O-Matic II costs $3,180. 

For more information, contact Turn- 
O-Matic Inc., 2470 El Camino Real, Palo 
Alto, CA 94306. Telephone: 415/858- 
2860. 
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Anti-theft anchor 


Armor Chain Company has developed 
an anti-theft security system built for 
vending machines and electronic games. 

This new (patent pending) anti-theft 
Armor Anchor (7%4” x 734”) is made of 
carburized steel, with a zinc blue chro- 
mate finish. 

It is installed by drilling a hole in the 
side or bottom of the machine and 
attaching a chain and lock. Machines can 
be connected to each other to stop theft. 

The anti-theft Armor Anchor retails 
for $10.95. The 30” carburized chain 
with 1%” x 1” links retails for $10.95. 
Other sizes are available on request. 
Distributorships are available. 


a= HI" Ht He ty } anrieye Hh 


PSS SS SS SSC SCSPC 8S SC SF8 SF SSF SS SC SFC SS SSP SS SFC SF—FSFSF SF SF SF SF SF SF SF SS SSP SSS SF STFS SSS SSS SSS swaeasns sw 


440" Hb 


4———. 


Name 
Address 
Problem/Symptom 


My Solution 


ae HE CH 


Hh] 





For more information, contact 
Armor Chain Company, 3240 West 
117th St., Cleveland, OH 44111. Tele- 
phone: 216/252-8126. 


Promotional 
characters 


Business Builders can create a char- 
acter for your promotions. A _profes- 
sional cartoonist designs a character 
based on your answers to a brief ques- 
tionnaire about the type of character you 
want. A costume designer creates a full- 
sized replica of your character that can 
be worn by employees so your character 
can make appearances in your location, 
at special events, or anywhere. 

As a special introductory offer, Busi- 
ness Builders will design a character, 
provide one adult-sized costume, one 
print ad design, and three dozen T-shirts 
printed with your character in one color 


. for $1,500. Character design, costumes, 


ads, T-shirts, and many other themed 
items can also be purchased separately. 

Among the notable characters that 
have been used in promotions are Pac- 
Man, Charlie the Tuna, Tony the Tiger, 


“Frank’s Cranks” Service Tips 


Company 




















Return to Frank “The Crank” Seninsky, Alpha-Omega Amusement Inc., 
3 Coral Street, Edison, New Jersey 08837. 


Frank Seninsky and Play Meter are sponsoring a contest to find the best service tips for our readers. 


Each review will feature the two top service tips received. From the 40 chosen during the year, the 
authors of the best three responses (most helpful and most ingenious) will receive a free one-year 
subscription to Play Meter magazine. 








Theodore H, and Mickey Mouse. All of 
these characters reflect the image of the 
companies and products they represent. 
The new service that Business Builders 
offers provides a potential notable 
character to represent your business. 

To receive a copy of the Character 
Questionnaire and more information, 
contact Carol Kantor, Business Builders, 
10381 So. DeAnza Blvd., Suite 209, 
Cupertino, CA 95014. Telephone: 408/ 
446-4400. 





4H 


Hiatt — tbat A 


= 








ARE 

YOU 
READING 
SOMEONE 
ELSE’S 
COPY? 


Subscription Line: 


504/837-7987 


Yes! | want to receive every issue of Play Meter. Please enter my subscription as shown below: 


O Payment enclosed 


O Bill my company O Bill me 


United States & 


Canada O 1 year (24 issues) $ 50 O 2 years (48 issues) $90 O 3 years (72 issues) $120 
Foreign (via air) O 1 year (24 issues) $150 


Mr. 0 





Ms. 0 Name 

Signature Date 
Steett Title 
City Company OO 
State ©. Zip Check One 


O Arcade Operator 
O Support & Supply 
0 Technician 


O Manufacturer 
O Distributor 


$MM SCS « Routte Opplerrtr 
Card No. Card Expire Date 0 Other 


PLAY MEVER 


CCCCHCOSOHOOSSESHSESHEHSHOHHEOHEEEHEEHE4E 
MAGAZINE 


Charge my O Visa O MasterCard 


This offer effective through 
December 1983. 


Yes! | want to receive every issue of Play Meter. Please enter my subscription as shown below: 


O Payment enclosed 


O Bill my company O Bill me 


United States & 


Canada O) 1 year (24 issues) $ 50 O 2 years (48 issues) $90 © 3 years (72 issues) $120 
Foreign (via air) O 1 year (24 issues) $150 








Mr. O 
AR SS | en ee 
Signature Date 
Street Title 
City Company 
State Zip Check One 


O Manufacturer 
O Distributor 

C) Route Operator 
O Other 


PLAY MEER 


SCOCCCSHECSHCESEHSHSOHOHHESSHHESHSESEEEE 
MAGAZINE 


O Arcade Operator 
O Support & Supply 
0 Technician 


Charge my O Visa O MasterCard 


Card No. Card Expire Date 


This offer effective through 
December 1983. 


Yes! | want to receive every issue of Play Meter. Please enter my subscription as shown below: 


O Payment enclosed 0 Bill my company O Bill me 


United States & 
Canada O 1 year (24 issues) $ 50 O 2 years (48 issues) $90 O 3 years (72 issues) $120 
Foreign (via air) © 1 year (24 issues) $150 

















Mr.0 
Ms. 0 Name 
Signature Date 
Street Title 
City Company 
“ec  »- Zip Check One 


O Manufacturer 
O Distributor 
cemeteries: = bs WOU DPErator 
Card No. Card Expire Date 0 Other 


PLAY METER 


O Arcade Operator 
O Support & Supply 
0 Technician 


Charge my ‘OO Visa O MasterCard 


This offer effective through 
December 1983. 


BUSINESS REPLY CARD 


FIRST-CLASS PERMIT NO. 954 NEW ORLEANS, LA 


POSTAGE WILL BE PAID BY ADDRESSEE 


PLAY METER 


P 0. BOX 24970 
NEW ORLEANS, LA 70184-9988 


BUSINESS REPLY CARD 


FIRST-CLASS PERMIT NO. 954 NEW ORLEANS, LA 


POSTAGE WILL BE PAID BY ADDRESSEE 


PLAY MEER 


P ©. BOX 24970 
NEW ORLEANS, LA 70184-9988 


BUSINESS REPLY CARD 


FIRST-CLASS PERMIT NO. 954 NEW ORLEANS, LA 


POSTAGE WILL BE PAID BY ADDRESSEE 


PLAY METER 


a 0. BOX 24970 
NEW ORLEANS, LA 70184-9988 


NO POSTAGE 
NECESSARY 


IF MAILED 


IN THE 
UNITED STATES 





NO POSTAGE 
NECESSARY 
IF MAILED 
IN THE 


UNITED STATES 


NO POSTAGE 





NECESSARY 
IF MAILED 


IN THE 
UNITED STATES 





ARE 

YOU 
READING 
SOMEONE 
ELSE’S 
COPY? 


Subscription Line: 


304/837-7987 














FOR 


PROMOTION 


By Carol Kantor 








A group of operators 
can sponsor a promotion 


Can 10 different game locations 
(including both arcade and street 
locations) in a 10-mile radius run a 
successful promotion together to 
benefit all of them? 

Yes. 

A community newspaper in one 
major city is planning to help spon- 
sor a promotion where a group of 
different game locations will all 
participate in a single promotion. 
The newspaper recently contacted 
Business Builders for some ideas on 
this concept. When first presented, it 
seemed impossible to get a group of 
 perators to agree to participate in 
something that may help a competi- 
tor. 

But this could be an opportunity 
to show the new player attracted by 
the promotion why he should come 
again to a particular location. After 
all, once the player gets into a loca- 
tion, the location should sell itself 
with up-to-date games and a good 
environment. It is more important 
to get the players in than to worry 
about their going to the competitor's 
location. 

Here's the way the promotion 
works: The newspaper prints a 
map-contest board in its publication 
each day/week of the promotion. 
The map indicates 10 (or more) 
different game locations and lists 
two games in each with a space to 
insert game scores. The map also 
includes space around the edges for 
advertisements and coupons from 
both the game locations and other 
local businesses. 

The participant must go to each 
location on the map, play the games 
listed, and record his scores on each 


game. Each participating location 
gets a special stamp that is imprinted 
on the player's map to validate the 
scores. 

Everyone who completes this 
game playing adventure in all the 
locations can win a prize when the 
contest map is turned in. The 
winning scores are not necessarily 
the highest scores, so everyone has a 
chance to be a big winner. Top 
prizes are awarded for various 
categories and are based on the com- 
bination of scores. It can be a fun 
contest for the community and can 
bring lots of new customers to all 
the locations that participate. 


Prizes are donated by the various 
participating locations and spon- 
sors. There are many good choices 
for prizes that have wide appeal and 
will be an incentive for participa- 
tion. Tickets to popular events or 
concerts, T-shirts, hats, records, 
stereos, and dinners, trips, or nights 
out with local celebrities are all good 
alternatives. 

Contact the local newspaper to 
see if it would be interested in co- 
sponsoring the event. The news- 
paper could use it as a way to get 
advertising from other businesses 
that sell to the young adult market 
like record or jeans stores. A radio 
station could also be brought in as a 
co-sponsor of the promotion. 


In theory, this promotion works 
great. I hope that the city newspaper 
that inquired about this program 
will proceed and will get the cooper- 
ation of all the operators in the area. 
This is a concept that can be initiated 
by you, the operator. e 
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Sponsored by 

Play Meter Magazine 

Managed by 

Conference Management Corporation 


Amusement Suppliers 


Distributors 
Manufacturers 


Be a part of the largest 
Exhibit Hall in the in- 
dustry. Well over 500 
booths. AOE ’84 is sure 
to be the best show ever 
— attracting thousands 
of large volume buyers, 
qualified decision-mak- 
ers. Meet these poten- 
tial customers face-to- 
face as you “show off” 
your products and ser- 
vices. 


Don’t miss this oppor- 
tunity to be a part of the 
most successful indus- 
try Event... Call Lisa 
Ryan TODAY to reserve 
your exhibit space. 
(203) 852-0500 





87 


GLASSIFIED 
— 


eH KKK KKK 








*. 










USED LASER DISC PLAYERS 
DRAGON'S LAIRS Pioneer LD 1100 — $850 each 
$3400 Also 


Laser Disc Technology Available 
E-Prom programers PKW 3000 — $995 


We can design a game for you. 


We will pay the freight! 


Watkin’s Cigarette Co. 
230 N. 44th Ave. Ste. 1 
Phoenix, AZ 85043 
602/278-6663 or 6664 


.. Ask for Phil 


OCCT ECC TUCTUCCTCCCCUTTC TTS 


New Way Video Systems 
21 Langdon Street, Everett, MA 02149 
617/387-4169 office 
617/322-2033 a/s 


WAN TED TO BUY 


(ORIGINAL) MINI SIZES ONLY 


PAC MAN 
GALAGA 
CENTIPEDE 
MOON PATROL 


POA IIA AKK AK I 
worrrnrrrrrre re eee eee 2 2 o of 


CROWN VENDING CORPORATION 


111-59 44th Avenue, P.O. Box 19, Corona, New York 11368 


212/592-7070 Call collect-ask for Al 
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Locations through- 
out the United 
States. Videos and 
Pinballs always avail- 
able at good prices 
from our chain of 
game rooms! 





HEART/PULSE RATE TESTERS 
Reconditioned units only $195.00 
Direct from Manufacturer! 


HEALTH INFORMATION VENDING 
5124 France Ave., Edina, MN 55410 


612/926-8250 


“WORLD WIDE” 
RECONDITIONED 
PHONOGRAPHS 


Seeburg SMC-1 Disco...$ 1095 
Seeburg STD-4 1095 
Seeburg STD-2 Entertainer 946 
Seeburg STD-1 Vogue .... 845 
(Quantity Discounts 
for AS-IS, WORKING) 


NOW DELIVERING 
4 NEW NSM MODELS 
(IN IL, IN, MI & MT) 

Satelite 200 CALL 


240-1 Deluxe 
Prestige ES-160 


FOR 
City ES-160 PRICES 


World’s Most Trouble-Free 
Jukebox 


ANTS WORLD WIDE 
“AU Distributors, Inc., 


2730 W. Fullerton Ave. 
Chicago, Illinois 60647 


312/384-2300 


Branch Office 


2740 Hague, S.W., Grand Rapids, Mi 49509 - 616, 
532-1121 
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Call or Write: 
Susan Janovici 
Malibu Grand Prix Corp 
21300 Califa Street 
Woodland Hills, CA 

91367 | 
ee i (213) 703-0022 
rps (800) 423-5487 

CRAND PRIX a 8 gains 


MALIBU FUN CENTERS. 





WANTED 
TO BUY 
NEW OR USED 
GAMES OR PC BOARDS 
ANY QUANTITY 


Before you buy or sell anything, 


Call Jeff 
919/469-2406 









GAME ROOM CLEARANCE 
UPDATE THAT ROUTE OR GAME ROOM WITH NEWER 
AND UNUSUAL PIECES AT REASONABLE RATES! 


UPRIGHTS 
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BISaNe se s-scaveie EMD & - IOMOE ce 5 sieckic ks ewes Space Zap........... 
Berzerk ..............4. 395 Jungle King.......... 1195 Super Zaxxon ........ 595 
BOQURON soo. cess 5 ccc 1095 Kangaree.... ccc secs 595 Space Dungeon ....... 395 
i Sea 395 KickMae: 3. ssccsce cs 395 Sky Lancer.......... 695 
Black Widow.......... Zao.” Lest TOW. hes 6 0.600553 395 Solar Fox ........... 395 
Battle Zone ........... 195 POIROT Ko oe ieinaweces 295 CO Ce ee 325 

















COGCOMNN sooo oe ies 295 LOORING ici saws tess 1 Ne) del ee 1095 
Congo Bongo.......... 895 WRBEO. Gono es cles es 595 Super Rider,......... 795 
OTOIW INN 015: 6,0. 91.5.0501 sarees 295 Make: Trak cca cass 395 Space Duel .......... 295 
Centipede ............ 895 Millipede............ 1895 Star Castle ,......... 175 
DVB OG ene o viva ier s.c0' 895 Mario Bros........... 1095 Super Pac Man....... 895 
ORION ois 25 io sie na ss) 375 Ms. Pac Man......... 1495: - Thee PRG 6c. sees ca 995 
Donkey Kong.......... 495 Moon Patrol ......... Mee) WN oa ot axaleneecwifere noha lens 395 





Donkey Kong, Jr........ 495 § Mr. Dol ............. 1195 Tae Seam............ 
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COCKTAIL TABLES 
Centipede ........... 895 Galaxian ............ AOS: Rawk shes aces 695 


















Donkey Kong......... 450 POG OW or5. Sere necinses 995 Super Pac Man....... 995 
i, | | ROPE Rn rR Eee es 595 RED BARON OF OhIO 
ALL GAMES AVAILABLE 118 SOUTHWYCK 

AFTER JAN. 1, 1984 TOLEDO, OH 43614 






CALL NOW TO RESERVE! 419/865-4354 
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BELITA 


Lightweight portable 
COIN COUNTER 


BELITA 


LIGHTWEIGHT PORTABLE 
COIN COUNTER 
METiltt-) me) am oh tel eale 
AUTOMATIC STOP 

INEXPENSIVE 
COIN TRAY SUPPORT 
BAG HOLDER 
FAST 
ONLY 9 POUNDS 
e LONG LASTING 
R.H. BELAM CO., INC. 
1 Delaware Dr., Lake Success, NY 11042 
916/488-5600 
800/645-6573 


(Visa or Mastercard welcome!) 


Super 21 machine: cocktail style token 


play made by Mirco. Call for prices: 
206/582-3766 Roc Enterprise. 


FOR SALE: North American 
Amusement MONEY MACHINE. Used 
one time. Like New. $1250.°. Phone: 
314/769-3659 


LPQVlS_(SVo(XV(—= (FF (](— C7 (FE (2 (H(F (= ‘ 


E Z SLATE LIFTER 


Many operators are now using this 
new tool. The Pool Table slate recov- 
ering job is easier & safer. 

Check with your distributor. He may 
have one on display. If not, ask him to 
order one for you or put one on display 
on a table in his showroom. 


e This is a quality built tool. 

e Look professional. 

e Save labor & be safe. 

U.S. & OVERSEES DISTRIBUTORS 
** NEEDED ** 

To order direct call or write: 


Bentler Amusement Co. 
1644 Homewood Ave. 
Springfield, IL 62704 


— 217/546-7060 — 
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COIN MACHINE 
DISTRIBUTORS, INC. 
THE OPERATORS CHOICE! 


Representing All Major Manufacturers 


© QUALITY EQUIPMENT 


@ EXPERT COUNSELING 
& SERVICE 


@ PARTS & SERVICE 


350 Thorens 
Garden City Park, NY 10040 
516/294-9490 
212/204-8828 


425 Fairview Park Dr. 
Elmsford, NY 10523 
914/347-3777 
212/538-1285 


304 Murphy Rd. 
Hartford, CT 06114 
203/278-6626 
800/842-8255 


11800-14 Industriaplex Blvd. 
Baton Rouge, LA 70810 
504/291-5050 
800/633-6432 LA 
800/262-5188 MS & AR 





Conversion Kits/Boards 


Gyruss (ur) 
Galaga (ct) 

Ms. Pac-Man (ct) 
Centipede (ct) 


BUY ¢ SELL ¢ TRADE 
916/678-5189 


YSN USS WS TES TOS BS EES SS OS BS 


ROUTE CLEARANCE SALE © 


VIDEO CONNECTION | 


Dragon's Lair ............- $2950 y 
) Donkey Kong................. 350 "y 
Donkey Kong Jr. ............-.-. 350 

Ms: Pac MOR 5 sissies 60 ee som 1150 y 
Super Pac Man............... 850 ) 
NONE oo ol 55555, eis (0-00 sss oot men 625 
DOT OREOT 5 ccccS so 6e5 G6 8 ees 175 : 
i as, Oe PR OREN Sears 450 
DIGG 5.5 6 Seiden a Gow sewe 525 ") 
aT CE Eee ere 275 
PRISOUTOIN oreo ah ina. 00 hce ene See ea el are 450 ) 
) CU MIIONG ic stc kos 0-05.56 eee wel 795 ") 
PAC-MAN PLUS KITS MIDWAY 
R B 
MANUFACTURED $75.00 ) 
5 **30 DAY WARRANTY** is 
vs B & B VENDING i 
‘ 1560 Edison St., Dallas, TX 75207 
(214)747-0041 i 
} OFFICES IN: Dallas; Midiand/Odessa; 32 
Amarillo; El Paso; and Oklahoma city 
pore SIR IR NS NSE SR SSR SE SE NA SA TASS? 





REPLACEMENT 
MARQUEES 


For all current games - $25 
O.E.M. prices available 


E-PROMS 


2764’s - $6.50 each 
2732’s - $4.30 each 


SUZO JOYSTICKS 


with micro switches 
$15.00 each 


Power Supplies - KGD - 23 
$45.00 each 


+5V / 6 amp -5V / 1 amp 
+12V / 1 amp 


New Way Video Systems 
21 Langdon Street, Everett, MA 02149 


617/322-2033 


SPACE 
MURALS 


SATURN & THREE MOONS 
8'8” x 13'8” $ 
EARTHRISE 
88” x 13'8” 
MOON & STARS 
88” x 20’9” $69.95 
ADD $3 PER MURAL FOR FREIGHT 


49.95 


$49.95 


VISA/MC — MONEY-BACK GUARANTEE 


SEND FOR FREE BROCHURE 
OAK HILL GRAPHICS 
DEPT. #56 — 205 S. WATER ST. 
NORTHFIELD, MN 55057 








COMPUTERIZE YOUR 
ROUTE OR ARCADE 


only $89.00 


(MI res. add 4%, C.O.D. add $5.00, 
Master Charge | Visa accepted) 
Compatible with Commodore 64, 
Apple I, or I.B.M. 

(Must have disc drive, printer optional) 
FEATURES: 

© Games Listing 
© Location Listing 
e Collection Report 


© Location Data Report 
—Send-$8.% For Copy Of 
Full Documentation— 
Complete Systems: 
Computer & Software - $499.95 
Dealer- Distributor Inquiries Welcome 
O-DEE’S ENTERPRISES 


33272 Hampshire, Livonia, MI 48154 


313/421-5609 
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NEW CONVERSION KIT 


e Route proven money maker 
e Convert clumsy track-balls on football 
and basketball to joysticks 
e Simple 10 minute installation 


* ONLY $99.00 * 


Also Available: Factory Original Videos 
ALL LOCATION READY! 
Pac-Man $1195 @ Galaga $1650 ¢ Ms. Pac Man $1450 
NATIONAL ELECTRONICS 
414/643-7466 


or write: 2740 S. 9th Place, Milwaukee, WI 53215 


Changin 
your address? 


Don’t miss your copy of 
PLAY METER. Attach the 
address label from the most 
recent issue received in the gray 
field immediately below and give 
us your new address in the space 
previded. Happy movina! 



























UPGRADE YOUR PAC-MAN OR MS. 
PAC-MAN! This new conversion gives play- 
ers a choice between the original game andthe 
faster, more challenging EXPERT LEVEL. Guar- 
anteed to increase collections! Game labels and 


instructions included. Five minute installation 
PC BOAR DS Write for free information or send $79 per kit 
to) MBN Electronics Dept. 2,262 Courtland 
St. Painesville. Ohio 44077. (In Ohio add 5.5% 
6 TOP GAMES sales tax) 
e BEST PRICES 


Call Leslie: 


916/293-0087 


ATTACH LABEL HERE 









“TOO many coins 
or tokens to 
count by hand?” 


Cut Counting Time 
70% with Klopp 
Counters & Sorters 












on a oe oe ae a oe oe ee oe ok oe a ee 2 a ee 


GAME & KIT 


HEADQUARTERS 
M.A.C.H. 3 
Astron Belt 

Dragon's Lair 
Blaster 
Track & Field 
lce Cold Beer 


KITS 


Junior Pac-Man 
Donkey Kong 3 
Pole Position 2 
Mr. Do!’s Castle 
Elevator Action 























Sort 1000 coins per minute. 
Count/wrap $1,000 
in 20 minutes or less. 
Portable, manual or electric 
rugged, no plastic, made in USA 
Full one-year warranty 
Economically priced 















— Call or write for full details —— 
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MAIL TO: Circulation Department, PLAY METER. 


P.O. Box 24170. New Orleans. LA 70184 





+ + + + t Ht HO tO HO OHO Ot Oe OO Ot Oe Ot Oe OO Oe Oe OOO 


LD Mario Bros. “Our 53rd Year” 

: AMIS KLOPP. 
Distributors 

a —$_—____ = 

x ~ 8431 Mastin Drive_ Rie KLOPP INTERNATIONAL. LNC. 

= yg “ Post Office Box 4057 See P.O. Box 708 

a oe eee A Overland Park, KS 66204 (creer Pinellas Park, Florida 33565 

7 Ai 7 Aa an a ~ 913/642-9744 | (813)522-9425 





Ke Ree wee KKK KKK KKK 
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SORT & COUNT 












COIN COMPACT 
SORTER COUNTER COIN 


PACKAGER 12 x1Z PACKS 
NADEX plastic coin equipment and reusable 
coin packs provide today’s best value for small 
volumn coin handling. FREE TRIAL OFFER: 
SATISFACTION GUARANTEED. Write for details. 


NADEX Industries Dept 84005 
220 Delaware Ave., Buffalo, NY 14202 


REUSABLE 


LEARN TO REPAIR 


e Video Game Boards 
e Power Supplies 
e And Monitors 
IN YOUR OWN HOME!! 
Our complete Analog and Digital 
Course is taught on ten (10) video 
tapes (approximately 30 hours) 
“100% Satisfaction Guaranteed” 
For More Information, Call: 
800/221-0834 
(in NY State) 212/377-0369 
or write: Electronic Institute 
of Brooklyn 


4801 Avenue N (corner E. 48th St.) 
Brooklyn, NY 11234 





WANTED: Brunswick air-hockey tables 


and/or parts. Call Mark Robbins at: 
303/444-9164 


WANTED 


(new) 


8-Ball Deluxe 
Limited Edition 


Cecil Lamberson 
Fun City Amusement 


901/346-2981 








& : 
SN 
Pa LY 


@ TELEPHONE: 


OOOO DIOOIOOIOO OOOO Oooo aOiOioio) 
OIOIOIDIOIDIOID OOOO DODO oOo oo 


VIDEO GAME SPECIALIST 


e Repair most current video game, PC 
board, fast and at the lowest price. 
e Free consulting about game conver- 
sion and its speed control. 
e Carry most electronic part, |.C. chip 
power supply, and joystick. 
Chieng’s Tele-Comm. Inc. 
61-09 Utopia Pkwy. 
Freshmeadow, NY 11365 
Tel: 212/939-6198 





USED 
P.C. BOARDS 


Clearing House 


We Buy & Sell 
Used Boards! 


Y.C. ENGINEERING 


P.O. Box 1194 
Lavergne, TN 37086 


615/793-9142 
Telex: 53-4623 





All orders shipped UPS/C.O. 


© 516-928-6868 


ays PRICE CONVERSIONS 
3 BREAKTHROUGH!! 


FOR ROWE CIGARETTE MACHINES 


& ® Will vend up to $1.75 in 
increments of 5¢. 


® Same mechanical depen- 
dability using your pre- 
sent totalizer. No elec- 
tronic components. 


® Accepts any combina-@ 
tion of nickels, dimes @ 
and quarters. e 


& 
® 4-minute installation on @ 
location . 


® Send us your totalizer® 
- we will convert it ($5.00 @ 
service charge). 


Coin Up-Date Industries, Inc. 
14 Hulse Road 
E. Setauket, N.Y. 11733 


FREE CATALOG AND SAMPLES 
showing vending machine labels, truck 
signs, and badges. SETON NAME PLATE 
CORP., P. O. Drawer QX - 1331, New 
Haven, CT 06505. Tel: 203/772-2520 


CLASSIFIED ADVERTISING 
PAYS! 


CONVERSION 
KITS 
and supplies 


WANTED 


USED PC BOARDS 


CALL FOR QUOTES 


VIDEO GAME OUTLET, INC. 
14816 Main Street 
Gardena, CA 90248 


213/516-9525 





PLAY METER. January 15, 1984 


ee SELES. try 





“HELLO DELL? — IT’S JOE, ACROSS GIUFFRIA— 


THE STREET...WHAT’S NEW?!” 


ALPHA - OMEGA SALES 


Game Specialists ¢ Board Repairs e¢ Parts 
Send your Boards, Monitors, and Power Supplies to Frank “The Crank” — He'll Fix Them Right! 
— NEW — 
Shuffle Alleys @ Pool Tables @ Rowe Bill Changers @ Jukes @ Pinballs 
— KITS — | 
Mr. Do!l’s Castle - Call; Hoccer; Exerion; Greyhound 3 in 1 & 4 in 1 $540-590; Roc ‘n’ Rope $595 
Mega Zone - Call; Elevator Action $725; Time Pilot - Call. The Glob $696; Mr. Do! $475 
Junior Pac-Man @ Pole Position 2 ¢ Donkey Kong 3 @ Cloak & Dagger 
—FACTORY OUTLET SPECIALS— 


Greyhound Video Card 4 Games in 1 Countertop Model — $1500 
New Shuffle Boards 16’ to 22’ e (New) 984 & 900 Brass Tokens — 5¢ each 





United Pool Tables — “newly redesigned” “works in a drawer” — $1095 
* Location Ready Specials - All Fully Guaranteed For 30 Days * 

Baby Pac-Man................ $ 995 ve | ee $1395 
Ua vc. 6 6b 8) ios soa re aeons 1695 Pole Position (sd) ............. 2795 SPECIALS 
Congo Bongo................. 795 Pee OONNOM a 6i, 5.0 +e b.0e.0e oka es 2495 Pins 
Donkey Kong................. 595 hy ar Renee a eee 795 CL | er $ 995 
UUM oie ale: S00 bale aroreaue Sica 450 WME a lo) 6 cds 4s bok ave ow 1295 Eight Ball Deluxe.............. 1295 
Fox Elegante................. 1595 co | Sa ane a 950 Mr. & Mrs. Pac-Man ........... 895 
PEMNOE, ios cs ars a See Ve Oe es arnt 495 MN NNMR MC ME oes occ ea x Oe Bloke wae 995 PBIOORY ook ic eS Mahe, ees wa 450 
RR RMNME oooh oa Ws rcchc Aha eum ee bee 1295 ANU Ss 76: cin), 6. hie ceracdse a: os 550 WOMEN a ois so. elo Ben i 3a 995 
NI ioo-cs Sse0hvessrs Weal sb whawe e's 1495 Super Pac-Man ............... 795 Cosmic Gunfight .............. 950 
SUMMER GS gin cis: 0 Sceietbuuhenegtes ante eens 995 LLC) er 1295 
EEN ors oi h\0-Wa aha bate ewes 995 MRM iss fo so) diab aka S10. Vie cae 695 GUMOT EBS 1G ee Siok sich baits oe. kes 175 
RAE Ae ape aoe 695 a 1145 


CLOSEOUTS — CALL FOR COMPLETE LIST! Games $395 for conversions 

Phoenix * Tempest 

OUR REPUTATION IS 
IS SOLID GOLD 


3 Coral Street 
Edison, NJ 08837 
201/738-1800 
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The National Coin Machine Institute has approved sponsorship of Students Against Drunk 
Driving. The program involves a “contract for life’ signed by students and their parents which out- 
lines rules they agree to follow when they face a situation that could lead to driving after drinking. 
Robert Anastas, founder of the program, noted that amusement operators have ‘‘a unique access to 
students because amusement machines are a favorite attraction for them.” 


AGMA’s UL committee met with Underwriters Laboratory representatives November 15 to 
discuss new standards for amusement games. Old standards were designed for vending equipment and 
not appropriate to new technologies found in video games and conversion kits. Eleven manufacturers 
sent representatives to the meeting. 


The latest Dragon’s Lairs from Cinematronics contain new Pioneer laser disc units. The LDV 1000 
is built to handle a video game’s continuous use. It also has a “track jump” feature which allows the 
laser to leap forward 100 frames almost instantly, avoiding the blackouts which mar Dragon’s Lair. The 
LDV 1000 costs $1,200. 

Pioneer said demand for the new player “is very high right now, much more than can possibly be met 
by us or by any manufacturer.” 


Exidy has licensed Fax for the home computer market. The game will be available in the “Learn- 
ing Fun” series of games marketed by California software producer Epyx. The company produces 
learning and action games, including a cartridge titled Silicon Warriors in which the House of Apple, 
the House of Adam, the House of Peanut, and the House of Pong battle in the Silicon Valley for a 
completed computer program enabling the winner to dominate the universe. 


Atari revenues continue to plummet. Third quarter 1983 revenues show a 64 percent drop from 
last year’s figures, from $528.9 million to $187.8 million. The figures resulted in a $180.3 million third 
quarter operating loss, extending the 9 month loss to $536.3 million. 

The company estimated a move to make home games that run on competitors’ machines would 
account for 10 to 15 percent of estimated 1984 sales of $1.4 billion. It marks the first time Atari has operated as 
a third party software producer. 


To bring his employees closer together, Atari President James Morgan will build new head- 
quarters in San Jose at a cost of about $60 million. 


Bally announced 38 cents per share earnings for the quarter ending September 30, 1983. The 
same quarter in 1982 produced per share earnings of $1.02. Company President Robert Mullane 
attributed the earnings slump to “slack demand” for traditional video games. He noted he expected 
the company’s fortunes to rebound with the production of Astron Belt, and as soon as laser disc player 
manufacturers can supply the industry with large quantities of the imaging systems. Mullane said he 
expected laser manufacturers to meet industry demand by the end of the first quarter of 1984. 


———— ee 
Coin Controls of Elk Grove, Illinois, and Coin Acceptors of St. Louis have reached an agreement 
whereby Coin Acceptors will pay Coin Controls an undisclosed sum to manufacture its Entry/Reject 
Button into Coin Acceptor products. 


Coin Mechanisms Inc. of Elmhurst, Illinois, has arranged a distribution agreement with Vendall 
Machines Ltd. of Ottawa, Canada. Vendall will hold exclusive distributing rights in the Canadian 
market for Coin Mech’s Coin Comparitor, an electronic coin mechanism. Vendall said it became 
impressed with the mechanism after using it in some of its vending equipment. 
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Four categories: “Shree difficulty levels: 3700 questions 

Completely “Solid State” (uo tapes, uo film) 

Full color video aud graphics Fun for all ages aud both sexes 

Head-to-head competition provides for 50¢ play 

“Tests your knoutedge and reaction shills 

Positive industry (mage — Great educational value f 

DGS asses tacks tec: « malls, hotel lobbies, 
oe 
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OPERATOR OPTIONS: 
e TIME (2, 3, 4 and 5 MINUTE PLAY) . 
_@ BONUS TIME (24, 36, 48 and 60 SECONDS) 
¢ BONUS LEVELS (8K, 13K, 18K, 25K) 
a ¢ PRICE PER PLAY | 
bets ccos : SPECIFICATIONS: 

_“ELEGANTE” FAX 22 “COCKTAIL” FAX Ry 2 
HEIGHT:  55.37INCHES —_— HEIGHT: 29.00 INCHES | 
WIDTH: = 37.25 INCHES —_——~ WIDTH: 40.00 INCHES, 

DEPTH: -°Y 23:75: INCHES <=¢- DEPTH: 29.00 INCHES 


WEIGHT: 168.00 POUNDS WEIGHT: 190.00 POUNDS — 


: | Distributed By: 





390 JAVA DRIVE, SUNNYVALE, CALIFORNIA 94089 
TEL. (408) 734-9410 "TELEX 357-499 
© 1983 Exidy Inc. ek. Yoke era 


. ; > : * . * = 
~ br ‘ ; : ty = 4 
» . os Th e . 4 G A a van, 
ee” ee a ae’ ; eter. Pea ee Ot yaa un Son Se ys eee 
























rt. NFL FOOTBALL comes equipp 
reine) iene (0) | -lamm 0)]| mre ecexe) 0) (0) pam (ele 
oyanvevece)arelmiccipalcwe ace meleliiGiamee)alyc 
ael@actel Nm batelcercm i are Re felbacme) minions 







ept in games developed for 
treet Locations and Street Lo- 
ayers. Quality designed with all the 
Vamere)(o)mrelare med. cerlccipalcial me) maAUnalciale 









Get In The Game Tod. ur Bally Midway Distribut 





